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Every single day across the 
nation, people pass by the home-
less on their way to work, the bank 
or the co-ee shop, and, instead of 

stopping to 
speak with 
them, they 
just throw a 
quarter into 
a cup or avert 
t h e i r  e ye s. 
O v e r  t h e 
years, we’ve 
become 
blind to the 

people that need our help the most. 
But now, they have an opportuni-
ty for employment and we have a 
responsibility to support them. 

Over the past week, there’s been 
increasing controversy over the use 
of “homeless hotspots” at this year’s 
South by Southwest music and .lm 
festival in Austin, Texas, which took 
place from March  to yesterday. 

Homeless hotpots are homeless 
people who have voluntarily agreed 
to serve as Wi-Fi connectors. For a 
$ fee (or a higher donation), any-
one can use the individual hotspot’s 
password to connect to the Internet 
on their phone, laptop, etc. Not only 
do the homeless people get more 
than pocket change dropped in a 
cup, they also get to be social, tell 
people their stories and rally sup-
port against the growing issue of 
homelessness in America. 

Of course, there’s been outrage 
and cries of exploitation over the 
issue. My own hero of rhetoric, Jon 

Stewart, took a stab at it on “The 
Daily Show” Wednesday: “As long 
as we’re using vulnerable members 
of society as objects, let’s make the 
online experience complete. Maybe 
a mobile, homeless café? Chairs, 
tables, air conditioning, even a 
restroom. And, if you’re lucky, one 
of them will sing to you with their 
surprisingly beautiful voices.” 

But this is a huge exaggeration. 
In fact, the  homeless people 
that volunteered for the trial run 
at SXSW in early March found the 
experience to be more enjoyable 
than insulting. BBH Labs, the inno-
vation division of the ad agency 
BBH, started the homeless hotspot 
project. 

It has a bio for each participant on 
its website, homelesshotspots.org, 
which features a short explanation 
of the individual’s situation and why 

they wanted to participate.
Like Gilbert, whose bio reads: 

“Gilbert is from Carrizo Springs, 
Texas. He’s been homeless since 
his home burnt down six months 
ago. He’s an aspiring filmmaker 
that wants people to understand 
that being homeless doesn’t nec-
essarily mean he suffers from an 
addiction.” 

Most of these people just want a 
chance to get back on their feet and, 
with the homeless hotspots pro-
gram, they’re not only contributing 
to society, they’re gaining support 
from the public. 

Plus, it’s a voluntary experience. 
No one is forcing homeless people 
to become G Wi-Fi connectors. It’s 
simply an opportunity presented to 
them, and if they don’t have a prob-
lem with it, why should we? 

So for those people that say it’s an 
outrage and that homeless people 
are being treated as objects, I ask 
you this: Isn’t it better for them to be 
talking to people and doing some-
thing than to be ignored, sitting on 
the sidewalk as people pass-by? 

I’m sure providing a service and 
communicating with the public is 
better than being ignored. So, before 
you cry “exploitation,” think about 
the alternative and ask yourself 
which you’d rather do. 

Jessica Williams is a sophomore 
English and writing, rhetoric 
and technical communication 
major. Contact Jessica at             
willi3jd@dukes.jmu.edu.

‘Hotspots’ are hot-button issue 
JESSICA WILLIAMS  |  in plain English

Creative way to employ homeless people is actually a good idea, despite debate

A “you’re-a-coward” dart to 
the guy who attempted to steal 
his meal from Market One and 
ran away toward the Quad when 
he got caught by employees.

From a student who is also 
struggling !nancially and 
understands that meals on 
campus are over-priced, but 
thinks you should’ve made better 
decisions. 

A “you-totally-made-my-
day” pat to the girls on the 
Hillside .eld who yelled that I 
was hot.

From a guy who could always 
use a little self esteem boost (and a 
date, if you’re single)!

A “you-all-are-so-sweet” pat 
to the White Hall housekeeping 
sta- that cleaned and bandaged 
me up after watching me wipe 
out on my longboard.

From the girl whose ego is 
in more pain than her scrapes, 
thanks to you.

An “I-have-somewhere-to-
be” dart to pedestrians who treat 
Grace Street and Warren Service 
Drive like a giant sidewalk.  

From an employee who works 
for you and needs to get where he’s 
going.

A “was-that-really-
necessary?” dart to the two 
guys tailgating me from Port 
Republic Road to Squire Hill. 

From a girl who does not 
appreciate your obscene gestures 
and honking despite my going  
over the speed limit.

A “looks-like-your-arm-is-
fully-healed” pat to Peyton 
Manning for launching a beer 
across University Fields and 
nearly into the open window of 
my moving car.

From a semi-frightened Tim 
Tebow, who wishes he was ’” 
and had a laser-rocket arm.

A “thanks-for-breaking-our-
tennis-court-net-posts” dart 
to the JMU Sorority or Fraternity 
who damaged the posts at Purcell 
Park on Wednesday.

From the Harrisonburg Parks 
and Recreation Department who 
wants you to use our facilities but 
also wants you to respect them.

A “thanks-for-the-flattery” 
pat to the girls who volunteered 
to .ll the empty seat on the back 
of my tandem bike as I rode by.

From someone who appreciates 
the o&er, but already has someone 
to !ll the two-seater.

Darts & Pats are anonymously submitted and printed on a space-available basis.
Submissions creatively depict a given situation, person or event and do not necessarily reflect the truth.

Submit Darts & Pats at breezejmu.org

DARTS PATS

A good source for procrasti-
nation needs, Facebook is also a 
bad in3uence for a host of eating 
disorders, according to an article 
on CNN entitled “Facebook: 4e 
Encyclopedia of Beauty.”

On Friday, CNN began a six-
week series discussing the many 
perceptions of beauty and argued 
Facebook may be encouraging 
eating disorders. 

According to a  study from 
the University of Haifa in Israel,  
the greater time spent on social 
networking sites almost directly 
correlates with a greater obses-
sion with body image.

With the escalating popularity 
of social networks, girls have mul-
tiple standards for comparison, 
instead of just the model or celeb-
rity. To make the pressure even 
heavier,  social media allows for 
people to leave comments about  
the pictures.

In pictures revealing ultra-
toned or scantily clad girls, you 
may see comments like “you look 
so hot, girl!” or “pretty.” It seems 
Facebook etiquette is to not only 
post rather indecent pictures, 
but also to comment incessantly 
based on bodies or beauty.

Though many studies have 
been carried out regarding the 
correlation between body image 
and self-esteem, Facebook is a 
factor in nearly all these studies. 

What with so many celebri-
ties revealing their own battles 
and woes with eating disorders, 
we have been inundated with the 
e-ects social media has on body 
image. On social media, it’s out 
there for everyone to see — and 
to comment about.

For instance, celebrity Demi 
Lovato checked into rehabili-
tation after having bulimia for 
years. Because of the popular 
social commentary surrounding 
her, she has said that it’s hard to 
forget about her disorder and that 
it will likely follow her for the rest 
of her life.

Recently, when pictures sur-
faced of Ke$ha wearing a bikini, 
the press was quick to attack her 
more curvaceous frame. Because 
they didn’t think she epitomized 
the ideal celebrity body, media 

sources like TMZ criticized and 
berated her after she switched to 
a one-piece. 

And the problem is, today it’s 
not just about the media’s por-
trayal — it’s the presence of stories 
like these on Facebook. Facebook 
provides the medium for people 
to comment and criticize.

Facebook isn’t the only plat-
form to lend itself to obsessions 
and compulsions with weight. 
Sites like YouTube allow an end-
less array of demeaning and 
offensive videos that could tar-
get an even wider spectrum of 
people.

When Miley Cyrus was bar-
raged with comments on her 
weight in videos, she posted both 
a photograph of an emaciated girl 
tagged with “this is what you’re 
doing to other people by calling 
me fat,” and a picture of Marilyn 
Monroe, who had been praised 
for her unconventionally curva-
ceous and voluptuous body. 

Adolescent girls in particular 
will only further distort their per-
ception of beauty on Facebook if 
action is not taken.

With the hours that we spend 
on Facebook glued to pictures 
of other friends and their bod-
ies, eating disorders will only get 
worse.

Sandy Jolles is a freshman 
media arts & design 
major. Contact Sandy at         
jollessn@dukes.jmu.edu.

Social media pressures
SANDY JOLLES |  guest columnist

Facebook use can lead to weight obsession

Not only do the 
homeless people get 
more than pocket 
change dropped in a 
cup, they also get to be 
social, tell people their 
stories and rally support 
against the growing 
issue of homelessness 
in America. 

LETTERS TO THE EDITOR

Influentional organizations

After reading “SGA debates over 
funding for organizations” in the 
March  issue of The Breeze, we at 
EARTH Club would like to respond 
to the doubts raised about our 
organization.

EARTH has been undergoing big 
changes this year after the loss of old 
leaders last spring and wrapping up 
two long-term campaigns, the Val-
ley Crop Mob and Cycle Share, which 
have exceeded EARTH’s bounds and 
now operate as separate organizations. 

We have started working toward 
new campaigns, such as adding a 

donation in tuition toward environ-
mental investments and bringing 
more local foods to campus. As with 
our past campaigns, long-term proj-
ects take time to grow and manifest. 
We are cultivating these ideas in the 
hope of a larger presence in the fall.

When we were .rst asked to apply 
for front-end budgeted status in , 
we were thrilled that SGA seemed to 
be taking an interest in environmental 
issues on campus. 4e bulk of our FEB 
money goes toward Earth Week. 

It’s a weeklong event in which we 
bring in guest speakers, have work-
shops and show documentaries 
that culminate in a daylong festival, 

Festival Fest. The Fest also provides 
a stage for local bands and bigger 
headliners. 

We are currently planning the Sixth 
Annual Festival Fest for April  on 
Festival lawn and a few events the pre-
ceding week.

We understand our presence on 
campus this year has been more 
behind-the-scenes than years past, 
but EARTH is still a collective of 
hard-working individuals who want 
nothing more than to excite JMU and 
the broader community about the 
environment.

EARTH Club

Civic responsibility

With the November  presi-
dential election campaign quickly 
approaching, it’s time for James 
Madison University to commit to 
encouraging every eligible student to 
register to vote. 

An important step in achieving this 
is for freshman orientation to provide 
students an opportunity to register to 
vote on campus by providing voter 
registration forms and by asking 
the Harrisonburg City Registrar to 

conduct an on-campus voter registra-
tion campaign. 

Another important step would be to 
encourage faculty in GenEd courses to 
distribute voter registration forms in 
their classes and provide students time 
to complete them in class and instruct 
them how to submit the forms. 

Finally, the College Democrats and 
College Republicans should draft a 
joint email to be sent by the univer-
sity to all students encouraging them 
to register to vote and then carry out 
that responsibility. 

It’s important to remember that Vir-
ginia law requires citizens to register 
 days before election day. 4is year, 
Virginia’s registration deadline is Oct. .

Voter registration is a nonpartisan 
issue. Consequently, there should 
be little concern with JMU actively 
encouraging all of its students to reg-
ister to vote either in Harrisonburg or 
their hometowns.

Robert Roberts
Professor

Department of Political Science

In pictures revealing 
ultra-toned or scantily 
clad girls, you may see 
comments like “you look 
so hot, girl!” or “pretty.” It 
seems Facebook etiquette 
is to not only post 
rather indecent pictures, 
but also to comment 
incessantly based on 
bodies or beauty.

An easy decision


