
Media Kit 2015 - 2016

DAILY
ATHENAEUM  

THE  



2

10

7.5 9.8 9.8 14 15.3 18.6 31.6 50
0

20

30

40

$50 billion

Student Spending 

72%
Yes

Top 5 Ads That Students Find Appealing

Are students receptive to brand samples?

Source-re: fuel college explorer’14. 1209 sample

AutomotiveClothing 

and Shoes

Cosmetics Entertainment

Video Games1

2

3

4

5

Upcoming Movies

New Products and Services

Tech Products

Cars & Trucks

Fashion

Tech Products

Health and Beauty

Video Games

Upcoming Movies

Personal Care Technology FoodCell Phones

After brand sampling, 

55% went on to purchase 

brands that were sampled.

47% purchased a brand’s 

product after going to a 

sponsored event.

No
28%

Students spend more 

on food than on 

phones, clothing, and 

entertainment combined.



3

TABLE OF CONTENTS
  

Page 2 .............................................. College Student Purchasing Habits

Page 3 .........................................Directory, Contact Information, Policies

Page 4 .....................................................................Digital and Mobile

Page 5 .................................................................Classified Advertising

Page 6 ....................................................................Display Advertising

Page 7 .................................................................... Mechanical Specs

Page 8 ............................................................................Special Buys

Page 9 .............................................................Special Buys Continued

Page 10 ...........................................................Special Buys Continued

Page 11 ....................................................Special Publication Schedule

Page 12 ..................................................Publication Schedule Calendar

CONTACT INFORMATION

The Daily Athenaeum 

284 Prospect Street, Morgantown, WV 26506

304.293.4141  FAX: 304.293.6857 

da-ads@mail.wvu.edu 

da-classifieds@mail.wvu.edu 

da-production@mail.wvu.edu 

danewsroom@mail.wvu.edu 

thedaonline.com

For our advertising policies and terms please contact your media consultant. 



DIGITAL 

AD TYPE CPM/ROS CPM/TARGETED

 Pencil Ad ............................$9.00 .............................$10.00

 Page Curl ...........................$9.00 .............................$10.00

 Top/Bottom Leader Board ....$8.00 ..............................$9.00

 Side Box ............................$8.00 ..............................$9.00

 Large Panel ........................$8.00 ..............................$9.00

 In-Story Ad .........................$7.00 ..............................$8.00

 Center Banners ...................$7.00 ..............................$8.00

THE DAILY ATHENAEUM DIGITAL STATISTICS ACADEMIC YEAR 2014-2015

1,340,119 page views - 670,370 of those were from mobile devices.  
(Source: TownNews) Accumulative totals are from August 2014 to April 
2015. Social Networks include: Facebook, Twitter, Instagram and YouTube.

Customize your digital experience by creating a package to target your 
audience. Ask us about the following packages or special promotions that 
do include special rates:

MOBILE APP

You’ll ‘App’solutely love our App. Available for iPhone, 
iPad, and Android devices. Our students are on the 
move and our App has everything they need to check 
in and fi nd out what’s going on around campus. We 
have three options that will get your business noticed:

Tile ads (limit 3) ............................$150.00/month

Interstitial Ads ............................... $125.00/month

In App Banners ............................... $75.00/month
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CLASSIFIED ADVERTISING RATES

CLASSIFIED DISPLAY ADS

 SIZE Rates

 1x2” .............................................................................$24.95

 1x3” .............................................................................$37.42

 1x4” .............................................................................$49.90

 1x5” .............................................................................$62.38

 1x6” .............................................................................$74.85

 1x7” .............................................................................$87.33

 1x8” .............................................................................$99.80

 2x2” .............................................................................$49.90

 2x3” .............................................................................$74.85

 2x4” .............................................................................$99.80

 2x5” ...........................................................................$124.75

 3x2 ..............................................................................$78.59

 3x3 ............................................................................$117.89

 3x4 ............................................................................$157.19

 3x5 ............................................................................$196.48

CLASSIFIED LINE ADS

 1 Day .............................................................................$5.81

 2 Days ..........................................................................$10.64

 3 Days ..........................................................................$14.52

 4 Days ..........................................................................$19.36

 5 Days ..........................................................................$24.20

 1 point box around ad .........................................+$2.75 per day

 All words bold in ad ............................................+$2.20 per day

 Yellow highlight on ad ..........................................+$3.50 per day

DEADLINE

Classifi ed ad deadline is 2 p.m. day prior to publication.

NEW THIS YEAR!

Advertise within our classifi ed section and view your
ad online at thedaonline.com/classifi eds. Extend your reach!



DISPLAY ADVERTISING RATES

DISPLAY OPEN / GROUP RATES

 $12.65 ......................................................Local Open - National

 $9.11 .........................................................Non-Profit - Campus

 $6.80 .................................................. Student Club Organization

LOCAL ANNUAL CONTRACTS

 Rate  Investment

 $10.36 ....................................................................... $1,000

 $9.75 ....................................................................... $2,500

 $9.42 ....................................................................... $3,500

 $9.09 ....................................................................... $4,500

 $8.74 ....................................................................... $6,500

 $8.40 ....................................................................... $8,500

 $8.10 ..................................................................... $11,500

 $7.90 ..................................................................... $14,500

 $7.73 ..................................................................... $19,500

Contracts are effective August 14, 2015 through May graduation. Contracts 
not fulfilled by May graduation expiration date will be billed for their contract 
differential, which is the difference between the rate signed for and the rate 
reached. (New businesses may not sign a contract that exceeds $1,000 
dollars without prior approval.)

Summer Advertising (Jun. 1 - Aug. 3)

 Ask your media consultant for our summer rate package.

Premium Special Placement

 Add an additional 25%

COLOR RATES

 One Spot ...................................................................... $90.00

 Full ............................................................................ $225.00

Demographics show that color increases ad awareness by 77%.

DEADLINES (TWO BUSINESS DAYS PRIOR TO PUBLICATION BY 4:30 P.M.)

Publication Day       Deadline
 Monday ....................................................................... Thursday

 Tuesday ...........................................................................Friday

 Wednesday ....................................................................Monday

 Thursday .......................................................................Tuesday

 Friday ......................................................................Wednesday
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MECHANICAL SPECS

POPULAR NEWSPAPER SIZES

Full Page

6 col. x 21.25”

Full Page

6 col. x 9.75”

B
ro

a
d

s
h

e
e
t

T
a
b

lo
id

1/4 Page

3 col. x 10.5”

1/8 
Page

2 col. x 8”

Half Page

6 col. x 5”

1/4 Page

3 col. x 5”

1/8 
Page

2 col. x 4”

Half Page

6 col. x 10.5”

Columns Points    Inches

1 columns. ................................ 112.013 .............................. 1.556”

2 columns. ................................ 232.027 .............................. 3.223”

3 columns. ................................ 352.040 .............................. 4.889”

4 columns. ................................ 472.053 .............................. 6.556”

5 columns. ................................ 592.067 .............................. 8.223”

6 columns. ................................ 712.080 .............................. 9.890”

CREATIVE SERVICES

AD/ARTWORK GUIDELINES

Send your ad or artwork at 300 dpi. No artwork from the Web. 

Color ads must be in CMYK format.

We accept JPEG, PSD, and PDF file formats.

Camera-ready artwork must be submitted by 12 noon, day of deadline.

Our award-winning design team is here for all of your business design 

needs. Does your business need a new logo, photos, video, digital/social 

presence or some creative ideas? Call to set up a meeting with our creative 

team today!

THE DAILY ATHENAEUM CURRENTLY PUBLISHES TWO 

MAGAZINES, GRADUATION AND WELCOME HOME.
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SPECIAL BUYS

PREPRINTED INSERTS

A great way to advertise your offers and/or services is with inserts. These 
are popular wall-hangers to keep around and utilize within campus. When 
creating these, remember to keep it simple and worthwhile. Our community 
loves inserts to be useful!

INSERTING PRICES

 1 page - $615.00 2-4 pages - $685.00
 6-8 pages - $720.00 10-12 pages - $755.00
 14-16 pages - $790.00 18-20 pages - $825.00

Charges are based on our daily 10,000 circulation. Space must be re-
served 7 days prior to insertion date by contacting your media consultant or 
Joanne Hunt - 304.293.0083. All inserts require approval of sample copy 
by The Daily Athenaeum. Inserts must be received at least 5 days prior to 
insertion. Contact Joanne Hunt for insert delivery instructions. *The above 
pricing does not include production cost of the item being inserted.

DISTRIBUTION BINS

Looking for a form of outdoor advertising? Consider our distribution bins. 
With 90 internal and external bins strategically located at various points 
within our campus, placing your message here will surely get it noticed 
and be well worth the investment. The best part about bin advertising is 
that all ads stay up for 1 month or longer. Ask your media consultant for 
additional details on bin advertising to see what option will work best for 
your business!

READ THE ONLINE! thedaonline.com

OUTSIDE BINS INSIDE BINS

11” X 14”

11” X 14”

1.75” X 14”



9

CAMPUS CONNECTION PAGE

If you have an offer or want to really speak to our 
student, staff and faculty audiences, then this is the 
page for you. We have three color ad spots specifi cally 
designed to be noticed and cost effective. Ask your 
media consultant to see what this pages looks.

Crossword Ad Sizes:

 2 columns x 3” = $75.00
 2 columns x 6” = $100.00
Photo of the Day Sponsorship:

 6 columns x 1.5” = $125.00

FRONT PAGE BANNERS

Our front page banner ad is another great option. 
When there’s no post-it ad, this ad is the only ad on 
the front page! Designed to be 6 columns by 1.5” 
deep and to run in full color, this ad is a real winner 
at only $175 per run.

FRONT PAGE POST-ITS

Our post-its get noticed! What’s the secret? 
Front page presence. Ask us about these 
cool peel off forms of advertising – a great 
way to advertise sales, discounts, coupons 
and/or relocation of a business. *Post-Its will 
appear below the fold.

1 x  $615.00 (customer supplies post its)
1 x $990.00 (DA Prints)

2 x  $1,230.00 (customer supplies post its)
2 x $1,730.00 (DA Prints)

BY JACQUELINE BIGAR

ARIES (MARCH 21-APRIL 19)

★★★★ Avoid getting involved in 
a situation where everyone is stuck 
in his or her own perspective. Veer 
away from this matter, and you will 
be much happier. You are wise not to 
want to tumble into a no-win situa-
tion. Tonight: Enjoy time with a fam-
ily member or a loved one.

TAURUS (APRIL 20-MAY 20) 

★★★★ Your ability to resolve a 
problem walks hand in hand with a 
new drive to accomplish an impor-
tant goal or resolution. Whatever has 
been holding you back needs to be 
dissolved. Detach and look for a new 
path. Tonight: Relax.

GEMINI (MAY 21-JUNE 20) ★★★ 

You might witness someone in your 

daily environment behaving in an 

angry way. The unexpected lurks 

when dealing with a higher-up or 

someone to whom you must answer. 

Follow your instincts. Tonight: Put 

in an extra hour or two to fi nish up 

paperwork.

CANCER (JUNE 21-JULY 22) ★★★★ 

You could be tired of the same old 

routine. Take news with a grain of 

salt. Detach before taking action. 

You might be given a few hours to 

see a situation in a diff erent light; 

take advantage of it. Avoid a control-

ling personality or an un-requested 

opinion. Tonight: As you like it.

LEO (JULY 23-AUG. 22) ★★★★ 

Your mind is on overdrive, as you’ll 
be in a position where you must 
answer to several people at once. 
A partner or someone with whom 
you share fi nancial interests could 
be more aggressive than in the past. 
Tonight: Hang out with a dear friend.

VIRGO (AUG. 23-SEPT. 22) ★★★ Be 
aware of the costs of proceeding as 
you have. You know when enough 
is enough. You might wonder how 
to handle a partner or close associ-
ate who is becoming more assertive. 
Listen to this person carefully before 
passing judgment. Tonight: Say “yes”.

LIBRA (SEPT. 23-OCT. 22) ★★★★ 

Note a change of pace. Suddenly, 
you seem to have a surge of energy, 

and frustration could surface rather 
quickly if you can’t accomplish what 
you want. Opportunities come from 
a friend. Start a new exercise pro-
gram, if you can. Tonight: The more 
people, the better.

SCORPIO (OCT. 23-NOV. 21) ★★★★ 

You could be overwhelmed by a child 
or loved one. You will need to ener-
gize yourself in order to meet his or 
her demands. Understand what is 
happening behind the scenes, and 
remain optimistic. You will see posi-
tive results come forward. Tonight: 
Ever playful.

SAGITTARIUS (NOV. 22-DEC. 21) 

★★★★ You could be full of energy, 
and you might want to take a diff er-
ent position on a personal matter. 

You see life from a diff erent perspec-
tive and have the ability to open up 
to new ideas. Interactions with oth-
ers remain signifi cant. Teamwork is 
emphasized. Tonight: Ask questions.

C APRICORN (DEC. 22-JAN. 19) 

★★★★ Take news with a grain of 
salt. You could be in the position of 
taking the lead. Pressure builds be-
cause of a situation at home. Be will-
ing to adapt to diff erent situations. 
A loved one seems to come through 
for you more often. Show your ap-
preciation. Tonight: Make it cozy.

AQUARIUS (JAN. 20-FEB. 18) 
★★★★ Take your time when eval-
uating a situation that is going on. 
You might want to rethink a per-
sonal matter. Listen to someone 

else’s opinion without contributing 
your own. Both of your approaches 
could be right, even if they’re diff er-
ent. Tonight: Read between the lines.

PISCES (FEB. 19-MARCH 20) 
★★★★★ Deal with a partner di-
rectly. Listen to what is being shared, 
and share what you think needs to 
be dealt with. There could be a fi -
nancial bias here that is adding to 
the friction. Prioritize your plans, and 
be willing to change them if need be. 
Tonight: Snuggle in.

BORN TODAY Radio personal-

ity Howard Stern (1954), talk-show 

host Rush Limbaugh (1951), busi-

ness magnate Jeff  Bezos (1964).

Complete the grid so each row, column and 
3-by-3 box (in bold borders) contains every 
digit, 1 to 9. For strategies on how to solve 
Sudoku, visit www.sudoku.org.uk.

TUESDAY’S PUZZLE SOLVED 

DIFFICULTY LEVEL MEDIUM

ACROSS

1 “Say it isn’t so!”

5 Slick

9 Japanese poem with 17 syllables

14 More than simmer

15 Natural skin soother

16 Caravan stop

17 ‘50s-’60s Ramblers, briefl y

18 Grand Prix series designation

20 Brings in, as salary

22 Geeky types

23 Controversial Vietnam War defoliant

26 Onetime Leno announcer Hall

29 Salt, in France

30 “__ we there yet?”

31 Add to the staff 

33 Serving at Popeyes

36 Gutter site

37 Avon or Fuller Brush work, e.g.

42 Too

43 Country bumpkins

44 “I hope you’ve learned your __!”

47 Pro vote

48 Little white lie

51 “__-hoo! Over here!”

52 What Al Capone led

56 Collar attachment for Spot

57 “MASH” setting

58 “Shh! Don’t tell!” and hint to what can 
precede the starts of 18-, 23-, 37- and 
52-Across

63 Cheesy sandwich

64 Dance in a line

65 Actress Garr

66 Autobahn auto

67 Like a truck climbing a steep hill

68 Flower part

69 Tiff 

DOWN

1 White House family

2 Respect that’s “paid”

3 Coin with a buff alo, once

4 Designer Mary-Kate or Ashley

5 Klutzy fellow

6 U.N. worker protection gp.

7 Doone of Exmoor

8 Red Sea republic

9 “Texas” poker variety

10 Very small batteries

11 Prefi x with metric

12 Kith and __

13 Exploit

19 Hankering

21 Button that gets things going

24 Sandwich cookie

25 Raring to go

26 Airline with famously tight security

27 Symbol of peace

28 Hair colorings

32 Vegetables in pods

33 The “B” in TV’s former The WB network

34 “Your point being...?”

35 Target city for Godzilla

37 Tyne of “Judging Amy”

38 Margarine

39 __ buco: veal dish

40 Scuba diving area

41 Not tight

45 Familiar adage

46 Evening, in ads

48 Infl ame with enthusiasm

49 Marcos with a shoe collection

50 “Take a hike!”

53 Verifi able fi ndings

54 “Snowy” wader

55 Sauce tomatoes

56 “Othello” conspirator

58 Here, in Le Havre

59 Truck weight unit

60 NBC late-night comedy hit

61 Before, in poetry

62 Tiny Dickens boy

TUESDAY’S PUZZLE SOLVED 
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PHOTO OF THE DAY

HOROSCOPE

Consider a Graduate Program

in BIOSTATISTICS!

NEW LOCATION

2908 University Avenue
Below Law School  Above McDonalds

20% Discount 

with Student ID

Suits Starting @ $19999

Apparel

304.292.VAPE

360 High Street 

Morgantown WV 26505

h e new Aspire Atlantis tank
Huge clouds of vapor without any 

hassles.

THE DAILY ATHENAEUM MONDAY JANUARY 12, 20154 | CAMPUS CONNECTION

WVU SOPHOMORE ADAM LEE RICHARDSON STANDS ATOP SOUTHERN 
RIM  IN  BIG  BEND  NATIONAL  PARK,  TEXAS   |  PHOTO BY NICK JARVIS

“Little good is accomplished without controversy, and no civic evil is ever defeated without publicity.”

THE DAILY ATHENAEUM
THURSDAY APRIL 3, 2014  VOLUME 126, ISSUE 222www.THEDAONLINE.comda

After 36 years, WVU and wrestling head coach 
Craig Turnbull are parting ways. 
SPORTS PAGE 14 

65° / 58° 
T-STORMS 

INSIDE
News: 1, 2, 3, 6
Opinion: 4
A&E: 7, 8, 9, 10
Sports: 11, 12, 13, 14

Campus Connection: 5
Puzzles: 5
Classifi eds: 15

CONTACT US

Newsroom 304-293-5092 or DAnewsroom@mail.wvu.edu
Advertising 304-293-4141 or DA-Ads@mail.wvu.edu
Classii eds 304-293-4141 or DA-Classifi eds@mail.wvu.edu 

Leading into the Gold-
Blue Spring Game, the 
battle for the top running 
back is heating up. 

SPORTS PAGE 11

RUNNING THE 
COMPETITION 

ON THE INSIDE 

The WVU canopy tour opens 
this weekend for the summer 
season. 

A&E PAGE 7

UP IN THE TREES

CO L L EG E PARK .WVU . E DU

A P P LY  O N L I N E  TO DAY

opening fall 2014

NEW ON-CAMPUS

STUDENT HOUSING

Exit loan session required for grads
BY CAROLINE PETERS

STAFF WRITER

DAILYATHENAEUM

West Virginia University 
student loan borrowers 
who will not be returning 
in the fall are now required 
to take exit loan counseling. 
h is includes students from 
WVU’s regional campuses, 
Potomac State College and 
WVU Tech. Students gradu-
ating, transferring or drop-
ping below half-time status 
must complete the coun-
seling before leaving.

“We’re following federal 
government regulations. 
However, it truly is a bene-

i t for the students to com-
plete exit loan counsel-
ing. h is will give students 
a better understanding of 
the amounts they have to 
pay back and who they’re 
paying to,” said Candi Fra-
zier, the associate director 
of the WVU Financial Aid in 
the Health Sciences Center 
oi  ce. “h is is also a great 
time for students to estab-
lish a long-term relation-
ship with the people that 
they’ll be associating with 
throughout the payment 
process, because it will 
take a signii cant amount 
of time for them to pay of  
their loans.”

h is month, Educational 
Computer Systems, Inc. 
will send an email to the 
MIX account of every exit-
ing student. Students will 
be able to complete the on-
line counseling in a matter 
of minutes.

“h e overall counseling 
is a 10-15 minute process. 
h e i rst part of the counsel-
ing is letting students know 
how much they owe and 
who they owe the money 
to,” Frazier said. “h e sec-
ond part is simply getting 
the names and addresses 
of all the people who will 
know where the student 
will be at all times, in case 

the borrower moved and 
still needed to make loan 
payments.”

h e counseling can be 
done online and is open 
24/7 once students receive 
the email. Frazier said 
some students might not be 
aware of how much money 
they’ll owe the federal gov-
ernment after leaving the 
University.

“Believe it or not, some 
students are unaware they 
they’ve even taken out 
loans. For many students, 
freshman year is the year 
they sign a master prom-
issory note,” Frazier said. 
“It’s a simplii ed process. 

We know that for many stu-
dents entering college, ac-
ademics is their i rst con-
cern. However, we do advise 
that some borrowers con-
sider loan counseling every 
year.”

Borrowers who fail to 
complete the counseling 
will receive a hold on their 
WVU records. h e hold will 
prevent students from re-
ceiving their transcripts 
or registering for classes 
at any of the University’s 
campuses.

Students who are per-
manently transferring 
from WVU, WVU Tech or 
Potomac State College 

can contact the WVU Of-
fice of Student Accounts 
at http://studentaccounts.
wvu.edu or contact Heather 
Forquer at Heather.
Forquer@mail.wvu.edu to 
complete their exit loan 
counseling.

Anyone interested in get-
ting further i nancial plan-
ning can stop into the WVU 
Financial Aid Office or 
schedule an appointment 
by calling 304-293-5242. 
Students can also see how 
much money they have 
borrowed by logging onto 
http://nslds.ed.gov.

danewsroom@mail.wvu.edu

Three WVU students 
awarded Critical 
Language Scholarship 

SGA appoints Scott 
to 2014-15 Vice Chair

BY TAYLOR MCSORLEY

STAFF WRITER

DAILYATHENAEUM

To celebrate Autism Awareness 
Month, various groups in Mor-
gantown have put together cam-
paigns aimed toward spreading lo-
cal awareness.

There will be an Autism Aware-
ness walk April 13 to raise money 
to benefit the Autism Society of 
Pittsburgh. There will also be a 
run from Pittsburgh to Morgan-
town in the fall. 

“Autism Awareness Month is a 
time dedicated to educating the 
public about autism spectrum 
disorders, treatments for the dis-
order and problems within the 
autism community,” said Lind-
say Gallegly, a junior multidisci-
plinary studies student and presi-
dent of Alpha Phi Omega. “One in 
68 kids are affected by autism, yet 
it is used as a joke on a daily basis.  

“Having this time period to 
spread awareness about the se-
riousness of the problem and 
the impact it has on families can 
change peoples’ lives.”

Panera Bread will partner with 
the local Intensive Autism Ser-
vice Delivery Clinic to raise funds 
by selling puzzle piece-shaped 
cookies, the emblem for autism 
awareness.

“The money raised by Alpha Phi 
Omega is donated to The Autism 
Society of Pittsburgh annually af-
ter the Run from Pittsburgh.  The 
Pittsburgh location benefits the 
tri-state area and is the closest of-
fice to Morgantown,” Gallegly said. 

Samantha Haines, Alpha Phi 
Omega membership vice pres-
ident, said she has been volun-
teering in special education class-
rooms since high school and has 
seen the disorder firsthand.

“In high school, I volunteered 
in the special education classes 

and had a lot of hands-on expe-
rience with children with autism, 
but it wasn’t until my younger 
cousin was diagnosed with an au-
tism spectrum disorder that I re-
ally started being involved in rais-
ing awareness,” she said.

Haines currently volunteers at 
the Intensive Autism Service De-
livery Clinic in Morgantown. 

“I tell everyone about my work 
at the clinic,” she said. “I tell them 
about how much my life has 
changed from working with kids 
on the autism spectrum.”

People who cannot participate 
in any of the Autism Awareness 
events can still help the cause. 
Haines said learning about the 
disorder is something anyone can 
do. 

The walk will be  April 13from 
11 a.m.–3 p.m. at the Ruby Com-
munity Center at Mylan Park. 

CULTURE TALK 

Community to recognize Autism Awareness 

BY MEAGAN CARPENTER

STAFF WRITER

DAILYATHENAEUM

Three West Virginia 
University students have 
been chosen as recipients 
of the Critical Language 
Scholarship through the 
U.S. Department of State’s 
Bureau of Educational and 
Cultural Affairs. This pro-
gram targets rare and crit-
ical languages in which the 
government is interested.

Nicholas Amos, Holly 
McCleery and Emily Mor-
gan will travel this sum-
mer to different countries 
to live and learn about the 
cultures and to advance 
their skills in their chosen 
language.

Amos, McCleery and 
Morgan were selected out 
of more than 5,500 applica-
tions from more than 650 
colleges and universities. 

WVU has had nine Crit-
ical Language Scholars 

since 2010, and this is the 
second time the Univer-
sity has had three in a sin-
gle year.

Each student worked 
closely with the ASPIRE 
office at WVU to ensure 
their applications and es-
says met the application 
requirements.

All scholarship winners 
will leave for Washington, 
D.C., in June and will re-
turn from their countries 
in early August. 

Amos will focus on Ar-
abic and travel to Oman, 
a country south of Saudi 
Arabia in the Arabian 
Gulf. McCleery will travel 
to Guangzhou, China, and 
Morgan will travel to Su-
zhou, China.

The CLS covers all ex-
penses for the students’ 
travel, which includes the 
flight to D.C. for training, 
the flight to the country 

see LANGUAGE on PAGE 2

see SGA on PAGE 2

KYLE MONROE/THE DAILY ATHENAEUM

Diane Glancy , an award-winning novelist and poet, read her short story ‘The Reason for Crow’ Wednesday. 

Native American writer talks heritage, writing
BY ALEXIS RANDOLPH

STAFF WRITER

DAILYATHENAEUM

West Virginia University’s Native American Stud-
ies Program in cooperation with the Department of 
English hosted a reading by Native American writer 
Diane Glancy Wednesday evening. 

Glancy has published more than 50 nonfiction 
books, novels, short stories and poetry. She is com-
pleting a professorship at Azusa Pacific University 
and about to complete her second full-length in-
dependent film. 

She was named the WVU 2014 Elder-in-Resi-
dence and has spent time this week with members 

of the University.
Ellesa High, associate professor of English and 

NAS faculty, said she attended one of Glancy’s past 
lectures and was thrilled when she found out she 
was visiting WVU.

“As someone who teaches literature, I would say 
it is great work, but that is only one part of who this 
person is,” High said. “I also feel she has a tremen-
dous heart, and I thought it would be lucky if she 
was able to come to WVU at some point.” 

Glancy read several pieces from her works, in-
cluding “The Dream of a Broken Field,” “Stories of 
the Driven World” and “Basket Maker.” 

BY SAM BOSSERMAN

STAFF WRITER

DAILYATHENAEUM

h e West Virginia Uni-
versity Student Govern-
ment Association held its 
i rst oi  cial meeting under 
the leadership of President-
elect Christopher Nyden 
Wednesday evening. The 
meeting was short, with lit-
tle to discuss aside from a 
proclamation in support of 
the WVU women’s basket-
ball team. 

h e proclamation, which 
passed unanimously, was 
presented by Athletic 
Councilor Ashley Mor-
gan, who congratulated 
the team on its many ac-
complishments during the 
2013-14 season.

“We’re very proud of 
everything they accom-
plished, like being able to 
earn the top-i ve ranking 
in the country and earning 
a No. 2-seed in the NCAA 
tournament,” Morgan said. 

According to Morgan, an 
SGA proclamation shows 
the student body supports 
the hard work put in by the 
team. She said the women’s 
team does not always re-
ceive the attention it should 
and issuing the proclama-
tion is a good way to show 

support. 
“We want to show that 

we do recognize them at 
the University, and just be-
cause they’re not a main-
stream sport doesn’t mean 
we haven’t seen all the 
work they’ve done,” Mor-
gan said. “It’s about show-
ing students support them, 
even if they don’t feel that 
support sometimes.”

The meeting was pre-
sided by Board of Gover-
nors Vice Chair Stephen 
Scott in Vice President Ja-
cob Evans’s absence.

Vice Chair Scott was se-
lected for his position by 
a vote of his peers on the 
BOG and said he hopes to 
use it to ensure SGA runs 
smoothly.

“h e vice chair is really 
supposed to be the role 
model of the board, and I 
hope to be that by show-
ing I care and showing I 
can take on all the required 
work,” Scott said. “I will be 
having monthly meetings 
with each board member 
to ensure the progress of 
they’re platforms and to see 
how their doing in general.”

Scott said the board 
has a lot of potential to 
help students and sees his 

see GLANCY on PAGE 2

see AUTISM on PAGE 2

FOLLOW US ON TWITTER
Follow @dailyathenaeum on 
Twitter for news, sports, A&E and 
opinion updates from the DA staff .
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DAILY CLASSIFIED SECTION

We found a way to capture our local market place right here in our newly 

created classified section.

Join us this year as we make our personal advertisers and our local 

businesses shine in 2015 - 2016. Ask us about our help wanted, 

entertainment, legal and business services enhancements.

Looking for something? Chances are we have it.

Our readers will now become viewers as we go digital in 2015 - 2016.

HOUSING GUIDE

There is no better way for student Mountaineers to search available 

living options than with our newly created housing guide. Check it out by 

downloading our App by scanning this conveniently located QR Code.

Interested in advertising in the guide? Ask your media consultant for the 

details.

Scan QR Code 

for fast download of the 

Daily Athenaeum Housing Guide
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2015 - 2016

Special Promotions Schedule

FALL SEMESTER 2015 DEADLINE PUB DATE       

Welcome Home Edition (Magazine) July 10  August 17 

Contracted Advertiser 1/2 price week August 13 August 18-21

Living Guide Edition TBA TBA

Gameday Edition - Georgia Southern September 1 September 4 

Gameday Edition - Liberty September 8 September 11 

Gameday Edition - Maryland September 22 September 25

Halloween Promo September 29 October 1-30 

Fall Family Weekend Edition September 28 October 2

Breast Cancer Awareness Oct. 1, 15, 22 Oct. 5, 19, 26

Gameday Edition - Oklahoma State October 6 October 9 

Mountaineer Week October 27 October 30 

Gameday Edition - Texas Tech November 3 November 6

Veteran’s Day Edition  November 6 November 11

Gameday Edition - Texas November 10 November 13 

Semester Advertiser 1/2 Price Edition December 3 December 8

SPRING SEMESTER 2016 DEADLINE PUB DATE       

Welcome Back Edition January 6 January 11

Contracted Advertisers 1/2 price week January 7 January 12-15

Valentine’s Promo January 28 February 1-12

Big 12 Home Basketball  TBA TBA

SGA Election TBA TBA

St. Patrick’s Day Promo February 25 March 1-17

Big 12 Basketball Tournament Edition March 1 March 4

Graduation Edition (Magazine) April 18 May 13 - 15

Semester Advertiser 1/2 Price Edition April 26 April 29

New Student Orientation May 16 June 1 - 30

* BIG 12 HOME BASKETBALL PAGES - TBA

AFTER 2015 - 2016 BASKETBALL SCHEDULE IS ANNOUNCED.
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