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Community Engagement 
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A total of 221 individuals responded to the Lyndon Downtown Community Survey, representing a 
strong and meaningful level of community engagement. As illustrated in the chart below, 
respondents reflect a high degree of connection, in multiple ways, to the Lyndon community.
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Resident of Lyndon

Property Owner

Other Affiliation

Business Owner/Manager

Affiliated or Work at a Lyndon Community

Organization/Nonprofit

Employed at a Business Located in Lyndon

No Connection to Lyndon



Respondent Demographics
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Of the 221 respondents, individuals span the following diverse age ranges: 

65+ 

29%

55 to 64

19%45 to 54

20%

35 to 44

20%

25 to 34

11%

18 to 24

1%
Under 18

0%

AGES # RESPONSES

65+ 65

55 to 64 41

45 to 54 44

35 to 44 43

25 to 34 25

18 to 24 3

TOTAL 221



Economic Health of Downtown
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Excellent Good Fair Poor

Series2 0% 22% 62% 16%

0%

20%

40%

60%

How would you rate the current economic 

health of Downtown Lyndon?



Underrepresented Businesses in Downtown Lyndon
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None of the

above
Retail/Shops Dining/Cafes Entertainment Arts Recreation

Healthcare or

Professional

Services

Resident

Services (e.g.

childcare,

fitness, senior

centers)

Other (please

specify)

Responses 2.59% 58.19% 63.79% 63.79% 29.74% 46.12% 24.57% 26.29% 7.76%

0%

20%

40%

60%

80%

What type of businesses or services do you feel are missing or under-represented 

in Downtown Lyndon?



Additional Suggestions 
for New Businesses
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Dining & Social
More dining variety

Bars, coffee, gathering spaces

Walkability
Sidewalk improvements

Better connectivity

Entertainment
Live music, arts, movie theater

Teen & young adult activities

Amenities
Community center, dog park

Recreation
Climbing gym

Access to Kingdom Trails



Supporting Economic Growth
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None of the

above

Offer

Financial

Incentives or

Grants

Simplify

Permitting or

Regulations

Promote

Local

Business

Partnerships

Focus on

Economic

Development

at the

Government

Level

Improve

Infrastructure

(e.g. parking,

pedestrian

access)

Focus on

Increasing

Housing

Other (please

specify)

Responses 1.72% 47.84% 42.24% 56.90% 29.31% 56.90% 42.24% 18.97%

0.00%

20.00%

40.00%

60.00%

What can local decision-makers do to support economic 
growth in Downtown Lyndon?



Comment Themes for
Supporting Economic 
Growth
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1. Walkability & Infrastructure

2. Aesthetics & Placemaking

3. Business Mix & Diversity

4. Community Activation

5. Business Climate & Regulations



1. Walkability & Infrastructure
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• Sidewalk gaps and pedestrian safety

• Parking and accessibility challenges

• Traffic flow concerns

• Need for multi-use paths

• Drainage and flooding issues

2. Aesthetics & Placemaking

• Improve downtown appearance

• More green space, trees, benches

• Enhance entry corridors

• Better signage and storefront appeal

• Create inviting spaces to stop and stay



3. Business Mix & Diversity
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• Need for more diverse retail

• Reduce repetitive businesses

• Desire for higher-quality offerings

• Encourage unique shops and experiences

4. Community Activation

• Events, concerts, and block parties

• Spaces for gathering and connection

• Build traditions and shared experiences

• Activate parks and public spaces



5. Business Climate & Regulations
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• Concerns with zoning and signage rules

• Perception of business barriers

• Need for incentives and support

• Encourage entrepreneurship



Downtown Visual Appeal
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Very Appealing Somewhat Appealing Neutral Needs Improvement

Responses 8.66% 40.26% 18.18% 32.90%

0%

10%

20%

30%

40%

50%

How visually appealing is Downtown Lyndon?



Downtown Focus & Efforts
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None of

the above

Streetscap

e/Sidewalk

s

Building

Facades

Historic

Preservatio

n

Art &

Cultural

Elements

Signage &

Wayfinding

Green

Spaces
Lighting

Outdoor

Seating or

Gathering

Spaces

Recreation

al

Elements

Walkability

Other

(please

specify)

Responses 3.46% 46.75% 42.42% 24.68% 40.69% 25.11% 31.17% 30.30% 56.28% 33.33% 39.39% 16.88%

0%

20%

40%

60%

Which design elements do you think need attention (select all that apply)?



Comment Themes for 
Downtown Focus & Efforts
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 Beautification & Curb Appeal 

 Parking & Traffic Flow 

 Gathering Spaces

 Recreation & Trail Connections 

 Community Identity & Public Spaces 

 Infrastructure Needs 



Downtown Promotion - Residents
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Very Well Somewhat Well Neutral Needs Improvement

Responses 1.42% 22.17% 40.57% 35.85%

0%

20%

40%

60%

How well do you feel Downtown Lyndon is 
promoted to residents?



Downtown Promotion - Visitors
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Very Well Somewhat Well Neutral Needs Improvement

Responses 0.94% 14.62% 34.91% 49.53%

0%

20%

40%

60%

How well do you feel Downtown Lyndon is 
promoted to visitors?



Downtown Promotion Opportunities
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None of the

above

Community

Events

Social Media or

Marketing

Campaigns

Local Business

Spotlights and

Partnerships

Signage or

Visitor

Information

Collaboration

with Tourism or

Regional

Organizations

Other (please

specify)

Responses 1.89% 74.06% 51.42% 58.49% 38.21% 57.08% 7.08%

0%

20%

40%

60%

80%

Which promotional activities would you like to see more of 
(select all that apply)?



Getting Good People Behind Good Ideas
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None of the

above

Local

Residents

Business

Owners

Nonprofits or

Civic Groups

Municipal

Government

Arts or

Cultural

Organizations

Recreation-

Focused

Entities

Schools and

the College

Other (please

specify)

Responses 0.00% 75.00% 74.04% 59.13% 52.40% 63.94% 56.25% 59.62% 10.58%

0%

20%

40%

60%

80%

Which groups should be more involved in downtown revitalization efforts 
(select all that apply)?



Memorable Events
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Staying Informed
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None of the

above

Community

Meetings

Email

Newsletters
Social Media Website Newsprint

Volunteer

Committees

Other (please

specify)

Responses 0.48% 49.52% 60.10% 83.17% 60.58% 38.94% 31.73% 11.06%

0%

20%

40%

60%

80%

100%

What is the best way for residents, businesses, and stakeholders to stay 
informed or get involved (select all that apply)?



Engagement
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Over 100 People Asked to be Added to the LDRC Email List!

Yes! I would love to be an LDRC volunteer. No, not at this time.

Responses 31.21% 68.79%

0%

20%

40%

60%

80%

One final question, please let us know if you would like to become an LDRC 
volunteer to help with planning, events, and efforts to support Downtown 

Lyndon and the community. 



Thank
you!

Cynthia Stuart

802.535.2571

www.stuartconsult.com

Lyndon 

Downtown

Revitalization

Corporation
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