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ROSS TEACHER SHORTAGE

Cripple Creek hopes new 

hotel boom will boost 

casinos and tourism, as 

soon as next year.
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WHERE THE BUSINESS COMMUNITY MEETS

FARMERS’ DREAM: FARMERS’ DREAM: 
A FARM-TO-CONSUMER MARKETPLACEA FARM-TO-CONSUMER MARKETPLACE

By Jeanne Davant

S
usan Gordon and Patrick 
Hamilton grow heirloom vegeta-
bles on their five-acre New Roots 
Farm near Cañon City.

They sell produce through a commu-

nity-supported agriculture program, 

and they sell wholesale to a small group 

of customers including Springs-based 

Pizzeria Rustica and Nightingale Bread. 
The majority of sales, however — about 
60 percent — happen at farmers markets.

“One of the greatest challenges for 
small farmers is having direct access to 
the consumer so that we don’t lose a lot 
of the potential revenue to middlemen,” 
Gordon said. “Farmers markets histori-
cally have been one way to do that.”

Nonetheless, it’s difficult — if not im-

possible — for small farmers to support 
themselves without having off-the-farm 
jobs or additional sources of income, 
she said.

As in every industry, supply and labor 
issues exist, and farmers must cope with 
Colorado’s capricious weather, drought 
and water shortages.

“Communities need to support farmers 
so that there’s food resiliency,” Gordon 

said. “One way to support farmers is to 
create spaces where they can have that 
direct relationship with the consumer.”

While there are more than a dozen 
farmers markets in the Pikes Peak re-
gion, Gordon said not all of them have the 
interests of farmers as their top priority.

One thing that would help: A public 
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See Market page 18


