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TOTH KERCHNER

The sector was hit 

hard by the pandemic. 

Locally, grants and loans 

have helped it survive. 
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WHERE THE BUSINESS COMMUNITY MEETS

By Anna Fiorino

M
onse and Timothy 
Hines discovered 
muralist Paes164 
through a mutual 

friend. It wasn’t long before two 
vibrant murals appeared on the 
walls of the couple’s Old Colorado 
City building; the most recent is a 
woman dancing, a tribute to the 
El Salvadoran culture behind their 
family-owned pupuseria.

As the city transitions into a 
new phase of the pandemic, mu-
rals like those at Monse’s Taste of 
El Salvador are a testament to how 
art — often relegated to the realm 
of galleries and museums — can 
become a community revitaliza-
tion tool.

The relationship between busi-
ness owner and muralist is mutu-
ally beneficial. By commissioning a 
mural, a business owner is invest-
ing in their company; at the same 
time, they’re providing work for a 
local artist which, in turn, supports 
the city’s burgeoning art commu-
nity. Residents and tourists benefit 
from the city’s expanding collection 
of public art — and the murals often 
signal the services or philosophies 
of the businesses behind the walls. 

“Salvadoran food already has its 
own niche,” said Timothy Hines. 
“It’s unique and different enough 
that people aren’t always familiar. 
Broadcasting in a [visual] sense 
adds to that. I think it makes peo-
ple curious.” 

For Paes and his clients, the pro-
cess is straightforward. The busi-
ness owner tells him their vision. 
Paes visits the property and quotes 
a price. Then he plans around the 
owner’s schedule to make the vision 
a reality — sometimes, this means 
painting overnight. Typically, he 
can finish a mural in a day. 

“Advertising and marketing ef-
forts are expensive. There are lots 
of ways to do it,” said Hines. “This 
one is long lasting.”
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At 24 years old, the Downtown 

See Murals page 20
Artist Paes164 stands in front of his new mural, completed Sept. 7, at Monse’s A Taste of El Salvador.
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