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The Cannon Beach Chamber of 
Commerce announced the list of 

award winners from the Virtual Member 
Awards Ceremony last Thursday, Feb. 
18. 

 
Cannon Beach Chamber Member 

Awards Ceremony winners for 2020:
 
Tom Drumheller Excellence in 

Leadership:
Rick Hudson (Emergency Manager 

City of Cannon Beach)
 
Volunteer Organization of the Year:
Cannon Beach Food Pantry
 

Volunteer of the Year:
Molly Edison (Food Pantry 

& Library Volunteer)
 
Outstanding Collabora-

tion:
Cannon Beach Florist
 
Excellence in Customer 

Service:
Beachcomber Vacation Homes
 
Annual Supporter of the Year:
RE/MAX Coastal Advantage
 
Member of the Year:
Sea Breeze Court

Every year the chamber celebrates 
and recognizes the hard work and out-
standing accomplishments of its mem-
bers. This is the most important meeting 
of the year and it looked a little different 
this year because members couldn’t 
meet in person for health and safety. 

Photos courtesy of Buddie Anderson 
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While some other businesses 
have struggled during the 

COVID-19 pandemic, Christine 
Caseber and her son co-owner Av-
ery Hanes have made a success of 
a local vendor-driven business that 
opened in July.

Now they have three businesses: 
The Salmon River Smokehouse, 
which opened in July at 261 S 
Columbia Street in Seaside; the 
Artisan Market Place on Sandpiper 
Square at 172 North Hemlock St. 
#7 in Cannon Beach, which opened 
in December in Cannon Beach; 
and the Haystack Rock Cafe in the 
Village Centre at 231 N Hemlock St 
#217 in Cannon Beach, which will 
open in mid-March.

The Salmon River Smokehouse 
is “the main business location and a 
smokehouse and Artisan / Farmer’s 
Market Place,” Caseber said. “The 
Artisan Market Place is the retail 

store for the Market vendor prod-
ucts” and the café will be a deli-
style restaurant with a few tables.

She said the idea to start the busi-
ness came about when they decided 
to find a larger place to smoke their 
salmon and found a location at a 
former subway store in Seaside. 
They thought about all the floor 
space they had that wasn’t being 
used. As one of the farmers markets 
vendors themselves, they realized 
there was now a lack of space for 
them and their fellow vendors to sell 
products. The pandemic shut down 
markets for a while and created 
other sales-related restrictions.

 She said they thought selling 
other vendor products along with 
their smoked salmon products 
would “make a nice concept,” so 
they invited their vendor partners to 
share their market space.

Caseber and Avery sell smoked 
salmon, smoked salmon spread and 
a variety of smoked cheeses.

Being diversified in business key to 
success for mother and son owners

Inside look at NW Artisan Market Place in 
Sandpiper Square. Courtesy photo

The Medical Reserve Corps (MRC) in Cannon 
Beach has been awarded a $10,000 grant 

from the National Association of County and City 
Health Officials (NACCHO) to help local and visit-
ing pet owners care for their animals in the event of 
an emergency.

The city’s emergency manager Rick Hudson 
stated in his staff report: “In a community assess-
ment conducted in 2018, seven out of the ten neigh-
borhoods reported having a family member with a 
mental or physical impairment that would make it 
difficult to evacuate. It is estimated that 742 dogs 
and 1,003 cats reside in the city.

“These animals will naturally be with or aban-
doned from their owners. This NACCHO grant is 
intended to provide specific equipment and a facility 
location to support a large number of domestic 
animals.”

Bob Kroll, the coordinator of the Disaster Animal 
Response Team operating in the Northwest, is a 
retired veterinarian who lives in Cannon Beach.

The grant money will be used to “build on MRC’s 
preparedness by adding pet shelter and supplies” in 
the event of an emergency, Kroll told The Gazette 
Monday.

He said it is known that some people refuse to 
evacuate unless arrangements have been made for 
their pets.

“It is also known pets provide incredible emo-
tional support for people in times of stress,” he said.

People talk about the possibility of a “Cascadia 
event, but there are lesser disasters, which are more 
likely to happen, like windstorms, wildfires, and tor-
nadoes like the one that hit Manzanita…,” for which 
people could need help caring for their pets, he said.

The group plans to use the money to purchase an 
Army surplus MASH-type tent to use as a shelter 
space and enough supplies for about 100 animals – a 
small percentage of the local population – the num-
ber estimated to need DART’s care.

They also plan to use some of the grant money to 
purchase a large shipping container for the supplies 
to be stored on higher ground, he said.

Although the DART volunteers will be helping 
their own families evacuate at the initial onset of a 
disaster, they will return in subsequent days to look 
for animals that became lost or were left behind, he 
said.

He emphasized the importance of getting pets 
microchipped or provided with some other form of 
identification. Pet owners should keep a photo of 
their animals to help volunteers find their pets.

Everyone should keep a “go bag” that includes 
enough food and water for themselves and a pet 
to survive for three days, he said. Pet prescriptions 
should be in the bag as well.

DART trains people about how to care for their 
pets in the event of an emergency, he said.

To become a DART volunteer, contact CB-
DART@ci.cannon-beach.or.us.

The city council will vote on Tuesday whether to 
include the grant money in its budget, earmarked for 
this specific purpose.

Medical Reserve 
Corps awarded 
grant for pet owners 
during emergencies

Funds could provide pet 
shelter and supplies 

Oregon turned a corner in 
its efforts to vaccinate 

residents against the coronavi-
rus Friday, setting a schedule 
for the eligibility for every 
adult in the state to receive a 
shot.

 The announcement sets an 
ambitious timeline for vastly 
expanding the number of 
Oregonians who can get in line 
for a COVID-19 vaccine, with 
select populations becoming el-
igible by the end of March and 
the general public to become 
eligible by late July.

 “Yes, you’re hearing me 
correctly,” said Oregon Gov-
ernor Kate Brown at a news 
conference Friday. “Come sum-
mer, provided supplies from the 
federal government continue 
as planned, any Oregonian 
who wants the vaccine will be 
eligible to receive it.”

 Under the plan, on March 

29 the state will open eligibility 
to the next slate of individuals 
in group 1B. Officials said that 
includes:

• Adults 45-64, with 1+ 
CDC-defined underlying health 
conditions with increased risk. 
(Conditions include cancer, 
chronic kidney disease, COPD, 
Down’s syndrome, heart con-
ditions, immunocompromised 
state, obesity defined by a BMI 
of 30 or above, pregnancy, 
sickle-cell disease and Type II 
diabetes.)

• A portion of frontline 
workers who are highly 
vulnerable, including migrant 
and seasonal farm workers; 
seafood, agricultural and food 
processing workers; and wood-
land firefighters.

• Families displaced by Sept. 
2020 forest fires.

• People living in low-in-
come and congregate senior 
housing.

• Individuals experiencing 
homelessness.

•
No later than May 1, the 

state will open eligibility to
• Adults 16-45 with 1+ CDC 

defined underlying health con-
ditions with increased risk.

• Other CDC-defined 
frontline workers, which the 
CDC defines as “necessary for 
the functioning of society,” 
and who are at higher risk for 
contracting the virus because 
they can’t work from home 
or often come in contact with 
others at work. Some examples 
include grocery store workers, 
members of the media, public 
transit operators and the U.S. 
Postal Service.

• People who live in multi
-generational households.

•
No later than June 1, the 

state will open eligibility to 
the general population 45 or 
older, and no later than July 1, 
the state will open eligibility to 
anyone 16 and older.

A lengthy list of the char-
acteristics and factors which 
define the state’s eligibility 
groups is available on the 
state’s vaccination website at 
covidvaccine.oregon.gov/

 “For the first time since 
the pandemic started, we can 
provide a timeline that will tell 
every adult Oregonian a date 
before which he or she will be 
eligible to get vaccinated,” said 
Oregon Health Authority Direc-
tor Patrick Allen Friday. “This 
will bring into clearer view a 
time when we will be freed 
from the grip of the pandemic, 
and we can see our loved ones, 
celebrate holidays and return to 
some of our normal life again.”

 Friday’s announcement 
came on the heels of a chaotic 
week for scheduling vaccine 
appointments, particularly 
in the state’s high-popula-
tion areas, which has pushed 
state officials to change how 
appointments are scheduled at 
major metro sites.

 But according to Allen, the 
state is already ahead of its own 
timeline, giving health officials 
confidence in the ambitious 
next phases.

 “We’re speeding up our 
timelines, not backing off,” 
Allen said.

 So far, just over 7% of 
Oregonians have been fully 
vaccinated against the virus, 
with about twice that having 

received at least a first dose.
 That includes about 46% 

of those over 80, Allen said, 
and about a quarter of those 
over 65 (the age group which 
will become fully eligible for 
doses starting March 1). Allen 
projects about three quarters 
of the state’s seniors will be 
vaccinated by March 29, weeks 
ahead of the state’s previous 
timeline.

Some frontline workers, others to be eligible for vaccine March 29
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CUSTOM OCEAN VIEW BEACH HOME 
$890,000

BEAUTIFULLY REMODELED OCEANFRONT 
HOME, $2,599,500

SOLD FOR 
OVER ASKING

MIDTOWN W PRESIDENTIAL WITH POTENTIAL! 
$569,500

PERFECT SEASIDE STARTER HOME
$343,500

HWY 101 – 1.35 ACRE COMMERCIAL PROPERTY
$675,000

SALE 
PENDING

MOUNTAIN VIEW BREAKERS POINT CONDO
$430,000

DOWNTOWN MANZANITA COMMERCIAL LOT 
$499,000

SUNNY CORNER LOT CASTLE ROCK 
ESTATES, ARCH CAPE. PRICE $185,000

OCEAN VIEW CHARMER STEPS FROM 
BEACH, $1,299,000

1/12TH SHARE CONDOS 3 UNITS AVAILABLE
$75,000 TO $85,000

UNIT A2-B 
SOLD

A VALUED AND TRUSTED RESOURCE WITHIN OUR 
COMMUNITY AND THE #1 OFFICE SINCE 1990.

 Duane - Managing Principal Broker

Jeff - Principal Broker, GRI Michael - Managing Broker

Chris - Principal Broker, GRI

Jeremy - Broker

What is RMLS? As the Northwest’s largest REALTOR®-owned Multiple Listing Service(MLS), RMLS serves 
approximately 10,000 Real Estate Professionals in over 2,200 offices licensed in Oregon and Washington. 

All brokers listed with firm are licensed in the state of Oregon

296 N. Spruce St. • Cannon Beach 
(503) 436-0451

www.duanejohnson.com

Active Members of &

For a complimentary and confidential, market analysis on your home, 
please call us at 503-436-0451 or email duane@duanejohnson.com.

If your home is currently listed with another firm, this is not an attempt to solicit their business.

THE #1 BROKERAGE IN THE CANNON BEACH AREA FOR OVER 30 YEARS.

SOLD

SALE 
PENDING

Your friends at Duane Johnson Real Estate are excited 
to announce that we have started a construction project 

to remodel and improve our office. 
Don’t worry - our iconic building will still look the same from the outside and 
continue to serve as a Cannon Beach landmark. But we will be updating the 

inside office space, increasing the comfort and usability for our clients and staff. 
During this process, we will remain open and the office will be staffed and have 

serviceable space in which to help clients and conduct business. If you happen to 
stop by and need assistance but can’t access the front door, just call 

(503) 436-0451 and someone will let you in the ‘back door’ to your left. 

We are excited to show off our ‘new and improved’ office space to all of you when the 
project is completed! The plan is to have construction finished by March 15th, 

so stay tuned and make a plan to come see our ‘new digs’.

Thank you from everyone at Duane Johnson Real Estate.

SOLD

SALE 
PENDING

Where to get vaccinated in 
Clatsop County announced

It has been challenging get-
ting the COVID-19 vaccine 
distributed in Clatsop County.

Cannon Beach’s emer-
gency manager Rick Hudson 
said one of the challenges 
is the system is technology-
driven and some people don’t 
have the internet. Also, some 
older people are afraid to 
leave their homes or even talk 
to their neighbors about how 
to get vaccinated.

The Community Emer-

gency Response Team 
(CERT) has gone so far as to 
hold venues on some street 
corners with their tents to talk 
to people about how they can 
schedule their vaccinations, 
Hudson said.

“A significant number 
of people are getting left 
behind,” he said about the 
technology-driven process. 
Last night the CERT team 
was at a business and heard 
about an elderly gentleman 
who wanted to get vaccinated, 
who they were able to help.

At first Clatsop County 
only received 100 doses a 

week, he said. The county has 
40,000 people. “Last week we 
were up to 1,000 a week.”

The following informa-
tion is from the Cannon 
Beach 3/2/21 SIT report: The 
locations that the vaccines are 
taking place are:

 • The OLD Seaside High 
School – 1901 N Holiday 
Dr, Seaside. (Second doses 
Monday 2-4) (Initial doses 
Tuesday 2-4 )

 • Clatsop County Fair-
grounds Astoria – 93003 Wal-
luski Loop, Astoria (Second 
doses Wednesday 2-4) (Initial 
doses Thursday 2-4)

Celebrate 10 years of 
Crepe Neptune by stopping 
by the French eatery and 
grabbing a delicious crepe 
on March 12. Owners Yuri 
and Maya Vidal opened in 
Cannon Beach 10 years ago 
after serving crepes at various 
farmers markets on the coast 
and Portland areas.

 The crepes are made right 
in front of the customer in a 
grab and go fashion, similar 
to the crepe stands in Paris. 
The crepes are made by 

pouring a thin liquid batter 
onto a griddle. The batter is 
spread evenly over the griddle 
and distributed with an offset 
spatula. Crepe Neptune makes 
crepes very similar to how 
they are made in France, 
using the same type of griddle 
and tools.

 Crepes offered at the shop 
include savory and sweet in 
18 different varieties.

 “We offer eight different 
savory crepes,” Yuri said. 
“Our most popular one is our 
smoked salmon one, which is 
wild smoked salmon, cream 
cheese, green onions, mustard 

dill sauce and spinach.”
 For sweet options, fa-

vorites include several with 
Nutella and strawberries, 
a lemon curd options with 
strawberries and whipped 
cream, and Tilly – cheese-
cake, strawberries, Nutella 
and whipped cream. Yuri said 
the Tilly is very popular. Each 
of the crepes has their own 
following.  

 Crepe Neptune also offers 
buckwheat, gluten free and 
dairy free options, while still 
using eggs in the batter of 
course.

 In the last two years, 

Crepe Neptune celebrates 10 years of delicious crepes March 12

Crepe Neptune has added 
bubble tea to their menu. 
They also offer a milk tea and 
ice-blended tea.

 “I’ve been working in 
the restaurant business for 
many years,” Yuri said of the 
restaurant’s beginning. “My 
wife worked retail.”

 Yuri and Maya started 
making crepes for the Man-
zanita, Tillamook and Astoria 
farmer markets and expanded 
to Portland and Beaverton 
markets. Yuri said they were 
doing six markets a week at 
a time before they opened 
Crepe Neptune in Cannon 
Beach.

 “Crepes are healthy and 
affordable and delicious,” 
Yuri said.

 During pre-COVID-19 
years, the restaurant had a 
lot of international visitors, 
especially from Europe. Yuri 
said every region in the world 
has its own version of the 
crepe and people are excited 
to try theirs.

 “When you’ve been 
serving people for 10 years, 
there’s so many people out 

there that we wish we could 
thank,” Yuri said.

 

Send comments to: head-
lightreporter@countrymedia.
net

Photos courtesy of Yuri Vidal

Cannonbeachgazette.com
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Joseph Bernt
Library Volunteer

At the library

Joseph Bernt

Virtual election planned for May

The success of the 
library and its services 

for patrons, whether North 
Coast residents or vacationing 
visitors, depends on support 
from members of the Cannon 
Beach Library.

In normal years, members 
gather for brunch at regular 
monthly meetings and, in 
May, elect officers and mem-
bers to the Library Board of 
Directors.

This year, which clearly 
qualified as abnormal, does 
not allow for large in-person 
meetings. So, the Library 
Board has decided to conduct 
the annual election by mail 
among those library members 
who have paid their annual 
dues.

Membership renewal 
forms, along with return en-
velopes, were sent to library 
members on March 1 and 
should be returned as soon 
as possible. Those who did 
not receive a renewal form, 
or have a friend interested in 
becoming a member, should 
email Jen Dixon in the library 
office at info@cannonbeach-
library.org or call her at 
503-436-1391 to check on 
membership status or request 
a renewal form. For 2021-22, 
annual dues remain $10 per 
member.

Only library members who 
have renewed their annual 
dues for 2021-22 may partici-

pate in the election of officers 
and members of the Library 
Board of Directors. Ballots 
will be sent in early April to 
be returned to the library by 
May 7.

Library events to remem-
ber in March include the 
following:

Kiirsten Flynn, internship 
coordinator and boat driver in 
the field at Cascadia Research 
Collective in Olympia, Wash-
ington, will discuss “Insights 
into Large Whale Entangle-
ments” via Facebook Live, 
for the World of Haystack 
Rock Lecture Series, Wednes-
day, March 10, at 7 p.m.

Wanda Meyer-Price will 
lead members of Cannon 
Beach Reads in a Zoom 
discussion of “People of the 
Book” by Geraldine Brooks, 
Wednesday, March 17, at 7 
p.m.

Two weeks ago, I prom-
ised readers a fuller review 
of “Bag Man: The Wild 
Crimes, Audacious Cover-up 
& Spectacular Downfall of 
a Brazen Crook in the White 
House.” In their return to 
a fifty-year-old political 
scandal, Rachael Maddow 
and Michael Yarvitz reprise 
the rise of Richard Nixon 
and little-known Spiro “Ted” 
Agnew to the White House in 
1968.

This largely now forgotten 
scandal involved Agnew’s 
shakedown of government 
contractors for bribes and 
kickbacks. Agnew perpetu-

ated this hustle 
first from his 
position as Bal-
timore County 
Executive from 
1962, then as 
Governor of 
Maryland from 
1967 and finally 
continued from 
his White House 
office as Vice 
President from 
1969 and into 
his second term 
in 1973.

In October, 
before the 1972 election, 
George Beall, U.S. Attorney 
for the District of Maryland, 
opened an investigation into 
rumors of corruption in the 
awarding of building and 
paving contracts in Baltimore 
County. From a prominent 
Republican family, Beall was 
appointed by President Nixon 
in 1970.

Beall assigned the investi-
gation to three young assistant 
district attorneys in his Balti-
more office—Tim Baker, Ron 
Liebman and Barney Skolnik, 
at 32 the oldest of the three. 
A month later, within a single 
hour, IRS agents hand deliv-
ered subpoenas for records to 
26 engineering and architec-
tural firms across the county 
on January 4, 1973.

Not until after Agnew 
challenged Attorney General 
Richard Kleindienst about 
the purpose of the Baltimore 
County investigation did 

Beall’s young 
prosecutors 
remember that 
Nixon’s vice 
president once 
was in charge 
of the county.

Afterall, 
the statute of 
limitations had 
expired, and 
what politi-
cian holds the 
second highest 
office in the 
land while op-

erating a bribery 
and kickback scheme? Elliot 
Richardson, Nixon’s newly 
appointed U. S. Attorney 
General, was not so quick to 
dismiss the possibility that 
Agnew might have partici-
pated in the kickback scheme.

How would the public, al-
ready fixated on the Watergate 
scandal, respond to the pros-
pect of President Nixon being 
removed from office only to 
be replaced by Vice President 
Agnew, quite possibly himself 
a small-time grifter?

Seeing how close Nixon 
was to impeachment, Rich-
ardson made removing Ag-
new from the line of succes-
sion a priority, especially once 
the young assistant attorneys 
general showed Richardson 
their evidence of the vice 
president’s involvement.

Wishing, however, was not 
likely to overcome Agnew’s 
intransigence, his denials, 
his demands and so forth. 

After extensive negotiations, 
Richardson cut a deal. Agnew 
would plead “no contest” to 
one count of tax evasion, and 
receive a $10,000 fine and 
three years of unsupervised 
probation.

“History doesn’t repeat 
itself, but it often rhymes,” 
Mark Twain once famously 
wrote.

Clearly Maddow and 
Yarvitz heard history rhyming 
in the Trump White House 
when they examined histori-
cal records of Vice President 
Spiro Agnew’s use of deroga-
tory epithets and ethnic slurs, 
rhetoric that made Agnew 
more popular with conser-
vative Republicans than was 
President Richard Nixon in 
1968.

And suggestions of profit-
ing from tax evasion and the 
intermingling of the family 
business with government 
contracts during the Trump 
administration only further 
amplified the financial rhymes 
that led to Agnew’s convic-
tion nearly 50 years earlier.

It is this rhyming his-
tory on which “Bag Man” 
concentrates with negligible 
reference to or comparison 
with the character and style of 
a convicted former vice pres-
ident and this nation’s only 
twice-impeached president.

The twenty new titles 
added to the library in Feb-
ruary, conspicuously without 
references to electoral poli-
tics, suggest that the tsunami 

of books about the Trump 
administration is receding.

Seven new fictional works 
include: “The Paris Library” 
by Janet Charles, “Waiting 
for the Night Song” by Julie 
Carrick Dalton, “Girl A” by 
Abigail Dean, “Relentless” 
by Mark Greaney, “The Four 
Winds” by Kristin Hannah, 
“The Wife Upstairs” by 
Rachel Hawkins and “Blood-
line” by Jess Lourey.

Eight new mysteries 
have been added: “Tropic of 
Stupid” by Tim Dorsey, “An 
Extravagant Death” by Char-
les Finch, “The Survivors” by 
Jane Harper, “The Unwilling” 
by John Hart, “Missing and 
Endangered” by J. A. Vance, 
“Blood Grove” by Walter 
Mosley, “The Shadow Box” 
by Luanne Rice and “A Fatal 
Lie” by Charles Todd.

Five new works of 
nonfiction added are: “The 
Devil You Know: A Black 
Power Manifesto” by Charles 
M. Blow; “How to Avoid 
a Climate Disaster: The 
Solutions We Have and the 
Breakthroughs We Need” by 
Bill Gates; “The Daughters of 
Kobani: A Story of Rebel-
lion, Courage and Justice” 
by Gayle Tzemach Lemmon; 
“Made in China: A Prisoner, 
an SOS Letter and the Hidden 
Cost of America’s Cheap 
Goods” by Amelia Pang 
and “Land: How the Hunger 
for Ownership Shaped the 
Modern World” by Simon 
Winchester.

Treats for the Little (or Big) 
Leprechauns in your life!

ST. PATRICK’S DAY

WE CAN 
SHIP 

CANDY 
DIRECTLY 
TO YOU!

Downtown Cannon Beach
256 N. Hemlock St

503-436-2641
www.brucescandy.com
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Email to book today!
Contact Katherine at: headlightads@countrymedia.net or 503-842-7535

Marketing opportunities
for Columbia, Clatsop, Tillamook, & Lincoln Counties

Early in 2009, a group 
of Cannon Beach citizens 
gathered in the Cannon Beach 
Community Church Sanctu-
ary to begin organizing the 
Cannon Beach Food Pantry.  
Cannon Beach Food Pantry 
began feeding people in 
April 2009 under the non
-profit “Cannon Beach Food 
Systems.  It was first located 
in the Cannon Beach Bible 
Church.  In January 2014, 
Cannon Beach Community 
Church became the legal 
non-profit sponsor for CBFP.  
The all-volunteer pantry 
moved in January 2015 to 
its current location in the old 
library building at the former 
Cannon Beach Elementary 
School.  For the past decade, 
Cannon Beach Community 
Church and Cannon Beach 
Food Pantry worked together 
to further the Pantry’s mission 

to “feed the hungry in a kind 
and compassionate manner”.  
During this time, Cannon 
Beach Community Church 
has supported the Food 
Pantry with gifts of food and 
funding, along with volunteer 
support and has also served as 
the Cannon Beach Food Pan-
try extension, offering Food 
Pantry assistance to  hungry 
persons passing through 
town on non-Pantry days of 
operation.

Now, after 11 years the 
Food Pantry is an integral 
part of the fabric of Cannon 
Beach.  With the blessings of 
the Cannon Beach Com-
munity Church, the Cannon 
Beach Community Food 
Pantry is excited to announce 
it has become its own fully 
independent 501c3.  All funds 
donated to the Pantry are 
for food and essentials for 

the community.  Therefore, 
the Pantry will work to raise 
funds through grants and 
donations of food, funds and 
volunteers.  Cannon Beach 
Community Church will 
continue to support the Food 
Pantry as its own independent 
501c3, sending volunteers, 
donations of food and finan-
cial support to the Cannon 
Beach Community Food 
Pantry.  Community Church 
expresses its gratitude for 
the tireless effort of commu-
nity volunteers who help the 
Cannon Beach Food Pantry 
provide such excellent care 
for hungry people in our area.

 
We are located at 268 Bea-

ver St. in Cannon Beach
Hours are 3 – 5:15 p.m. on 

Wednesdays
Phone # 971-326-0479

FREE Online

Classified Ad
Up to 7 lines

($35 Value)

FREE Color

on any ad

FREE Half Page 

Color Ad in a 

Special Section

*Ask for a list of qualifying publications

($300 Value)

Half Price

Website Leaderboard
$75 for 1 Month
728x90 Pixel Leaderboard

northcoastcitizen.com

(Regular Price $150)

Half Price Web Ad 

$35 for 2 Weeks
 northcoastcitizen.com 

  (Regular Price $70)

FREE 3x5 Classified 

Display Ad

($100 Value)

FREE Quarter Page
with Color

($299 Value)

Half Price 

Half Page Color Ad 

for $299.25

(Regular Price $598.50)

Half Price

Quarter Page

Ad for $113.40

Black & White

(Regular Price $226.80)

FREE 2x5 

Classified Display
Black & White

($75 Value)

FREE Social Media 

Posts Twice Weekly 

for 2 Weeks
Twitter / Facebook

($80 Value)

FREE Web Ad 

2 Weeks
 northcoastcitizen.com

($70 Value)

Half Price 

Quarter Page 

Color Ad for $149.50

(Regular Price $299)

Half Price Social Media 

Package for $150
2 Weeks 

Twitter / Instagram / Facebook/

(Regular Price $300)

Call 503-842-7535 or email Katherine 

at headlightads@countrymedia.net

www.tillamookheadlightherald.com

1906 Second St., Tillamook, OR 97141
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CitizenNorth Coast

2021 COUPON SAVINGS

ADVERTISER’S SPECIAL
Order by 
3/31/21

Coupons Expire 

12/31/21

Limited 
Time 
Only!

Get $1,781 worth of advertising for 

Only $279
Includes over $959 worth of 

FREE coupons and 

$822 in savings on 

1/2 PRICE OFFERS!

2021 COUPON SAVINGSADVERTISER’S SPECIAL

FREE Classified 
Liner Ad
Up to 7 lines

($35 Value)

FREE Color
on any ad

FREE Half Page Color Ad in a Special Section*Ask for a list of qualifying publications($300 Value)

Half Price Website Leaderboard 1 Month for $125
(Regular Price $250)

Half Price Web Ad $50 for 2 Weeks tillamookheadlightherald.com (Regular Price $100)

FREE 3x5 Classified Display Ad
($122 Value)

FREE Quarter Page
Color Ad

($362 Value)

Half Price 
Half Page Color Ad 

for $362.25

(Regular Price $724.50)

Half Price
Quarter Page

Ad for $145
Black & White   (Regular Price $290)

FREE 2x5 
Classified Display

Black & White
($81.50 Value)

FREE Social Media Posts - 2 WeeksTwitter / Facebook
($80 Value)

FREE Web Ad 
2 Weeks

 tillamookheadlightherald.com
($100 Value)

Half Price 
Quarter Page Color Ad for $181

(Regular Price $362)

Half Price Social Media Package for $150
2 Weeks Twitter / Instagram / Facebook/   (Regular Price $300)

Call 503-842-7535 or email Katherine at headlightads@countrymedia.netwww.tillamookheadlightherald.com1906 Second St., Tillamook, OR 97141

Headlight Herald

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Political Ads Excluded • Order by 3/31/21, Exp. 12/31/21

Order by 
3/31/21 

Coupons Expire 
12/31/21

Limited 
Time 
Only!

Get $2,093 of advertising for 

Only $439Includes over $1,080 worth of FREE coupons and $1,013 in savings on 1/2 PRICE OFFERS!

2021 COUPON SAVINGS
CANNON BEACH BUSINESSES

ADVERTISER’S SPECIAL
FREE Classified Adin print and onlineUp to 7 lines

($35 Value)

FREE ColorBusiness Card Size Adin print and online (2col x 2”)(Regular Price $53)

FREE 2col x 2” Classified Display Adin print and online($37.60 Value)

FREE 1/8 Page Adwith Colorin print and online (3col x 5”)($186.25 Value)

FREE 2col x 3” Classified Displayin print and online($51.40 Value)

Call 503-842-7535 or email Katherine 
at headlightads@countrymedia.net

www.tillamookheadlightherald.com
1906 Second St., Tillamook, OR 97141
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Get $1,044 worth of advertising for Only $159Includes over $553 worth of FREE coupons and $491 in savings on DISCOUNTED OFFERS

CBG

CBG

CBG

CBG

CBG

CBG

CBG

CBG

CBG

CBG

CBG

CBG

CBG

CBG

FREE Post Your Print Ad on Website, Facebook & Twitter($40 Value)

50% OffWebsite Leaderboard$75 for 1 Month728x90 Pixel Leaderboardcannonbeachgazette.com(Regular Price $150)

50% Off   Web Ad $35 for 2 Weeks cannonbeachgazette.com   (Regular Price $70)

50% Off 1/8 Page Color Ad for $93.11 in print and online (3col x 5”)(Regular Price $186.22)

50% Off  Front Page Color Banner $75(6col x 2”)Advanced reservation required(Regular Price $150)

FREE Web Ad 2 Weeks cannonbeachgazette.com($70 Value)

25% Off  26 Weeks Business Services Directory (2col x 2”) Color Ad for $487.50(Regular Price $650)

50% Off Facebook Boosted Ad & Posts$50 for 2 Weeks Facebook(Regular Price $100)

FREE Social Media Posts Twice Weekly for 2 WeeksTwitter / Facebook($80 Value)

Order by 3/31/21 Coupons Expire 12/31/21

Limited Time Only!

Save $$ in 
print and 
online!
Reserve 2021 advertising 
coupon packages for your 
business or organization 
today.

Coupon offers are valid through 
12/31/2021

Deadline to participate is 
March 31st, 2021

 
Contact Katherine at 
headlightads@countrymedia.net, (503) 842-7535

Food pantry becomes own nonprofit Oregon has been approved to issue Supplemen-
tal Nutrition Assistance Program (SNAP) emer-
gency allotments for the month of March 2021. 
These emergency allotments will be available on:

• March 10 for current SNAP recipients
• March 30 for new SNAP recipients after 

March 10
 Emergency allotments raise each household’s 

regularly monthly SNAP allotment to the maxi-
mum allowable amount based on household size. 
Per the U.S. Department of Agriculture Food and 
Nutrition Service (FNS), SNAP households al-
ready receiving the maximum allowable allotment 

based on household size are not eligible to receive 
the emergency allotment.

 SNAP recipients do not have to take any action 
to receive these supplemental benefits, as they 
will be issued directly on their EBT cards. Total 
benefits will be different based on each house-
hold’s regular monthly allotment for the month of 
February.

 The maximum monthly SNAP benefit 
amounts by household size and more informa-
tion about emergency allotments are available 
at https://www.oregon.gov/dhs/ASSISTANCE/
FOOD-BENEFITS/Pages/About-SNAP.aspx.

Emergency SNAP allotments continue in March
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Hilary Dorsey
For The Gazette

Are you DOWNSIZING, 
organizing an ESTATE SALE, 

GARAGE SALE or FUNDRAISER?
Use our classifieds to get the word out!

Contact us today!
503-842-7535

headlightads@countrymedia.net
classifieds@orcoastnews.com

Cannon Beach Gazette
North Coast Citizen

Tillamook Headlight Herald
Lincoln City News Guard 

Clatskanie Chief
St. Helens Chronicle

BUSINESS DIRECTORY

CONSTRUCTION

LANDSCAPING

BoB McEwan construction, inc.
Excavation • undErground utiitiEs

road work • Fill MatErial
sitE PrEParation • rock

owned and operated by Mike and Celine MCewan

Serving the paCifiC northweSt SinCe 1956 • CC48302

503-738-3569
34154 Hwy 26, Seaside, OR

P.O. Box 2845, Gearhart, OR

ADVERTISE YOUR BUSINESS 
HERE TO CREATE 

TOP OF-MIND-AWARENESS 
CALL 503-842-7535 TODAY!

CARPENTER
North Coast 
Handyman 

& Woodworking, LLC 
(503) 440-5758 

Facebook: northcoasthw 
Interior remodeling, siding, 

windows, decks, fences, 
rot specialist. 

Licensed, bonded, & insured.
 

H49572

Laurelwood FarmLaurelwood FarmLaurelwood Farm

Laurelwood Compost • Mulch • Planting MacMix
Soil Amendments

34154 HIGHWAY 26
SEASIDE, OR

503-717-1454

YARD DEBRIS DROP-OFF
(no Scotch Broom)

H
49

57
3

Absentee Owner Watching Services
Let us be your watchful eye.

All aspects of  construction:
Handyman Services, Decks, Siding, Windows, 

Doors, Roof  Repairs, Rot Repair, etc.

Certified in Softwashing for Cedar, Siding, 
Roofs and Decks.

cottagekeeper@gmail.com or 503-861-8340
Based in Tolovana Park, OR  CCB#155691

H
49

62
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Church Services by the Sea
Cannon Beach to Nehalem

Nehalem
Nehalem Bay 
United Methodist Church
36050 10th Street • PO Box 156
Nehalem 97131-0156
503-368-5612
nehalembayumc@gmail.com 
The Reverend Steve Wolff
Worship Service: Sunday 11:00
Adult Sunday School: 
9:30 A.M. Sunday 

Nehalem Senior Lunches: 
Noon Tuesday & Thursday
Nursery Available 
ADA Accessible

Manzanita
Calvary Bible Church
560 Laneda Avenue, PO Box 308
Manzanita, OR 503-368-5202
calvarymanzanita@gmail.com
Pastor Ryan Holloway
Worship Service: 8:30 A.M. 
& 11:00 A.M. Sunday
Sunday School: 10 A.M. 
Nursery Available
ADA Accessible

To feature your spiritual 
organization on this panel:

Contact Katherine at 
(503) 842-7535,

 headlightads@countrymedia.net.

n Owners
Continued from Page 1

Experienced Medication Aide
Kilchis House and Nehalem Bay House

Experience the non-profit difference 
where Residents are number one!

Contact Nehalem Bay House at (503) 368-6445 
or Kilchis House at (503) 801-1529

email tdelano@careinc.org
H63140

CNA’s encouraged to apply
30/60/90 day reviews with potential 

for pay increases.
Healthy bonus structure

Hero bonuses
Outstanding PPE

Paid Time Off
Delicious meals

Experienced long-term management
The opportunity to make a difference 

in the lives of others

Harold Van Winkle 
left this world for a 

place of freedom February 
24, 2021 in the arms of his 
loving wife.

Harold was all about 
life – he loved it, he lived 
it to his fullest. In his youth 
he climbed Mt Rainier. He 
rode a glissade from the top 
of Mt St Helens. He hiked, 
biked, and played chess with 
anyone he could talk into 
joining him. He traveled. 
Graduation from Puyallup 
High was followed by his 
first marriage, two years in 
the Navy Reserves, and two 
children he adored, Kara 
and Shandan. After a few 
college classes, he decided 
he’d rather be doing life and 
began Van Winkle Construc-
tion. When construction 
proved variable due to the 
economy he also added 
candle-making to his skill 
set, then fabricating discs in 

the clean room at Fairchild. 
His love was construction, 
though.

When his first marriage 
ended he went to Cannon 
Beach  to heal and met 
his second wife, Cathy. 
Two years later they were 
married, choosing to stay 
in Cannon Beach and open 
Cannon Beach Construction. 
He felt honored to build 
steps to the beach that could 
withstand the battering of 
ocean storms, bridges, picnic 
tables,and paths for the city 
in addition to remodeling 
coastal homes. Cathy’s son, 
Matt Verley, joined the busi-
ness two years later, forming 
a partnership until Harold’s 
stroke five years ago. He is 
greatly missed.

He is survived by his 
wife, Cathy, children, Kara 
and Shandan, step-sons, 
Matt and Travis Verley, and 
eight amazing grandchildren 
– Luke, Vince, Trace, Wes, 
Zach, Jude, Jade, and Drake; 
brothers Dave & Peggy Van 
Winkle and Jim and Jane 
Van Winkle and friends who 
feel an era has ended with 
his passing. Memorials may 
be sent to Cannon Beach 
Christian Conference Center 
or Compassion International.

To leave condolences, 
visit www.macyandson.com.

 No services are scheduled 
at this time.

Harold Van Winkle

Obituary

“All our fish is wild 
caught,” she said. They 
“stumbled into the business 
because of their relationship 

with the Native Tribes. “We 
primarily buy our fish from 
the Nisqually Tribe,” which 
are sustainably caught fish.

“We call it sea to table.”
The Seaside location is a 

deli that sells chowders and 
salads, she said.

The store has products 
from 30 vendors, including 

local art, jewelry and wood-
work.

They also sell smoked 
salmon macaroni and cheese, 
grilled cheese sandwiches and 
paninis, said Aerin Adrian, 
manager of the Salmon River 
Smokehouse.

“These are all local makers 
and artisans…no artificial in-

gredients or processed food,” 
Adrian said. “We smoke our 
salmon here and package it 
here.”

“We support about 30 
small businesses and ven-
dors,” she said. “The business 
is growing.”

Progress is being made for 
the Salmonberry Trail, with 
plans for the river and canyon 
segments in the process of 
completion. The River Segment 
extends from the community 
of Mohler to the confluence of 
the Nehalem and Salmonberry 
Rivers. The Canyon Segment 
extends from the confluence of 
the Nehalem and Salmonberry 
Rivers through the Salmon-
berry Canyon to a Washington 
County/Tillamook County 
boundary four miles west of 
the community of Timber. The 
river and canyon segments total 
34 miles.

“Once we do that, it’s kind 
of a landmark moment because 
we get into the construction 
phase,” Executive Director 
Jon-Paul Bowles said of the 
plans for the river and canyon 
segments.

There are four segments 
on the trail: The Coast, a 26 
mile section from the city of 
Wheeler on the north to Tilla-
mook on the south; Nehalem 
River, which spans 17 miles, 
from the confluence of the 
Salmonberry and Nehalem 
Rivers to the city of Wheeler; 
Salmonberry River, a 16 mile 
section through the Salmon-
berry River canyon; and The 
Valley, a 25-mile segment that 
starts in Banks and rises 1,600 
feet in elevation to its summit 
at Cochran, west of Timber. 
The Valley planning began in 
2019.

Executive Director Jon-
Paul Bowles said it would 
take funding to build the trail, 
especially along Hwy 101 on 
the coast. The Salmonberry 
Trail is putting together project 
teams to pursue funding.

Bowles has been involved 
in the Salmonberry Trail for 
8-9 months and knows the 
history of the area well. The 
rail line was washed out in 
the late 1990s by a 100-Year 
Flood. In 2007, there was 
another 100-Year Flood. There 
was significant investment in 
reviving the trail.

In 2012, Oregon State For-
ester Doug Decker launched 
the effort to build the Salmon-
berry Trail. He is now the vice 

chair of the Salmonberry Trail 
Foundation. The trail is pro-
jected to be around 87 miles.

Bowles said if the foun-
dation can put an operations 
agreement in place, there are 
sections of the trail that could 
be open to the public sooner 
than later. Volunteers would 
need to go out to these areas for 
maintenance.

“There’s a really beautiful 
stretch at the confluence of 
the Nehalem and Salmonberry 
Rivers,” Bowles said. “We 
could start doing soft surface 
trail there when we have fund-
ing and an agreement there for 
maintenance.”  

There will need to be plans 
in place for maintenance, such 
as volunteers picking up any 
litter on the trails.

The risk of flooding influ-
enced the design concept of 
the trail dramatically, Bowles 
said. The challenging canyon 
area will be a narrower trail. 
It will not be ADA accessible. 
If a trail is washed out, it will 
be rehabbed in early spring or 
summer.

Regarding the issue of 
homelessness, Bowles said 
he does not think it will be an 
issue along Hwy 101, as many 
people will be using the trail in 
this area, and will likely push 

out homelessness. Operations 
and maintenance will also be in 
place before the trail is open.

Bowles said Tillamook 
County is rich with outdoor 
recreational opportunities; how-
ever, there is not a lot of access 
to trails.

“It will attract a ton of visi-
tors that will most benefit Til-
lamook County,” Bowles said 
of the trail. “These are going 
to be people who are probably 
without a car, they’re going 
to be purchasing their food, 
supplies and entertainment in 
the county.”

The county has also has 
growing issues with crowding 
and the trail would help dis-
perse that in different areas.

The Salmonberry Trail 
and the Oregon Coast Scenic 
Railroad (OCSR) have come 
together to explore solutions for 
the trail, Bowles said. He said 
he is encouraged by those con-
versations and in order for the 
trail to be successful, it requires 
a joint effort.

Bowles’s role in the Salmon-
berry Trail is tracking where 
and when state and federal 
funding is available. There 
is not pressure on Tillamook 
County taxpayers to pay for 
the trail. The trail would act as 
an additional resource in the 

county.
The Salmonberry Trail re-

cently submitted two proposals 
for the Oregon Department of 
Transportation’s Community 
Paths Program. The program 
will fund grants for project de-
velopment, construction, recon-
struction, major resurfacing or 
other improvements of multiuse 
paths that improve access and 
safety for people walking and 
bicycling. OCSR was a partner 
at the table, offering knowledge 
of the infrastructure. ODOT 
will announce grant awards this 
summer.

“I hope we win the funding,” 
Bowles said. “But if we don’t, 
I think we’re proven we can 
work together and take a bite of 
this thing at a time.”

Bowles said the public’s 
concerns have been heard 
and will continue to be heard 
through the process of building 
the trail. Sections of the trail 
will be prioritized based on 
funding available. Bowles’ goal 
with the foundation is to be part 
of the community and serve the 
people of Tillamook County.

Send comments to: head-
lightreporter@countrymedia.
net

 Salmonberry Trail seeks funding from 
ODOT as they enter construction phase

An engineer working where the rail line passes through the Tillamook State 
Forest. Photos provided by Jon-Paul Bowles
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Classifieds
Please reserve your Classified ad by Noon Tuesday, before each edition. Contact Katherine 

at 503-842-7535, headlightads@countrymedia.net.
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LETTER POLICY
The Cannon Beach Gazette welcomes letters that express 
readers’ opinions on current topics. Letters may be 
submitted by email only, no longer than 300 words, and 
must be signed and include the writer’s full name, address 
(including city) and telephone number for verification of the 
writer’s identity.  We will print the writer’s name and town 
of residence only. Letters without the requisite identifying 
information will not be published. Letters are published in 
the order received and may be edited for length, grammar, 

spelling, punctuation or clarity. We do not publish group 
emails, open letters, form letters, third-party letters, letters 
attacking private individuals or businesses, or letters con-
taining advertising.

Deadline for letters is noon Thursdays. 
The date of publication will depend on space.

Email letters to jwarren@countrymedia.net 

OBITUARIES
The Cannon Beach Gazette has several options for submit-
ting obituaries. 
•  Basic Obituary: Includes the person’s name, age, town of 
residency, and information about any funeral services. No 
cost.
•  Custom Obituary: You choose the length and wording of 
the announcement. The cost is $75 for the first 200 words, 
$50 for each additional 200 words. Includes a small photo at 
no additional cost.

•  Premium Obituary: Often used by families who wish to 
include multiple photos with a longer announcement, or who 
wish to run a thank-you. Cost varies based on the length of 
the announcement. 

All obituary announcements are placed on the 
Cannon Beach Gazette website at no cost.

Email obituaries to classifieds@orcoastnews.com 

Cannon
Beach

Gazette 
Dot
Com

ARBOR CARE 
TREE SPECIALISTS

ISA Certified Arborists ISA 
Board-Certified Master Arborist

ISA Tree Risk Assessment 
Qualified 

Comprehensive Service, 
Pruning/Removal, 

Stump Grinding/Hazard 
Evaluations 

(503)791-0853 
www.arborcarenw.com 

CCB#171855 
WA#ARBORCI909RW 
Care for Your Trees H4
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H
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Are you a Night Owl? 
Care, Inc is seeking an experienced 

NOC Shift Caregiver and 
Medication Aide to round out our 

already robust team at Nehalem Bay House 
assisted living community. 

             Please contact tdelano@careinc.org or call 
503-842-2204 for a personal interview. Background check required. 

Healthy bonus structure. 

Discover the non-profit difference 
where care comes first.

A small cafe located in downtown 
Cannon Beach is hiring for 
full-time and part-time staff.
We’ll train you on the job to make the delicious crepes and 
beverages. Flexible schedule. Responsibilities include: 
opening & closing the restaurant, preparing food, 
customer service, and handling the register.

Wage: $14-16 / hour + tips. 

Apply in person: Crepe Neptune “Creperie” 
175 E. 2nd St., Cannon Beach

Apply Online: https://crepeneptune.com/employment

H
63
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280 Rowe Street, Wheeler Oregon 97141 

 

Are you hard working, friendly, and reliable? 

Perfect! Join us and get involved!  

We are looking for the following positions: 

RN or LPN: Part-time 

CNA: Full or Part time (Ask about our sign on 
bonus!) 

For details, call 503-368-5171 ext 3115, or apply online at  

https://nehalemcarecenter.com/careers/ 

Walk – Ins welcome! 

280 Rowe Street, Wheeler Oregon 97141
Are you hard working, friendly, and reliable? 

Perfect! Join us and get involved!
We are looking for the following positions:

Cook  •  Temporary Nursing Assistant
CNA – Full time & Part time

RN/LPN – Full time & Part time
Dietary Aide – Part time

For details, call 503-368-5171 ext 3101, or apply online at 
https://nehalemcarecenter.com/careers/ H62938

280 Rowe Street, Wheeler Oregon 97141

Are you looking to start a 
career in healthcare?

Take an 8 hour course to become a 
Temporary Nursing Assistant.
We have full time and part time 

positions available.
For more information please email 

Chant’e Griffin at cgriffin@nvcarecenter.org 
or apply online at 

www.nehalemcarecenter.com

H4
97
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Let our locally based 
service help you get 
your office organized
for 2021. We provide

CONFIDENTIAL
DOCUMENT 
SHREDDING

(503) 457-3089 
SIGHT UNSEEN 

SHREDDING, LLC 
License #20-480 H6

28
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Fixed Route Motorcoach Driver (CDL) Full-time or Part-time – Astoria, OR
NW Navigator Luxury Coaches, LLC is offering steady part-time hours at a full-time daily flat rate of 
$120 per day!  The position is driving on a set, split schedule to transport clients between our As-
toria and Portland operations by luxury motorcoach and shuttle services on fixed route trips.  NW 
Navigator has a sterling reputation for a top-of-the-line, well maintained fleet of luxury vehicles. 
We are an industry leader, providing top pay. We also have built a reputation during the Covid Era 
for our branded Triple Clean process. We require experienced commercial passenger vehicle drivers 
with a safe driving record and a pleasant, professional customer service attitude.

FULL-TIME PAY FOR PART-TIME HOURS!

DRIVER REQUIREMENTS:
•	 Valid	Commercial	Driver	License,	Class	B	or	higher	with	passenger	endorsement	and	current		 	
 medical card required
•	 Professional,	courteous	customer	service	ability
•	 Clean	driving	record
•	 Able	to	lift	up	to	45-75	lbs.	,	sit	for	long	periods,	climb	steep	vehicle	steps,	move	comfortable		 	
 along narrow passenger aisles
•	 2+	years	of	experience	driving	large	commercial	vehicles
•	 Pass	post	offer,	pre-employment	drug	screen,	including	for	MARIJUANA	(random	as	required)
•	 Pass	post	offer,	pre-employment	criminal	background	check
•	 Strong	professional	attitude;	Clean	and	tidy
•	 Team	player!

Apply now by sending your resume to:  Apply@nwnavigator.com

H6
31
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Friday, March 12, noon-7pm
Saturday, March 13, 10am-5pm

Gifts Galore, Crafts, Raffle & More!
                 Free Admission & Free Parking

               503-842-2272
tillamookfair@tillamookfair.com

NOW HIRING
Part Time Bus Drivers

Tillamook County Transportation District 
(TCTD) is looking for customer service-
oriented individuals to join our team of 
professional drivers.  Training provided 
along with competitive wages and 
benefits.

Application available online at: 
http://www.nworegontransit.org/jobs/
transit-driver/ 

Submit completed application to:
Tillamook County Transportation District
Attn: Driver Position
3600 Third Street, Suite A
Tillamook OR 97141
Fax: 503-815-2834 
or email: 
hr@tillamookbus.com 

 

3600 Third St. Ste A, Tillamook OR  97141  (503) 815-8283  Fax (503) 815-2834 
www.tillamookbus.com 

        Tillamook County Transportation District 
             “Connecting the community through sustainable transit services” 

 
 
        FOR IMMEDIATE RELEASE 
        Date 1/2/2019 
 
 
Contact: Doug Pilant 
Telephone: 503-842-3115 
Email:  dpilant@tillamookbus.com 
 
 
Tillamook County Transportation District Announces Board Vacancy 

The Tillamook County Transportation District (TCTD) Board of Directors is requesting 
applications from citizens interested in filling the Board’s Position # 5 vacancy.  The District’s 
Board of Directors are responsible for adopting an annual budget and setting policy for the 
operations of all public transportation in Tillamook County.   

TCTD was established in July 1997 to provide Tillamook County residents with public 
transportation services.  The District has grown over the years and now operates 7 fixed 
routes 7 days per week providing connecting services to Portland, Lincoln City, Cannon 
Beach, Salem and Yamhill County.  The District also operates demand response services 
called Dial-A-Ride and provides non-emergency medical transportation (NEMT) services for 
Tillamook County residents to access to medical services in Portland and Salem.  TCTD also 
operates the NW Rides NEMT brokerage, which coordinates medical transportation 
throughout Tillamook, Clatsop and Columbia counties.  

The person appointed to this position will serve until the next district election in May 2021.  
Applicants are required to reside within the District and be a registered voter.  Applications 
will be accepted until February 1, 2019 at 5 PM.  

Application forms are available on the District’s website at www.tillamookbus.com or may be 
picked up at the TCTD Office located at 3600 3rd Street, Suite A, Tillamook.  For more 
information please contact Cathy Bond at 503-842-2693 or at cbond@tillamookbus.com.  
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Reserve your advertising unit by March 10
For more information, contact:

Katherine Mace at 503-842-7535
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Request for Comments

More information:   https://go.usa.gov/xEJf2

The Department of Environmental 
Quality is inviting written comments on 
a new air quality permit. The Simple 
ACDP is for regulating emissions 
generated during its operations.

The Scoular Company
1110 SE Flightline Drive
Warrenton
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Let our readers know 
who you are!
Just in time for 

seasonal repairs, remodels 
and maintenance

Columbia Pacific 
Property Magazine advertisers, 

you save 25%!

Publishing Soon! 
To make arrangements for your 

business to be included,
contact Katherine at 503-842-7535, 

headlightads@countrymedia.net

What if you could get a notice 
of earthquake shaking before it’s 
felt at your location? The tech-
nology exists, is already in place 
along most of the West Coast and 
operational for key infrastructure 
systems such as automatic water 
valve shutoffs and starting back-up 
generators.

 ShakeAlert®, an earthquake 
early warning system powered by 
the U.S. Geological Survey, uses 
science and technology to detect 
significant earthquakes quickly 
so alerts can reach people before 
shaking arrives. These seconds of 
advance warning allow people and 
systems to take actions to protect 
life and property from destructive 
shaking.

 In Oregon, ShakeAlert-powered 
alert delivery to wireless devices 
such as cell phones via the Wireless 
Emergency Alert (WEA) System, 
mobile apps and other technologies 
will begin as of 10 a.m. on March 
11. No specific action is needed for 
WEA alerts and for cell phones us-
ing the Android operating system. 
The mobile app, QuakeAlertUSA, 
is currently available in Oregon.

 March 11 coincides with the 
10th anniversary of the M 9.1 Great 
Tohoku, Japan earthquake, which 
killed thousands and leveled cities. 
The Tohoku tsunami inundated 
coastal communities in Oregon, 
causing millions of dollars in dam-
ages. Like Japan, a subduction zone 
lies off the coast of Oregon, capable 

of generating M 9.0 earthquakes.
 “This amazing technology could 

provide valuable seconds or tens of 
seconds on the front of an earth-
quake, not only mitigating lives lost 
by giving people a chance to seek 
shelter but also helping to drive a 
more efficient response,” said An-
drew Phelps, director of the Oregon 
Office of Emergency Management. 
“The ability for first responders to 
take protective actions for them-
selves and their equipment means 
more resources to help Oregonians 
once the shaking stops.”

 
How it works

According to Robert de Groot, 
USGS ShakeAlert coordinator for 
Communication, Education, Out-
reach and Technical Engagement, 
ShakeAlert is an infrastructure of 
seismic sensors within a regional 
network that is part of the Ad-
vanced National Seismic System 
(ANSS), the Pacific Northwest 
Seismic Network (PNSN) and the 
California Integrated Seismic Net-
work (CISN). A network of seismic 
sensors across California, Oregon 
and Washington are constantly mea-
suring ground motion. They send 
this ground motion data to a USGS 
managed ShakeAlert processing 
center in Seattle; Pasadena, Calif.; 
or Menlo Park, Calif.

 “When a sensor detects shaking, 
fast working algorithms and a state-
of-the-art network may potentially 
give you seconds of warning before 

that seismic wave arrives to your 
location,” said Robert.

 Algorithms take just a few 
seconds to do calculations and issue 
a ShakeAlert Message containing 
information about the estimated 
magnitude and area of shaking of 
the earthquake. The message is 
made available to ShakeAlert dis-
tribution partners such as utilities, 
hospitals, transportation systems, 
schools, emergency management 
agencies, etc., producing and deliv-
ering alerts, thus enabling people 
to take protective actions, such as 
drop/cover/hold on. In addition, 
ShakeAlert protects people and vital 
infrastructure by triggering auto-
mated actions such as closing water 
valves, starting back-up generators 
and issuing public announcements. 
For a ShakeAlert Message to be 
issued by the USGS, at least four 
seismic sensors need to detect the 
same ground motion.

 

What to do
When an alert is received, over a 

mobile device or from another com-
munications channel, drop, cover 
and hold on. 

• DROP where you are, onto 
your hands and knees – this position 
protects you from being knocked 
down and allows you to stay low 
and crawl to shelter if nearby.  If 
no shelter nearby, crawl next to an 
interior wall (away from windows.

• COVER your head and neck 
with one arm and hand; if a sturdy 
table or desk is nearby, crawl under 
it and hold on with one hand. If 
there is no table or desk near you, 
maintain a crawling position to pro-
tect your vital organs and be ready 
to move if necessary. 

• HOLD ON until shaking stops.
 

Why ShakeAlert?
Oregon is one of the most earth-

quake-prone areas in the continental 
United States. Over the years, Ore-
gon has had a series of earthquakes, 
large and small.

 The Cascadia Subduction 
Zone is a 600-mile long fault that 
runs from northern California up 
to British Columbia and is about 
70-100 miles off the Pacific coast 
shoreline. Oregon has the potential 
for an M 9.0+ earthquake caused 
by the Cascadia Subduction Zone 
and a resulting tsunami of up to 100 
feet in height that will impact the 
coastal area. There have been 41 
earthquakes in the last 10,000 years 

along this fault, occurring as few as 
190 years or as much as 1200 years 
apart.  The last M 9.0 (estimated) 
earthquake that occurred in this 
fault was Jan. 26, 1700.

 Earthquakes strike suddenly, 
without warning and at any time of 
the year. Any and all preventative 
or warning resources can help to 
mitigate loss of lives, severe injury 
and devastating infrastructure 
damage.

 “The last 12 months have been 
extraordinary, especially for us here 
in Oregon,” said Phelps. “One of 
the biggest takeaways from our ex-
periences with catastrophic floods, 
battling a global pandemic, historic 
deadly and devastating wildfires, 
and the most recent severe winter 
storm is that there are things we 
can do as individuals, families and 
communities to reduce our risk and 
lessen the impact of these disasters. 
Avoiding floodwaters, wearing a 
mask, heeding evacuation warn-
ings, creating defensible space and 
preparing for the worst make us 
less vulnerable. So, too, does earth-
quake early warning.”

 The ShakeAlert system is 
developed by the U.S. Geological 
Survey (USGS) and a coalition of 
West Coast universities and state 
partners, including the Univer-
sity of Oregon, Oregon Office of 
Emergency Management, and the 
Oregon Department of Geology 
and Mineral Industries.

ShakeAlert earthquake early warning system comes to Oregon

“Eight weeks ago, I 
directed the Oregon Depart-
ment of Education and the 
Oregon Health Authority to 
put more schools on track to 
return students to in-person 
instruction, with a focus on 
our youngest learners. Since 
then, thanks to the incredible 
work of our superintendents, 
school board members, 
educators, parents, and 
community members, Oregon 
has more than doubled the 
number of students learning 
in-person, to 116,749.

“Starting next month, even 
more school districts across 
Oregon will begin returning 
elementary students to the 
classroom for hybrid instruc-
tion––including our second 
largest school district, Sa-

lem-Keizer, with over 17,000 
elementary students. By the 
end of April, most elementary 
students in Oregon will be 
learning in classrooms again.

“I am thrilled to see so 
many of Oregon’s school 
districts and teachers work-
ing hard to help return our 
children to the most effective 
learning environment: in-per-
son, personalized education. 
Now, middle and high school 
students must get the same 
chance, so that all students 
have the opportunity to bene-
fit from in-person instruction, 
regardless of the community 
in which they live. It has 
been almost a year since most 
Oregon students have set foot 
in a classroom, and they are 
suffering. The social, emo-

tional, mental, physical, and 
academic impacts of distance 
learning on our students have 
been well-documented. And, 
much has changed since last 
March.

“Oregon is committing 
robust state and federal 
resources for our schools––
including our supplies of 
Abbott BinaxNOW rapid 
tests for on-site testing––to 

get students back into class-
rooms. We are utilizing $500 
million in federal relief to 
implement safety standards 
and buy personal protec-
tive equipment for staff and 
students. All educators who 
want a vaccine will soon be 
fully vaccinated.

“The science is clear: 
with proper health and safety 
protocols in place, there is 
very little risk of COVID-19 
transmission in schools. As 
districts implement the more 
than 160 health and safety 
protocols outlined in Ore-
gon’s Ready Schools, Safe 
Learners guidance, we can re-
open our school buildings in 
a way that protects students, 
staff, and our communities.

“When I made my an-
nouncement in December, 
many thought in-person 
elementary was far beyond 
reach. At the height of our 

winter surge, COVID-19 case 
counts were high and hospital 
capacity was threatened. 
Since then, thanks to the 
smart choices of Oregonians, 
our case rates, hospital-
izations, and deaths from 
COVID-19 have steadily 
declined, and even our largest 
school districts, including 
in the tri-county area, today 
meet or exceed Oregon’s 
advisory school metrics for 
hybrid in-person instruction.

“Our students only grow 
up once. We cannot let the 
school year end with the class 
of 2021 never having set 
foot in Oregon high schools. 
I know that some have had 
their doubts. But we can do 
this, by continuing to work 
together. It is within our 
power to provide every Ore-
gon student the opportunity 
for in-person instruction this 
school year.”

Governor issues statement about students in Oregon returning to class


