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Aspen Daily News 
Supporting Local Journalism, Strengthening Local Businesses



A S P E N  DA I LY  N EW S  2 02 5  M E D I A  D E C K    |   2

W H O  W E  A R E

Our flagship product, the Aspen Daily News newspaper, was 
the first daily newspaper in the Valley and has been locally 
owned and operated since 1978. Our television channel, Aspen 
82, is the official broadcast partner of Aspen Snowmass, 
and an Outside TV affiliate. Since 2019 we have published 
local Magazine and  Authentic Aspen, bi-annual magazines 
featuring stories about people, places, and events that are 
unmistakably Aspen.

Aspen Daily News is a local mass media company serving 
Aspen and the Roaring Fork Valley, reaching our mountain 
communities and global visitors through print and digital 
publications, broadcast television, and social platforms. 
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CONNECTING DEEPLY WITH OUR COMMUNITY 
AND THOSE THAT CHERISH IT.

O U R  L O CA L  
FO CU S
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“Through our 20-year history of operation here in Aspen, 
we have appreciated effective engagement with a wide 
array of Silverleaf Media products.  As a fellow locally 
owned business we truly appreciate their hyper-local 
focus and commitment to our special community, and  
we look forward to many more years of partnership.”

— Kenny and Robin Smith, Meridian Jewelers



NEWS  |  LIFESTYLE  |  EVENTS  |  OUTDOORS  |  ART & CULTURE  |  LUXURY  |  FOOD & DRINK  |  REAL ESTATE
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W E  C OV E R  
O U R  PA S S I O N S
FROM NEWS TO NATURE AND ALL THINGS  
IN BETWEEN, WE COVER IT DAILY. 

For nearly fifty years our staff has been dedicated to reporting 
the news and telling the stories that make Aspen unique. 
Immersing ourselves in Council chambers and City Hall and 
sharing all the arts, culture, and outdoors activities that unite 
us. We have our finger firmly on the pulse of the community 
and strive to preserve the past, document the present and 
shape the future of our mountain town. 
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AC T I V E  & 
I N F LU E N T I A L
Aspen boasts more ultra-high net worth homeowners than any other 
city in the world and attracts elite clientele from around the globe. 
It is also home to thousands of hardworking citizens dedicated to 
making Aspen their permanent home. These diverse groups share 
a common love for the lifestyle afforded by our mountain town. 
Nowhere else on the planet are bartenders and billionaires more 
closely aligned in their desires and daily pursuits. 

THE AUDIENCE
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ASPEN  |   NEW YORK  |   LOS ANGELES  |   SAN FRANCISCO  |   CHICAGO  |   DALLAS  |   HOUSTON  |   AUSTIN  |   MIAMI

CONNECTING  
WITH LO CALS AND  
ASPIRING LO CALS  
THE WORLD OVER
Globally recognized as a leader for outdoor recreation and 
luxury lifestyle, Aspen represents an aspirational mountain 
existence for readers. People that live here, love it here,  
and people that don’t live here want to be here.
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ENGAG E  
DEEPLY WITH 
ASPEN ACRO SS 
OUR PLATFORMS

Tuesday, October 3, 2023

“If you  
don’t want  
it printed,   
don’t let it 
happen.”

The Roaring Fork Valley’s only independent and locally owned daily newspaper

Vol
46
No.95

LOCAL LENS
Roving area photographer Lynn Burton explains 
how to shoot the Crystal Mill.  •  •  PG. 3

WEATHER FORECAST
High of 56 / Low of 30
20% chance of precipitation  •  •  PG. 22

WANNABE COWBOYS
The posers with the 10-gallon hats are all sizzle 
and no steak, writes Roger Marolt.  •  •  PG. 10

English in Action’s fundraiser Fiesta de Tamales had people dancing the night away at Basalt High School on Saturday. The event 
took place for the first time since 2019 and included a homemade tamale and pupusa dinner, performances by Aspen Santa Fe 
Ballet Folklorico and Mescla Social Dance, and piñatas and crafts for kids from The Art Base. Jason Charme/Aspen Daily News

A historic deal to construct affordable housing 
on land that Summit County government has 
leased from the U.S. Forest Service near Dillon 

could breathe life into a long-discussed plan for similar 
action in El Jebel.
 The White River National Forest signed a 50-year 
lease with Summit County on Friday for the 11-acre 
Dillon Work Center Administrative site. The county 
intends to work with partners to build 177 affordable 
housing rental units on a portion of the property. The 
Forest Service will get dibs on 10 housing units of var-
ious sizes and 30 double-occupancy, dorm-style units 
for seasonal workers, according to White River Nation-
al Forest Service Supervisor Scott Fitzwilliams. Work is 
slated to begin in 2024.
 The Dillon deal is the first time a provision in the 
Agriculture Improvement Act of 2018, also known as 

the Farm Bill, has been applied. It allows the Forest Ser-
vice to enter long-term lease arrangements at qualifying 
administrative sites in exchange for cash or non-cash 
considerations. U.S. Sen. Michael Bennet of Colorado 
was the primary author of the 2018 legislation, accord-
ing to a news release from the Forest Service.
 The planned development of the property will in-
clude a neighborhood community center, residential 
parking, public transit connections and upgraded in-
frastructure and utilities. A portion of the property was 
reserved for the Forest Service’s work center.
 “This is the first one ever in the nation,” Fitzwilliams 
said in an interview with the Aspen Daily News on 
Monday. “Everybody’s been watching us.”

Getting the first lease signed will serve as a mod-
el for getting similar deals done, Fitzwilliams said. The 

The city of Aspen’s annual bud-
get-approval process kicked off 

with a work session with council 
members and the mayor on Monday. 
 The process of determining the 
2024 budget will culminate in a 
public hearing before the end of the 
year, during which time the council 
will hear what Aspen residents have 
to say and vote on a resolution to ap-
prove the new budget.  
 Over the next month, the council 
will discuss city staff ’s requests for 
new budget items and expenditures 
related to capital projects (maintain-
ing and constructing city-owned fa-
cilities and infrastructure). 
 The proposed 2024 budget proj-
ects a little more than $154 mil-
lion in city expenditures and costs 
during the next year. That number is 
about $13 million (9.2%) larger than 
the appropriations in the original 
budget for 2023. 
 Staff have requested about $3 
million for new budget items next 
year, as well as $45.6 million for cap-
ital projects. For the original 2023 
budget, staff made $3.5 million in 
new requests and $40.4 million in 
capital projects. New requests can 
either be permanent or temporary.
 Staff are requesting nine new 
full-time positions. Positions 
would receive salaries ranging from 
$60,000 to $188,000 per year. The 
proposed positions include a cy-
ber-security administrator, a wildlife 
coordinator, a sustainability analyst, 
two administrative workers, a police 
officer and others. 

Forestland housing deal 
provides blueprint for El Jebel

USFS leased 11 acres for affordable housing in Dillon
By Scott Condon Aspen Daily News Staff Writer

City budget 
to top $150 
million in 
2024, 9 new 
jobs possible 
Would be a 9% 
increase over ‘23

By Austin Corona 
Aspen Daily News Staff Writer

••  FOREST ON PAGE 5 ••  CITY ON PAGE 6

V E N T U R I N G  T H E  
R OA R I N G  F O R K  VA L L E Y

A  B I G G E R  P L AYG R O U N D
The 2023-24 ski season opens with  
153 new acres, the first expansion  
to Aspen Mountain since 1985.

From Aspen to Glenwood Springs,  
each town has its own winter spark. 

F O R  T H E  L OV E  O F  F I L M
Aspen’s beloved historic movie  
theater becomes home to an equally 
adored nonprofit, Aspen Film.  

Silverleaf Media offers the only multimedia platform 
serving Aspen. We leverage our channels to achieve 
an elevated impact throughout the community.  
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A S P E N  DA I LY  N EW S
PRINT & DIGITAL

Aspen’s f irst daily newspaper, the Aspen Daily News 
has been published continually since 1975. Covering 
local government, sports, and culture, ADN is the 
paper of record for the City of Aspen, the Town of 
Basalt, and Pitkin County. 

12,000
D A I LY  C I R C U L A T I O N

1.3 MILLION
A N N U A L  U S E R S

T R A F F I C

9 MILLION
A N N U A L  P A G E V I E W S

18,400
F O L L O W E R S

@ a s p e n d a i l y n e w s

w w w . a s p e n d a i l y n e w s . c o m
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L O CA L  M AGAZ I N E
PRINT + WEBSITE & SOCIAL + NEWSLETTER

17,700
F O L L O W E R S

10,500
P R I N T  D I S T R I B U T I O N

T R A F F I C

Local Magazine is the f irst and only glossy, lifestyle publication in 
the Roaring Fork Valley to offer an intentional mass-distribution 
alongside a targeted allocation that focuses on the affluent visitor 
and high-net-worth demographic.  

Because the best things in life are Local.

@ a s p e n l o c a l
w w w . t h e a s p e n l o c a l . c o m
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L O CA L  T V

Airing daily throughout the winter from the top of Aspen 

Mountain, Local TV provides real-time weather and snow 

updates and welcomes guests from around the resort and 

town. Local TV is the official broadcast partner of Aspen 

Snowmass and airs on channel 82 on Comcast Xfinity, 

aspendailynews.com, and Facebook. As a first channel 

partner with numerous local hotels and lodges, we also 

reach most visitors before they are out the door. 

Timely & Essential
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S P E C I A L  P U B L I CAT I O N S
PRINT + WEBSITE & SOCIAL + NEWSLETTER

S E L E C T  PA RT N E R S
•  S T I F E L  W O R L D  C U P

•  A S P E N  F I L M

•  J A Z Z  A S P E N  S N O W M A S S

•  5  P O I N T  F I L M  F E S T I V A L

As the publishing partner for Aspen’s premier events, 
Silverleaf is everywhere brands and businesses want to 
be. From ski races to festivals we connect events and 
fans with premium publications. 
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A S P E N  DA I LY  N EW S 

B U S I N E S S  M E M B E R S H I P

Website and Print Acknowledgment
•  Your business will be listed on our website as a proud supporter.

•  Thank-you recognition in special house ads in the newspaper  

   throughout the year.

Ad-Free Digital Access
•  Two bespoke login credentials for an ad-free  

   experience on ADNMember.com.

Concierge-Level Distribution
•  Priority distribution

•  Flexible print distribution to accommodate  

   your business needs during high and low seasons.

Aspen Daily News business memberships are a great way to support 
your local source of trusted, independent journalism while enjoying 
exclusive perks — perfect for businesses that want to show their 
support, even if traditional advertising isn’t part of their model (and 
is a great add-on for our advertisers!). Align your brand with our 
engaged, local audience.

Annual Fee: $750

Your business membership helps bolster Aspen Daily News’ general operating 
budget, providing essential support for our mission. This membership 
complements your advertising efforts, making it an easy add-on for current 
advertisers and newcomers alike.

Even if your business doesn’t require traditional mass-media advertising, this 
is a meaningful opportunity to demonstrate your support for the community’s 
local, independent newspaper.  

Plus, you’ll enjoy perks like an ad-f ree experience for your personal news 
consumption.

WHAT YOU’LL RECEIVE
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A S P E N  DA I LY  N EW S 

J O U R NA L I S M  FU N D

In a rapidly changing media landscape, the Aspen Daily News has joined the growing number of independent 
newsrooms across the country that are turning directly to the community for support. And our community 
heeded our call. Launched in August 2024, the Aspen Daily News Journalism Fund now boasts more than 300 
donors and 100-plus members who give monthly. That community support creates lasting impact through: 

Watchdog Journalism That Matters
Our investigative reporters dive deep into the stories that shape Aspen's future, from affordable housing to environmental conservation. When 
you support our newsroom, you ensure that our community has the information it needs to make informed decisions about its future.

A More Connected Community
By breaking down language barriers through professional Spanish translation and amplifying diverse voices through dedicated social justice 
coverage, your support helps build a more inclusive and informed Aspen. Our paid internship program develops the next generation of 
journalists who understand our unique community's needs.

Innovation for Access
Your investment helps pioneer digital solutions that make our journalism accessible to everyone, regardless of ability. As we upgrade our 
technology, we're not just improving our website — we're ensuring that every member of our community can participate in our shared civic 
dialogue.

Forums for Change
Through compelling speaker series and community events, your support transforms our reporting into active dialogue. These gatherings bring 
together diverse voices and perspectives, creating spaces where solutions to our community's most pressing challenges can emerge.

When you advertise with the Aspen Daily News, you’re aligning your  
business with our mission-driven work — and our readers take notice. 



josh@aspendailynews.com

max@aspendailynews.com

(970) 925-2220

www.aspendailynews.com

www.thelocalmagazine.com

G E T  I N  
T O U C H
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