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Asheville can add ‘Best Small College Town’ to its running list of accolades. According to a recent ranking,
the home of UNC Asheville landed
at #9 on a list of the 50 best ‘small’
college areas to live and study in the
U.S.
UNC Asheville’s picturesque campus, in the Blue Ridge Mountains,
earned this Top-10 distinction not
only in recognition of its natural surroundings but also its close proximity to a bustling downtown that
boasts a vibrant arts scene.
“This recognition is well deserved,” said University of North
Carolina Asheville Chancellor Nancy
Cable, “because few other campuses
across the nation can boast such a
breathtaking setting where students
can embrace their love of learning
while simultaneously gaining a deep
and immersive sense of place.
“Whether engaging in the social
and cultural life of one of America’s
greatest cities or taking in the expansive beauty of the Blue Ridge Mountains,” she added, “our students are
able to expand their education in a
way that is unique to UNC Asheville and enhances their success in
becoming capable, compassionate
leaders prepared to make a differ-
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ence for good in their communities
and across the globe.”
According to University Business,
the ranking’s equally-weighted metrics included everything from being
safe “to sheer fun” and factored in
Wallet Friendliness, Social Environment and Economic Opportunities.
The news comes as no surprise to
Victoria Isley, president and CEO of
Explore Asheville.
“Surrounded by the highest peaks
in the East, Asheville nurtures big
ideas yet remains grounded by its
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deeply independent roots. Students,
artists and adventurers, entrepreneurs and hipsters, farmers and top
chefs – all are drawn to and inspired
by Asheville’s creative spirit and culture,” Isley said. “UNC Asheville’s
thought leadership and beautiful
campus add to that creative tapestry
and environment.”
U.S. News also extended UNC
Asheville a #8 ranking among National Public Liberal Arts Colleges,
along with a #60 national ranking for Social Mobility. Programs in
business, computer science and en-

gineering were also singled out.
The university has received acknowledgment for its social mobility
efforts each year since the category’s
formation in 2019, which is based in
part on the enrollment and graduation rates of Pell Grant-awarded students whose family income is generally less than $50,000 annually. UNC
Asheville is the first university in the
UNC System to address the national
issue of student debt with its one-ofa-kind debt reduction program, The
Asheville Trust.
Complete U.S. News results can
be found online at usnews.com/
best-colleges.
The national rankings are in addition to other recent accolades
awarded to UNC Asheville.
Last month, The Princeton Review
published its round-up of The Best
388 Colleges, with UNC Asheville
landing on several national top-25
lists, including Green Matters: Everyone Cares About Conservation;
LGBTQ-Friendly; College City Get
High Marks; Town-Gown Relations
are Great; Most Politically Active
Students; and Quality of Life.
For more information about UNC
Asheville, visit unca.edu/admission/visit.

TDA expenses for US Open: $70k for travel, food,
koozies; guests wined and dined in suites
By Sally Kestin
Asheville Watchdog
The tab is in: On top of the $1.3 million Asheville paid to sponsor the US
Open tennis tournament, the public tourism board spent more than
$70,000 in expenses that included
catering and travel for its staff,
board members and guests, nearly
$25,000 on Asheville-branded beer
coozies, and more than $1,000 on
floral arrangements.
As Asheville Watchdog reported
last week, the Tourism Development Authority’s $1.3 million sponsorship agreement included tickets
to a luxury suite for two nights and
passes to the President’s Suite. The
Grand Slam tennis event in New
York ended two weekends ago.
Explore Asheville Convention &
Visitors Bureau listed the names of
the suite guests and a summary of
expenses paid for with tax money,
in a news release last week.
On Sept. 7, Asheville Night in
Arthur Ashe Stadium, 17 guests
watched the men’s and women’s
quarterfinals in Asheville’s luxury
suite, most of them travel writers
or editors from publications such
as Travel and Leisure. Also in attendance were Asheville-based Coco
Villa, a fashion designer and performance artist, and musician/actor Moses Sumney of Asheville and
his manager.

On-court signage was one of the benefits of
the $1.3 million sponsorship.

On hand from Explore Asheville
were President & CEO Victoria
“Vic” Isley; Senior Vice President of
Marketing Marla Tambellini; Director of Public Relations Luisa Yen;
Group Marketing Manager Carli
Adams; and TDA board member
Matthew Lehman.
The tourism agency used the
suite to “engage with media and influencers, build relationships and
share the latest news about Asheville to inspire future coverage
about the character of the community,” the release said. “It is normal
practice for destination marketing
organizations to host events for
members of the media, frequently
in the media capital of NYC.”
Explore Asheville has been working with Sumney on a content partnership, Yen told Asheville Watchdog, noting that he posted from
the suite on his Instagram account, which has 284,000 followers.
The tourism agency covered airfare, accommodations at The Bowery Hotel, and transportation for
Sumney and his manager at a cost
of $8,790.43.
Villa was invited after a guest
cancelled; she was already in New
York for another event, Yen told
Asheville Watchdog.
The sponsorship agreement required minimum expenditures of
$1,800 in food and beverage plus
gratuities and taxes in the suite
each night; the tab for Sept. 7 came
to $8,913.75.
Lehman, the TDA board member
in the suite, said in the news release
that the night was “a terrific opportunity to engage with media and
clients. Based on conversations, I
feel confident that we will be welcoming visitors and conference attendees to Asheville in the near future.”
Fans entering the stadium on
Asheville Night received drink

coozies with Asheville and US
Open logos. Explore Asheville
spent $24,466.67 on 15,000 coozies.
The agency also spent $1,099.34
on “suite décor.” Yen told Asheville
Watchdog that covered “florals and
a plant for the two nights.”
On Sept. 8, Explore Asheville
hosted 18 meeting and event planners from the New York area in the
luxury suite. Staff members Isley,
Adams and Director of Sales Connie Nuckolls Holliday were in attendance along with TDA board
member Brenda Durden.
Food and beverage costs for that
night came to $9,747.68.
“One guest is considering Asheville as the location for a conference that would generate more than
$415,000 in direct spending in our
community,” the release said.
Explore Asheville used its access to the President’s Suite to discuss bringing more tennis events to
Asheville with U.S. Tennis Association’s CEO and executive director,
Lew Sherr, the release said. Asheville hosted the Billie Jean King
Cup in April that generated $8 million for local businesses, according
to the tourism agency.
In attendance in the President’s
Suite were Isley, Tambellini and
Yen, and TDA board members Lehman and HP Patel.
Explore Asheville paid $8,289.63
for airfare, hotel, transportation and
meals for its five staff, and $1,859.12
for hotel and airfare for Lehman.
The other board members paid their
own travel expenses, she said.
Lehman and the staff stayed at the
Even Hotel Midtown East, which offered preferred rates for event partners, Yen said.
The tourism agency picked up
transportation to and from the stadium for its suite guests at a cost of
$1,498.97.
The $1.3 million sponsorship and

Explore Asheville got a luxury suite, and fans
got Asheville beer koozies on Asheville Night
at the US Open.

expenses came from occupancy
taxes paid by guests staying in
Buncombe hotels, vacation rentals
and bed and breakfasts. By law, the
money is to be spent on attracting
visitors and events to the Asheville
area to support the local economy.
In announcing the sponsorship,
the TDA touted benefits including
on-court signs promoting Asheville, television spots on ESPN, and
marketing messages on usopen.org
and US Open Radio.
As Asheville Watchdog reported,
the only guests mentioned were
two teens from the Junior Asheville Tennis Association, who escorted the coin-tosser on court on
Asheville Night. They were accompanied by a board member from
the association and attended one
session — but not in either of the
suites.
Explore Asheville paid $5,374.55
for their travel expenses.
Asheville Watchdog is a nonprofit news team producing stories
that matter to Asheville and Buncombe County. Sally Kestin is a Pulitzer Prize-winning investigative
reporter. Contact her at skestin@
avlwatchdog.org.

