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34 Easy Street, Carefree Village  

Comfort Food with a Southwest Flair Mon–Thur 11:30am-8pm; Fri-Sat 11:30am-9pm; Sunday Brunch 10am-3pm

For reservations, visit Venuescafe.com/Opentable

Surf and Turf 
$79.95

Celebrate Valentine's Day with a Special Meal

Fresh flowers garnish your Filet served with a 

demi-glaze laced with a hint of dark chocolate and 

7 oz Rock Lobster Tail, drawn butter, heart shaped 

scalloped potatoes and sauteed asparagus.

David and Betsy will be singing your favorite love songs.

by Michelle Talsma

Phoenix Children’s 11th annual Concours in 

the Hills, known as the “Greatest Car Show on 

Grass,” will take place Saturday, Feb. 15, from 10 

a.m. to 3 p.m. at Fountain Park in Fountain Hills. 

The event will feature an array of cars, motorcycles, 

helicopters, and military vehicles, all in support 

of Phoenix Children’s Center for Cancer and 

Blood Disorders and the Cardiothoracic Surgery 

Support Fund.

Peter Volny, a childhood cancer survivor 

and the event’s creator, turned his passion for 

automobiles into what has become a premier 

auto show that attracts enthusiasts from 

across the Southwest and beyond. Volny, who 

built a successful advertising career in the 

automobile industry before moving to Arizona, 

started Concours in the Hills in 2014 with 220 

cars and 3,000 spectators. Since then, it has 

grown to feature over 1,200 vehicles and drew 

approximately 50,000 attendees in 2024.

“We are honored to be celebrating the 11th 

anniversary of Concours in the Hills in 2025,” 

Volny said. “The car enthusiast community is 

just as generous as it is passionate, creating a 

truly special event that attracts participants from 

across the country and around the world.”

While Volny handed over management of 

the event to Phoenix Children’s in 2022, the 

auxiliary group PCH50 now leads the charge.  

Dr. Kris Birkeland, chair of PCH50, said the 

group’s mission is to support Phoenix Children’s 

through fundraising, volunteer efforts, and 

raising awareness.

The Town of Cave Creek announced 

the recipients of its annual Community 

Grants program during a town council 

meeting on Jan. 7, distributing $40,000 

to 13 nonprofit organizations serving the 

local community.

The program, which awards grants of 

up to $10,000, aims to support initiatives 

that enhance the town’s health, safety, 

welfare, history, and culture.

“I want to compliment the volunteers 

who are the glue that hold a lot of our 

community together,” said Mayor Robert 

Morris. “Volunteerism is really alive in  

our town.”

The grant applications were reviewed 

by a committee of five members, including 

a council member, two residents, a 

business leader, and a senior town staff 

member. The council approved the 

committee’s funding recommendations.

Cave Creek 

awards $40,000 

in grants to 

local nonprofits

The Desert Foothills Land Trust’s funding from 

the Town of Cave Creek will enhance the Desert 

Discovery Day event. Photo by Jon Klas.

See GRANTS page 30

See CONCOURS IN THE HILLS page 17

Revving up forRevving up for  

a good causea good cause
Concours in the Hills Returns Feb.15
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Junk Removal
Specialists

Call Dustin Holm
623.469.LOAD (5623) www.NorthValleyJunkRemoval.com

Furniture / Appliance / Hot Tub Removal and more

Sunday BrunchSunday Brunch

34 Easy Street, Carefree Village  
Comfort Food with a Southwest Flair Mon–Thur 11am to 8pm; Fri-Sat 11am to 9pm; Sunday Brunch 10am to 3pm

Bottomless Bubbles or Mimosas $15 with purchase of any entree. 10am-3pm

For reservations visit our website at Venuescafe.com/Opentable

Barrett-Jackson’s 
Scottsdale Auction

5

Making each day Making each day 
count count 

1818

See LITTLE FREE LIBRARY page 34
See 2025 SIGNATURE EVENTS page 36

Mark your calendars for the city of Scottsdale’s Western Week 2025. This popular  
annual event, which honors Scottsdale’s Western roots and Native American heritage through a 
series of historical events, educational engagements, family-friendly activities and entertainment, 
takes place throughout Old Town from Saturday, Jan. 25 through Sunday, Feb. 2.All week long, Western Week themed events highlight and celebrate Scottsdale’s rich  
history and the vibrant cultures that define the city today.“We are excited to present Western Week in 2025 with new experiences and even more 
opportunities for residents and visitors to learn more about Scottsdale’s history and heritage,” 
said Rachel Smetana, tourism and events director for the city of Scottsdale. “We encourage all  
to come out and explore all that Scottsdale was, is and will be thanks to its many influences, 
colorful characters, and strong sense of community.”

Photo by Kevin Chamberlain.

Promoting literacy 
and community 

connection
by Michelle Talsma

The Cave Creek Tourism Bureau celebrated the unveiling of its new Little Free Library on Tuesday, Dec. 12, during a special dedication ceremony at the bureau. The initiative is a collaboration with the Black Mountain Foothills Chapter of the National Society of the Daughters of the American Revolution (NSDAR), aiming to promote literacy and community connection.

Community gives Community gives 
back to local kidsback to local kids

3535

The Cave Creek Tourism Bureau celebrated the unveiling of its new Little Free Library on Tuesday, Dec. 12, during a special dedication ceremony at the bureau. Photo courtesy of the Town of Cave Creek. 

Saddle Up for the 
City of Scottsdale’s 

Western Week

Our digital 
products plus 

unique circulation 
sets us apart from 
other community 

publications!

Direct Mail Distribution
25,000 copies are mailed directly to targeted businesses and  
residents of the 85268, 85254, 85255, 85266, 85260, 85262, 85327, 
85331 and 85377 zip codes.

Rack Distribution [97% Pick-up rate]
Over 10,000 copies are available for free pick-up at over 300 businesses, 
restaurants, retail stores and libraries in Scottsdale, Phoenix, Carefree, 
Cave Creek, Anthem, Black Canyon City, New River and Fountain Hills:  
85028, 85032, 85050, 85054, 85085, 85086, 85087, 85253, 85254, 
85255, 85258, 85259, 85260, 85266, 85268, 85324, 85327, 85331 and 
85377 zip codes.

Plus, expanded coverage online at CITYSunTimes.com.

AGE  [Average 42]
Under 19 ........................................   24%
20-34 ................................................15%
35-59 ............................................... 42%
60+ ...................................................19%

GENDER
Female ..............................................51%

Male ................................................. 49%

Who CITYSunTimes Serves
The majority of CST readers are affluent middle- to upper-class families  

with school-aged children.

Content
CITYSunTimes provides relevant local news and information along   

with substantive articles spotlighting local businesses, covering home,  

health & wellness, arts & entertainment, and news and articles of importance 

to the community.

Distinct Advertising Benefits
No other community paper is more welcomed into the homes of North Valley 

residents than CST, remaining in homes throughout the month and read cover 

to cover. CST offers advertisers the opportunity of reaching out and touching 

an audience of affluent homeowners that appreciate quality workmanship, 

products and services. 

CST readers are consumers who have the purchasing power to 

significantly impact your bottom line. CITYSunTimes’ targeted  

mailing saturation and 97% pick-up rate assure that your advertisement 

is seen by up to 90,000 readers per month – giving your ad dollars the 

greatest return on investment.

Mission
CITYSunTimes (CST) is committed to the vitality of the communities we 

serve through social responsibility and community involvement. 

Who CST Is
CITYSunTimes  is a monthly community newspaper established in 2002. 

The complimentary niche market publication serves the expanding 

Northeast Valley communities of Arizona’s Phoenix Metropolitan area. 

Readers live in Scottsdale, North Phoenix, Carefree, Cave Creek and 

surrounding areas. 

Community journalism is intimate, caring,  
and personal; it reflects the community and  

tells its stories; and embraces a leadership role.  
Community journalism is the heartbeat of American 

journalism, journalism in its natural state.”
– Jock Lauterer, Author, Publisher and Associate Professor, 

University of North Carolina, Chapel Hill School Of Journalism

Demographics MARITAL & FAMILY STATUS
Married ............................................ 88%

Single................................................12%

Children in the home ....................... 34%

ECONOMIC PROFILE
Average HHI ............................ $172,000

Homeowners ...................................90%

EDUCATION [85% College]
High School ...................................... 13%

Some College .................................. 25%

Undergraduate .................................41%

Advanced degrees ...........................21%
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S P O N S O R E D  C O N T E N T

BY LAUREN WONG 

W
hile transitioning back into the normalcy of life 

post-Covid, Scottsdale Unified School District 

(SUSD) is focusing on the importance of being 

present in the classroom. 

Since the new school year began in August, SUSD has 

noticed attendance isn’t where it should be. The amount 

of chronic absenteeism, defined as missing 10% or more 

of the academic year, spiked during the pandemic and 

hasn’t fully recovered. Whether the absence is excused 

or unexcused, 10% adds up to missing about 19 days of 

the school year.

Focusing on decreasing the percentage of students 

with chronic absenteeism, SUSD is starting its Attendance 

Matters Initiative.

“What we lost during Covid was the personal 

relationships. The one-on-one between students, 

between the student and the teacher, and between the 

school and the parent. There was significant loss,” said 

Margaret Serna, SUSD executive director of elementary 

schools and leader of the Attendance Matters Initiative. 

“We’ve seen a change in student behavior. I think it’s 

because our ‘Covid kids’ missed that interaction of 

knowing how to take turns, how to listen, be polite and 

make eye contact. You don’t get that from the computer. 

That’s the human touch, and we’re trying to get back to a 

sense of belonging.”

The campaign is for the kids, but it’s also about 

educating the parents. Nowadays, it’s common to see 

parents taking their kids out of school for vacations, 

appointments, etc., with the assumption that they can do 

the work online. 

With the highest percentage of absenteeism 

occurring among preschool and kindergarten students, 

the campaign’s initial focus will be on elementary schools, 

working its way up to middle and high school. Building 

the habit of being on time and in class at an early age 

creates a foundation that kids will carry with them 

throughout their school years and into the real world.

The main focus being positivity, SUSD is starting a 

new type of mantra. Typically, when people look at data, 

it’s for correction. In the work of the committee, there is 

a direct correlation between student achievement and 

attendance. They want to use the data for joy.

“We want to do more of a FOMO (fear of missing out) 

approach. We want them to know that they’re missed at 

school, that they’re missing opportunities for learning and 

being with their friends,” Serna said. “We don’t really want 

to know the ‘why,’ we want to know the ‘how.’ How can 

we help you get to school?”

The Attendance Matters Initiative has three tiers. 

Tier one is what everyone will receive. This includes 

personalized videos that teachers and or students will 

make for kids who weren’t in class, telling them how 

missed they are, the awards assemblies, etc. 

Kids move next to Tier two when they’ve missed 

about five to seven days of school. This is when the 

teachers will reach out to the principal, school nurse 

or counselor. They’ll reach out to the parents, again 

focusing on how they can help. Maybe the student needs 

counseling that the school’s student services department 

can provide; maybe they don’t have transportation, so 

the school will connect them with social services or bus 

passes, etc. 

Tier three is when a kid has missed 15 or more days. 

This is when the school administration gets involved. 

It’s not about being punished, but the absenteeism has 

gotten serious, and the student, parents and school will 

need to work together to find a solution.

“We want to get away from the punitive and the blame 

game by not pointing fingers. We want to be a positive 

place where positive things are happening. School is 

where you belong, where you are missed, productive 

and needed,” Serna said. “As human beings, you need 

to feel you belong. You need to feel that somewhere is 

your home, your school, your playground. You belong to 

a team, you belong to the Honor Society - it’s all about 

belonging. Belonging is where you build relationships 

that only make you a better, well-rounded human being.”

When people have a sense of belonging, it reduces 

depression, suicide, violence, etc. Students can’t feel they 

belong if they’re not in school and know who’s there for 

them. “We can’t love them and support them if they’re not 

here,” Serna said.

SUSD’s ultimate goal is to have a 96% attendance  

rate across all the schools in the district. With kids  

back in the classrooms, teachers are able to focus on 

fostering those relationships.

“We can build that community together to impact 

our city of Scottsdale, our state of Arizona, our country 

and our world,” Katie Honeycutt, campaign member and 

teacher at Desert Canyon Elementary School said. “But 

that starts with getting these kiddos to school so that we 

can collectively do great things in this world, learn and 

build that community together.”

By focusing on FOMO, they want kids to see all the 

fun things that P.E. or art, band, sports, clubs, etc., can 

bring to their lives. 

“Just like the saying, ‘It takes a village to raise a child,’ 

we have to remember that it takes all of us. Whether it 

be the bus driver, cafeteria worker, the teacher, principal 

or the community member that owns the Circle K, we all 

have a responsibility to watch out for our own,” Serna 

said. “You can learn from a book, you can learn from a 

computer, but you learn more from each other.” 

For more information on Scottsdale Unified School 

District, visit susd.org.

SUSD is a member of the CITYSunTimes Preferred 

Business Program. 

SUSD Launches  

Attendance Matters Initiative

Display Ad Specifications

•  Camera-ready ads must be 300 dpi and submitted in the size contracted for best quality.  

Formats accepted: PDF’s preferred with fonts embedded or flattened layers. 

•  Color settings should be for NEWSPRINT saturation – black copy is ONLY 100% black.

•   Ads submitted in RGB will be converted to CMYK. Colors will vary from screen to print.

•   We will not to scan due to loss of quality.

•   Submit all camera-ready art to your Account Representative or jlee@orourkemediagroup.com.

•   CITYSunTimes (CST) is not responsible for color or registration errors in camera-ready ads.

Design and Production

Simple typesetting and layout assistance is available at no charge as a courtesy to those Advertisers 

requiring that support. Advertiser is paying for the cost of insertion, not for design work. Ads 

requiring more than two (2) client modifications after the first proof will be charged an additional 

fee. CST reserves the right to charge a modest design fee for ads not provided camera-ready and 

contracted to run one time only. HELPFUL TIP: When you receive a proof of your ad, it is highly 

recommended that you print out the PDF “Actual Size” to see how it will look in print.

Creative Rights

All design concepts created by CST, whether preliminary or final, are copyright© protected 

property of CST. Please approve use with other publications, printers, websites or other.

Inserts

•  $75 per thousand for 25,000 mailed. Must include entire quantity for selected zip code(s).

•  Minimum 6,000 pieces, please provide 100 pieces over quantity to be inserted.

•  Prices quoted are for one 8.5” x 11” 20# bond sheet. Rates for printing and/or larger size or 

multi-page inserts are available upon request. Contact your Account Representative.

•    Payment in full due in advance at time of reservation.

•  Inserts must be approved for content and delivered to Valley Newspapers by the 18th of the 

month prior to publication date. 

• Please call for additional details: 480.922.8732.

Payment Information

A 2.3% city sales tax is applied to all advertisements. Advertisements must be paid for in advance 

of publication and should accompany your ad and billing information. Credit cards will be charged 

on the 15th of each month preceding publication. On special promotions, initial payment of more 

than one month may be required. CITYServices ads contracted for three (3) to six (6) months must 

be prepaid in full; those contracted for twelve (12) months may be paid in six-month increments. 

Publisher reserves the right to refuse to publish any advertisement.  

O’Rourke Media Group is a fast-growing company that 

owns and operates hyper-local, community newspapers, 

websites, niche publications and a full-service digital 

agency.  We are family-owned and have a strong belief 

that every community can benefit from a well-run, 

properly resourced, local newspaper and website.   

We now operate in eight states and 28 markets with 41 

publications and hyper-local websites. We started from 

ground zero in December 2018, totally bootstrapped, 

confident and with an entrepreneurial mindset.

About UsLearn more about our  
sponsored content programs,  

pairing the CST audience with the 
Google Display Network and our full 

suite of Digital Advertising Solution at  
www.orourkemediagroup.com.

$10 per 1,000 impressions

AD SPACE

480-922-8732 BOB@CITYSUNTIMES.COM

AD SPACE

Dine-In, Take-Out, Repeat – Fall Restaurant Week  in Carefree

LEADERBOARD 

Desktop 720x90   |  Mobile  320x50

AD SPACE

AD SPACE

480-922-8732 BOB@CITYSUNTIMES.COM

Helping Children Become 

More Resilient: Sesame Work-

shop Expands ‘Communities’ 

Initiative to Maricopa County

SIDEBAR 

Desktop & Mobile 300 x 250

Dimensions
Cover Block ...........................................................5” (w) x 1.33” (h)

Back Cover .......................................... 10.25”wide (w) x 11”high (h)

Full Page.................................................................9.75”(w) x 11”(h)

Half Page Vertical ...................................................4.75”(w) x 11”(h)

Half Page Horizontal  ........................................9.75”(w) x 5.33”(h)

Third Page Vertical ............................................ 4.75”(w) x 7.25”(h)

Third Page Horizontal  ......................................... 9.75”(w) x 3.5”(h)

Quarter Page Vertical ....................................... 4.75”(w) x 5.33”(h))

Quarter Page Horizontal  ..................................9.75”(w) x 2.25”(h)

Eighth Page Vertical ..........................................2.25”(w) x 5.33”(h)

Eighth Page Horizontal  ....................................... 4.75”(w) x 2.5”(h)

Twelfth Page (one size) .......................................2.25”(w) x 3.5”(h)

CITYServices (CS) Single .....................................1.75”(w) x 1.75”(h)

CITYServices (CS) Double Hor. ...........................3.75”(w) x 1.75”(h)

CITYServices (CS) Double Vert. .......................... 1.75”(w) x 3.75”(h)

SIZE Full 3X 6X 12X

Full Page $1,500 $1,250 $ 1,100 $1,000

Half Page $1,050 $875 $770 $700

1/4 Page $450 $375 $330 $300

1/8 Page $375 $313 $275 $250

1/3 Page $900 $750 $660 $600

1/12 Page $300 $250 $220 $200

CS-Single $113 $94  $83 $75

CS-Double $225 $188 $165 $150

Cover-Block $600 $500 $440 $400

Local Website Ads

www.orourkemediagroup.com

Advertising Deadline

Deadline for space reservations and ad materials is the  

15th of the month. Submit to your Account Representative 

or jlee@orourkemediagroup.com.
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