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CC’s parking program 

raises questions about 

enforcement and 

overcrowded streets.
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WHERE THE BUSINESS COMMUNITY MEETS

Struggling restaurants buoyed by Facebook group
By Jeanne Davant

M
ore than 25 percent of 
restaurants statewide are 
looking at closing their 
doors forever, in the face 

of soaring overheads and a severe labor 
shortage.

That’s one of the findings of the lat-
est survey by the Colorado Restaurant 
Association, conducted July 8-Aug. 9.

The survey also found that more than 
67 percent of restaurant owners have an 
average of $180,000 in pandemic-relat-
ed debt, and “every single respondent — 
100 percent — said that the cost of do-
ing business has increased since March 

2020,” Colorado Restaurant Association 
President and CEO Sonia Riggs said.

Almost 60 percent of Colorado 
restaurants did not receive the federal 
Restaurant Revitalization Fund grants 
they applied for, because the fund ran 
out of money sooner than anticipated.

“Without further federal assistance, the 
fall and winter are looking rather bleak,” 
Riggs said in an email.

The survey results did not break out 
restaurants in the Pikes Peak region, but 
many in the local community believe 
Colorado Springs restaurants have fared 
somewhat better than most. 

That’s due in no small part to a lo-
cal Facebook group called Culinary 

Distancing COS, which grew during the 

pandemic to more than 8,400 members 

and helped restaurant, catering and oth-

er food-related businesses connect with 

customers and each other.

The power of the page was measured 

recently by the Colorado Springs-based 

National Institute for Social Impact. 

The bottom line: Culinary Distancing 

generated nearly $1.1 million in tangible 

and intangible benefits for the local food 

industry, according to a measurement 

called Social Return on Investment.

STATE OF THE INDUSTRY

The Colorado Restaurant Association 

asked 195 restaurant operators about 
the continuing impacts of the COVID-19 
pandemic and how they were coping. 

More than half of the restaurant own-
ers surveyed estimated it will take three to 
five years to pay back their COVID-related 
debt. About 59 percent of restaurant own-
ers said they owe more than $100,000; 
30 percent owe more than $200,000; and 
4.4 percent owe more than $500,000.

Asked about operational overhead, 80 
percent of the survey respondents said 
labor costs have increased the most, fol-
lowed by food and supplies. Almost 95 
percent of the respondents said they have 
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Creekwalk 

finds its flow

Photo by Bryan Oller

Cheyenne Creek flows past the long-awaited Creekwalk shopping center. 
Set to open next month, the project aims to lift the South Nevada Avenue 
corridor out of poverty and blight. 10


