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contact us

Charlottesville:

Rob Jiranek, PUDIISNEN ..o, (A34)978-7203 ..., rjiranek@dailyprogress.com

Lowell Miller, Regional Advertising Director ..o, (434) 9757112 ..o Imiller@dailyprogress.com

Dirk Poe, Advertising DIreCtOr .........ccoovvvoiioioiceeeeeeee, (A34)978-3437 ....covoooeeeeee, dpoe@dailyprogress.com

Renee Hammond, Regional Digital Sales manager ....................... (434)694-5460.........oooovoo rhammond@dailyprogress.com

Culpeper:

Lynn Gore, Advertising DIr€CTON ...........oo...covvvvoeeeescceeeeecceeee e (540)825-0771, ext. 102.......oooevccoeceeecc Igore@starexponent.com

The Central Virginia Weekly Group:
Jeff Poole, General Manager ...........co...coovveooveeeioeeeeecoeeeeceeeeeceeee e (540)672-1260 ... jpoole@orangenews.com

The News Virginian:
Stephanie Twitty, Advertising DIreCtor..........coo...coovvvcoervecceeeecceeeeceeees (434)978-7200 ... stwitty@newsvirginian.com



why advertise
with us?

Want to reach thousands of consumers in the Charlottesville market? Look to the region’s
Number one local daily newspaper, The Daily Progress. The Charlottesville Daily Progress offers
both print and web campaigns to meet your needs.

Business owners often think that newspaper advertising is too costly. We're here to dispel that
myth and assure you that The Daily Progress has programs for every budget level. We refer to our
Sales Representatives as Solutions Experts, because they work with all sorts of different businesses
to create ways for those businesses to achieve their marketing goals.

TOP 10 REASONS TO ADVERTISE IN THE DAILY PROGRESS

1.DAILY PROGRESS AD CAMPAIGNS GET RESULTS. When your ad runs, the phone rings, people come in, your web
site gets visits and your sales potential grows.

2.DAILY PROGRESS ADVERTISING LETS YOU REACH NEW CUSTOMERS. Whether you've been in business for 50
years or 50 days, you need to reach new people to keep your business growing.

3.DAILY PROGRESS ADVERTISING CAN TARGET SPECIFIC AREAS, READERS AND AREAS OF INTEREST. We offer
many programs and publications in addition to the “daily paper” that are designed to help you target specific
customers.

4.DAILY PROGRESS ADVERTISING REACHES MORE PEOPLE EVERY DAY THAN ANY OTHER MEDIUM, which means
that when our readers are in the market for your product, service or event, your name is the one they’ll remember
if they've seen you advertise in the paper on a regular basis.

5.DAILY PROGRESS ADVERTISING ISTANGIBLE, which means that your ad has a long shelf life and your customers
will retain your ad message indefinitely.

6. DAILY PROGRESS ADVERTISING CAN RUN TOMORROW! We have short deadlines, which means that you can
get your message out quickly and can change that message quickly, if you need to.

7.DAILY PROGRESS ADVERTISING DOESN'T CHARGE YOU MORE TO CREATE AND PRODUCE YOUR AD, it’s already
included in the price you're quoted — that saves you money.

8. DAILY PROGRESS ADVERTISING IS CONSIDERED “CONTENT” IN THE PAPER. This means that your customers
look to the paper to find the best deals when they're in the market to buy.

9. DAILY PROGRESS READERS HAVE MONEY TO SPEND. We reach people with the highest household incomes,
levels of education and home ownership. This means that our readers are the customers that you want.

10. DAILY PROGRESS READERS (YOUR CUSTOMERS) LOOK FOR THEIR PAPER EVERY DAY. Whether in their
driveway or in the box at area locations, The Daily Progress is a sought-after product.



our market &
readers
The Daily Progress is the leading daily newspaper

in Central Virginia and the # 1 aduvertising source
in the local and regional markets.
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( our market & Che Pailp Progress

readers
Circulation:
Daily: 17,000 Male: 48.2%
Sunday: 22,000 Female: 51.8%
Demographics' Homeowners: 84%
Population: 254,580 Education: 47.7% of residents 25
Households: 102,301 year old and have a Bachelors
Readers: Daily - 58,502 Degree or higher
Sunday - 66,890 Occupation:
Median Age in Albemarle County: 36 63% (white-collar)

37% (blue-collar)
DMA: 182

Median Household Income: $63,669

Overall, 700/0 of the market reads The Daily Progress.

()
3 In 4 people rely on The Daily Progress for advertising information.

.- . "i'-.:-._____ *‘E%



marketing
services

How Can The Daily Progress Help You?

We'll find the right marketing solution for you.

As the leading information provider in Central Virginia, we have
many ways in addition to the newspaper itself to help you reach
your customers.Whether it's brochure design, event planning,
commercial printing, product sampling, copywriting, media planning,
online campaigns, contests or promotions, we have the ability to
help you target your best customers.

With your input, our Solutions Experts and award-

winning design staff will come up with creative and
affordable ways for you to identify and meet your
key marketing challenges.

‘ : We'll do the work for you.
-

You'll get results.

The bottom line for any business nowadays
is return on investment. We work with
self-employed entrepreneurs as well as

A large corporations to ensure that their
marketing is smart marketing, and that it
gets them the results they need.

' Dally Progress Marketing Services
Your Income is the owfcome.

@he Daily Progress
(434) 978-7200
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retail rates

Weekly
~ o Publications™*
€he Paily Progress THE NEWS VIRGINIAN (Includes 30% discount
DISPLAY - 6 Column for all 3 publications)
Annual $ Commitment Daily Sun./Hol. Daily Sun./Hol. Thurs.
Open Rate $44.56 $49.75 $19.14 $22.05 $31.09
$1,000-$2,999 $32.51 $36.73 $15.38 $16.70 $21.40
$3,000-$5,999 $31.63 $34.28 $14.53 $15.77 $21.18
$6,000-$8,999 $29.50 $32.25 $13.69 $14.83 $20.96
$9,000-$11,999 $29.49 $32.20 $13.25 $14.06 $20.76
$12,000-$14,999 $28.96 $31.51 $12.93 $13.78 $20.53
$15,000-$19,999 $28.38 $30.93 $12.55 $13.45 $19.83
$20,000-$29,999 $28.23 $30.66 $12.01 $12.79 $19.47
$30,000-$49,999 $27.63 $30.12 $11.74 $12.40 $18.06
$50,000-$74,999 $27.31 $29.74 $11.46 $12.02 $16.94
$75,000-$99,999 $27.04 $29.47 $11.09 $11.69 $16.94
$100,000-$199,999 $26.72 $28.99 $10.71 $11.30 $16.94
$200,000-$299,000 $26.45 $28.77 $10.00 $10.58 $16.94
$300,000+ $26.07 $28.39 $ 9.46 $ 9.98 $16.94
Non-Subscriber Progress Rural Shenandoah
Publications Plus (Wed) Virginian (wed) Shopper (Wed) N/A
Open $17.00 $15.50 $17.00 N/A
Contract $10.15 $ 9.00 $10.15 N/A
Pick-up $ 3.70 $ 3.45 $4.06
Color Rates 25% of space cost Local

$260.00

$325.00

$450.00

Churches and Non-Profit can qualify for the $6,000 contract level. Rates are net and non-commissionable.

Special Advertising Incentives
C AD RESERVATION DEADLINE ] To improve results, increase the frequency, and reach of

your advertising message. Earn additional discounts as
you enhance the value of your message.

Daily Publications Weekly Publications**
) : ; (Orange County Review, Madison
Publication Day Display Eagle & Greene County Record) C MODULAR AD DISCOUNTS )
Monday Thursday, 5 pm Full page (6 column x 21”) — 15%
: 1/2 page (6 column x 10.5” or 3 column x 21”) - 10%
Tuesda Friday, 5 pm
Y Y0P 1/4 page (3 column x 10.5") - 7%
Wednesday Monday, 12 noon Publication Day 1/8 page (3 column x 5”) - 5%
Thursday Monday, 5 pm Thursday A forgys 22 el 52 7% 3
Friday Tuesday, 5 pm C FREQUENCY DISCOUNTS )
Saturday Wednesday, 5 pm Display 2 days - 4% 5 days - 15%
Sunday Wednesday, 5 pm Monday, 12 noon 3 days-7% 6 days — 20%
4 days — 10% 7 days — 25%
Repeat the same ad in any 7 consecutive day period and receive the above
discount on each ad. Must be the same ad/no changes. Entire schedule must
= = = = . be booked at the same time. Use any mix of days, start any day of the
Non-Subscrlber PUbllcat_lons Dea(}"'“_e' week. Discount issper adl, off prif:e o?r\:eml/)i(se payZZIes. Moodnular;yad c\llisctjtount
Monday at 5 pm, 10 days prior to publication may apply. No other discounts apply.

[ MULTIPLE PAPER DISCOUNT ]

Advertise inThe Daily Progress
& The News Virginian and receive 10% OFF

The same ad must publish in both newspapers.
Same ad must publish within six consecutive days to qualify for discount. Minor
corrections are allowed for timeliness of ad. No other discounts apply.

Holiday Deadline:
24 hours earlier than above regular deadlines

Sunday Circulation and Advertising rates will apply to New Years Day, Memorial Day, ) )
July 4th, Labor Day, Thanksgiving Day and Christmas Day. Circulation

The Daily Progress (Charlottesville)

Paid circulation daily 23,401; Sunday 26,756 total paid circulation

(Source: Annual ABC Audit 2010)

RICHMOND TIMES-DISPATCH » BRISTOL HERALD COURIER 'Ff"_‘; "!e""ls :.’i"gtij“?f‘“e(‘z"égyges?"goozt ol baid circulati
ald circulation aally o, , ounday o, oOtal paid circulation

THE DAILY PROGRESS * CULPEPER STAR-EXPONENT (Source: Annual ABC Audit 2012)

DANVILLE REGISTER & BEE » THE LYNCHBURG NEWS & ADVANCE

THE NEWS & MESSENGER  THE NEWS VIRGINIAN The Central Virginia Weekly Group

Publishing in the counties of Orange, Madison, and Greene.
Combined paid and rack distribution: 10,000. 6/2012



national rates

€he Dailp Progress

DISPLAY - 6 Column Daily  Sun/Hol. Subseniber

Retail $57.88 $61.36 $28.39

DISPLAY - 4 Column

Classified $120.75  per column inch

LINE - 4 Column

Classified $23.50 per 1/4 inch

Color Rates Ad size Spot Color Full Color

Retail 118.5" 27% 35% of ad cost
63" - 118.25" 29% 37% of ad cost
315" - 62.75" 31% 39% of ad cost
15.25" - 31.25" 33% 41% of ad cost
3" -15" 35% 43% of ad cost
Rates are gross.

Preprints Non-

Full Run Daily Sun./Hol. Subscriber

Single $86.00 $90.20 $86.00

2pg std./4 pg tab $91.25 $95.50 $91.25

4 pg std./ 8 pg tab $96.50 $101.00  $96.50

6 pg std./ 12 pg tab $101.75  $106.00  $101.75

8 pg std./16 pg tab $107.00  $111.00 $107.00

10 pg std./20 pg tab $112.00 $116.00 $112.00

12 pg std./24 pg tab $117.50 $121.00  $11750

14 pg std./28 pg tab $123.00 $126.00  $123.00

16 pg std./32 pg tab $128.50 $132.00 $128.50

Over 16 pg std./32 pg tab add $1.25 per tab page.

THE NEWS VIRGINIAN Weekly Publications™*
Non- Display

Daily Sun./Hol. Subscriber Thurs.
$23.85 $27.26 $18.17 $39.75 per paper
$60.95 per column inch color 25% total ad cost
$10.35 per 1/4 inch 10% total ad cost

Ad size Full Color )

31.5" - 118.5" 25% of ad cost 10.35 per 1/f1 inch

15.25" - 31.25" 30% of ad cost per paper (line)

3"-15" 35% of ad cost

Rates are gross.

Non-

Daily Sun./Hol. Subscriber Weekly
$86.00 $90.20 $86.00 $86.00

$91.25 $95.50 $91.25 $91.25

$96.50 $101.00 $96.50 $96.50

$101.75 $106.00 $101.75 $101.75
$107.00 $111.00 $107.00 $107.00
$112.00  $116.00 $112.00 $112.00
$117.50 $121.00 $117.50 $117.50
$123.00 $126.00 $123.00 $123.00
$128.50 $132.00 $128.50 $128.50

All advertising placed by a manufacturer, wholesaler or distributor of products or services sold generally through retail outlets, by mail or any other manner is deemed national advertising. Advertisers who
do not publish a local phone number or do not have a physical location within our area of distribution, operates retail locations in multiple DMA's or has a billing address outside our PMA may also qualify
for national rates. All national advertising is subject to the terms and conditions of the rate card in effect at that time. Rates are commissionable. Rate Card #DN02061

) Special Advertising Incentives

C AD RESERVATION DEADLINE

Daily Publications

Publication Day Display Classified Line
Monday Thursday, 5 pm Friday, 5 pm
Tuesday Friday, 5 pm Monday, 5 pm
Wednesday Monday, 12 noon Tuesday, 5 pm
Thursday Monday, 5 pm Wednesday, 5 pm
Friday Tuesday, 5 pm Thursday, 5 pm
Saturday Wednesday, 12 noon Friday, 3 pm
Sunday Wednesday, 5 pm Friday, 3 pm

Weekly Publications**(Orange County Review, Madison Eagle,
& Greene County Record)

Publication Day Display Classified Line
Thursday Monday, 3 pm Tuesday, 10 am
Non-Subscriber Publication Deadline: Monday at 5pm, 10 days
prior to publication

Holiday Deadline: 24 hours earlier than above regular deadlines
Preprint Reservation Deadline: 10 business days prior to publication

Sunday Circulation and Advertising rates will apply to New Years Day, Memorial Day,
July 4th, Labor Day, Thanksgiving Day and Christmas Day.

To improve results, increase the frequency,
and reach of your advertising message. Earn
additional discounts as you enhance the value
of your message.

C COMBINATION/DISCOUNT DAYS )

Pick up Sunday’s display ad on the following
Wednesday orThursday for 33% OFF!

* Holidays do not apply. Discount applies to the daily rate. No other discounts apply.

C MULTIPLE PAPER DISCOUNT )

Advertise in:
¢ 2 publications and receive 15% OFF
¢ 3 publications and receive 30% OFF

The same ad must publish in the following newspapers: The Daily Progress,

The News Virginian, and The Weekly Group and/or the non-subscriber publications.
Same ROP ad/insert must publish within six consecutive days to qualify for discount.
Discounts apply to full-run only.

No other discounts apply.

Circulation

The Daily Progress (Charlottesville)

Paid circulation daily 23,401; Sunday 26,756 total paid circulation
(Source: Annual ABC Audit 2010)

The News Virginian (Waynesboro)
Paid circulation daily 6,206; Sunday 6,002 total paid circulation
(Source: Annual ABC Audit 2012)

RICHMOND TIMES-DISPATCH ¢ BRISTOL HERALD COURIER

THE DAILY PROGRESS ¢ CULPEPER STAR-EXPONENT

DANVILLE REGISTER & BEE ¢ THE LYNCHBURG NEWS & ADVANCE

THE NEWS & MESSENGER ¢ THE NEWS VIRGINIAN 9

The Central Virginia Weekly Group
Publishing in the counties of Orange, Madison, and Greene.
Combined paid and rack distribution: 10,000.

11/2612



Cpre-prim rates

bl 3 > > f 1 v SN (= srf
@he Paily Progress  THE NEws VIRGINIAN - Culpeper Star-Cponent  pupjications*

Full Run Daily Sun./Hol. gzl';scriber Daily Sun./Hol. gﬁ.’,‘;c,ibe, Daily Sun./Hol. g:ll;;criber

Single $62.00 $66.00 $62.00 $62.00 $66.00 $62.00 $62.00 $66.00 $62.00 $62.00
4 pg tab $66.00 $68.00 $66.00 $66.00 $68.00 $66.00 $64.00 $68.00 $64.00 $66.00
4 pg std./ 8 pg tab $68.00 $71.00 $68.00 $68.00 $71.00 $68.00 $74.00 $76.00  $68.00 $68.00
6 pg std./ 12 pg tab $72.00 $75.00 $72.00 $72.00 $75.00 $72.00 $78.00 $80.00 $72.00 $72.00
8 pg std./16 pg tab $77.00 $80.00 $77.00 $77.00 $80.00 $77.00 $82.00 $84.00 $76.00 $77.00
10 pg std./20 pg tab $82.00 $85.00 $82.00 $82.00 $85.00 $82.00 $86.00 $88.00 $80.00 $82.00
12 pg std./24 pg tab $87.00 $90.00 $87.00 $87.00 $90.00 $87.00 $92.00 $94.00 $84.00 $87.00
14 pg std./28 pg tab $92.00 $95.00 $92.00 $92.00 $95.00 $92.00 $96.00 $98.00 $88.00 $92.00
16 pg std./32 pg tab $97.00 $100.00 $97.00 $97.00 $100.00 $97.00 $100.00 $102.00 $96.00 $97.00
18 pg std/36 pg tab $101.50 $104.50 $101.50 $101.50 $104.50 $101.50 $104.00 $106.00 $100.00 $101.50
20 pg std/40 pg tab $106.00 $109.00 $106.00 $106.00 $109.00 $106.00 $108.00 $110.00 $104.00 $106.00
22 pg std/44 pg tab $110.50 $113.50 $110.50 $110.50 $113.50 $110.50 $112.00 $114.00 $108.00 $110.50
24 pg std/48 pg tab $115.00 $118.00 $115.00 $115.00 $118.00 $115.00 $116.00 $118.00 $112.00 $115.00
26 pg std/52 pg tab $119.50 $122.50 $119.50 $119.50 $122.50 $119.50 $120.00 $122.00 $116.00 $119.50
28 pg std/56 pg tab $124.00 $127.00 $124.00 $124.00 $127.00 $124.00 $124.00 $126.00 $120.00 $124.00
30 pg std/60 pg tab $128.50 $131.50 $128.50 $128.50 $131.50 $128.50 $128.00 $130.00 $124.00 $128.50
32 pg std/64 pg tab $133.00 $136.00 $133.00 $133.00 $136.00 $133.00 $132.00 $134.00 $128.00 $133.00

Over 32 pg std./64 pg tab please contact your sales representative. Rate Card #DN02071 $5.00 CPM zoning fee surcharge applied to less than full run quantities.

Preprint Frequency Discounts

To improve results, increase the size, frequency, and reach of your
advertising message. Earn additional discounts as you enhance the
value of your message.

Preprints and press-fed inserts inserted in the following
newspapers: The Daily Progress, The News Virginian, The Weekly
Group (Orange County Review, Greene County Record, and
Madison Eagle) and/or the non-subscriber publications will

Level 1 6 - 12 times 3% count separately towards frequency contract fulfillment. Preprint
Level 2 13 - 26 times 6% revenue applies toward fullfillment of dollar volume agreements.
. o Requires annual commitment. Discount applies to full run preprint
Level 3 27 - 52 times 9% rates only. No other discounts apply. Preprints for separate
Level 4 53 - 104 times 12% publications need to be wrapped and labeled separately.
Level 5 105+ 15%
( PREPRINT DEADLINE ) | Insert Sizes:

Maximum: 11” x 11"

10 business days prior to publication for space and materials. .
vs P P P (before quarterfolding)
e Sunday Circulation and Advertising rates will apply to New Years Day, o

Memorial Day, July 4th, Labor Day, Thanksgiving Day and Christmas Day. Minimum paper stock:

. . ) . . 60 Ibs. coated or uncoated
e Pre-printed quantities will vary due to seasonality and spoilage.

Please contact your sales representative for press order quantities.
(usually 2.5 - 3% overage)

( DELIVERY ADDRESSES )

The Daily Progress

Deliver toThe Lynchburg News & Advance
101 Wyndale Drive

Lynchburg, VA 24501

434-385-5588

Post-It Notes

You can be front page news!

Post your advertising message on the front page.
Perfect for grand openings, special events and
coupons. Certain terms and conditions apply. Call
your local sales representative for more
information. (434) 978-7200

Culpeper Star-Exponent
122 West Spencer Street
Culpeper, VA 22701
ndwyer@starexponent.com
540-948-5121

Circulation

The News Virginian Weekly Publications

Deliver toThe Lynchburg News & Advance
101 Wyndale Drive
Lynchburg, VA 24501

434-385-5588 540-948-5121

Deliveries are accepted Monday through Friday, 8:00 a.m. - 4:00 p.m.

122 West Spencer Street
Culpeper, VA 22701
ndwyer@starexponent.com

RICHMONDTIMES-DISPATCH e BRISTOL HERALD COURIER

THE DAILY PROGRESS ¢ CULPEPER STAR-EXPONENT

DANVILLE REGISTER & BEE ¢ THE LYNCHBURG NEWS & ADVANCE
THE NEWS & MESSENGER ¢ THE NEWS VIRGINIAN

10

The Daily Progress (Charlottesville)
Paid circulation daily 23,401; Sunday 26,756 total paid circulation
(Source: Annual ABC Audit 2010)

The News Virginian (Waynesboro)
Paid circulation daily 6,206; Sunday 6,002 total paid circulation
(Source: Annual ABC Audit 2010)

The Culpeper Star Exponent (Culpeper)
Paid circulation daily 7,326; Sunday 7,456 total paid circulation
(Source: Annual ABC Audit 3/30/08)

The Central Virginia Weekly Group
Publishing in the counties of Orange, Madison, and Greene.
Combined paid and rack distribution: 10,000.

6/2012



classified rates

Daily Progress
Per Column Inch
Additional 1/4 inch
1/16 pg

1/8 pg

1/4 pg square/strip
1/3 page

1/2 pg vertical/horiz
3/4 pg horiz

Full page

€he Daily Progress

Progress Plus
Rural Virginian

Open [$1,000 [$3,000 | $6,000
$105 $90 $80 $76
$26.25 $22.50 | $20.00 $19.00
$515 $443 $391 $371
$985 $847 $749 $709
$1765 $1518 | $1341 $1271
$2350 $2021 | $1786 $1692
$3310 $2847 | $2516 $2383
$4675 $4021 | $3553 $3366
$5735 $4932 | $4359 $4129

$12,000
$66
$16.50
$324
$621
$1112
$1481
$2085
$2945

$3613

$25,000
$62
$15.50
$304
$581
$1041
$1387
$1953
$2758

$3384

$6.13 Per Column Inch Pick Up Rate
$6.13 Per Column Inch Pick Up Rate

550,000
$57
$14.25
$278
$532
$953
$1269
$1787
$2525
$3097

15100,000
$54
$13.50
$263
$502
$900
$1199
$1688
$2384
$2925

Frequency Discounts

Per 28 days
2-3dayS.ieiiiieeee e 25%
4-5 dayYS...cooiiiiiiiiee e 35%
B-7 dayS...cccoeieeieee e 45%
8 or more days......cccoecueeeriieennne 50%

Add color to any ad size
for an additional 25%
of ad cost.

ThePublishershallnotbeliablefordiscrepancies
between any measurements of dimensions
provided herein and the actual space occupied
by any advertisement hereunder that do not
materially affect the proportional visual impact
of the advertisement. Rates are net and non-
commissionable.

C

AD RESERVATION DEADLINE )

Daily Publications

Publication Classified

Day Display & Legals
Monday Thursday, 5 pm
Tuesday Friday, 5 pm
Wednesday Monday, 12 noon
Thursday Monday, 5 pm

Friday Tuesday, 5 pm
Saturday Wednesday, 5 pm
Sunday Wednesday, 5 pm

Classified
Line

Friday, 5 pm
Monday, 5 pm
Tuesday, 5 pm
Wednesday, 5 pm
Thursday, 5 pm
Friday, 3 pm
Friday, 3 pm

Non-Subscriber Publication Deadline

Monday at 5pm, 10 days prior to publication.

Holidays

24 hours earlier than above regular deadlines

Preprint Reservation Deadline
10 business days prior to publication

11

AD SIZE REFERENCE CHART - 4 COLUNMN FORMAT

Full Page 1/16 Page 1/8 Page
2x2.75"
4x19.75" or 2x4.75" 1x9.75"
1x5"
@) i
- OR
1/4 Page 1/3 Page

2x9.75"

4x5"

4x6.5"

3x8.5"

OR

1/2 Page

3/4 Page

2x19.75"

4x9.75"

@
120

4x14.75"

OR

3x19.75"

6/2012



sticky note
advertising

Now you can post your advertising message on
the front page of The Daily Progress.

Your message will stick in people’s
minds like never before.
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Placement: Front Page What Makes A
Availability: Monday - Sunday Good Note?
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mechanical
specifications

Electronic Ad Submission

To ensure that your ad appears exactly as you intend it to, The Daily Progress preferred software for electronic ad delivery is Adobe Acrobat
Distiller 4.0 (pdf). Providing pdf files can minimize inadvertent error and help to ensure accuracy when the ad is printed. Using pdf also allows
you to embed fonts and graphics within the file rather than sending them separately further ensuring that your ads appear exactly as you intend.
All artwork within the pdf’s created must be processed in CMYK. We are not responsible for images printed incorrectly due to RGB, Lab Color,
or Index Color. We do know that things can change, however, so our graphic artists and typesetters will still be able to make simple last minute
changes to pdf files if you so request. Copies of the The Daily Progress’ preferred Acrobat Distiller settings (Mac or Windows) are available upon
request. Although we prefer pdf, our intent is to serve you in the way you need us to, and we can and will accept ads in other software formats.
A listing of those software applications and their specifications appears below; we can also make requested changes to files submitted in those
formats. Whatever the format, The Daily Progress will only make changes to ads as instructed by the advertiser/agency. Should you request
such changes, please understand that The Daily Progress will not be held responsible for errors in those corrections. Again, to ensure your ads’
integrity, we will not make major changes in an ad when there is sufficient time for the advertiser/agency to make and resubmit them. Your sales
representative will help you determine whether that is possible within the appropriate deadlines. If Adobe Acrobat is not available to you, this
list of guidelines should help you prepare electronic ads using other software. If you have questions, please contact The Daily Progress Art
Department at 434-978-3436. Please email all electronic ad submissions to: dailyprogress @mgads.com

MEDIA

CD-ROM or CD-RW

Electronic ad files will be stored on The Daily Progress file servers for
90 days from the original run date. Ads older than 90 days must be
resubmitted.

SOFTWARE (Mac or Windows)

Adobe Acrobat Distiller 4.0

Adobe Photoshop 5.5

Adobe Illustrator 9.0

QuarkXpress 4.1

Mac users please include program extension
when naming file (ex: .tif, .eps, .gxd etc...)

COLOR

All Pantone, Index, Lab & RGB colors must be turned to process colors
(CMYK)

All color scans/bitmaps must be converted to CMYK.

The color ink limit for our Flexo press is 240%.

GRAPHICS

e All linked graphics must be included.

e Vector graphics must be saved in EPS format.
Type MUST be turned to outlines.

e Scans/bitmap graphics must be in TIFF
or Photoshop EPS from at 170 dpi at 100%

GRAYSCALE IMAGES

A good original grayscale image should have a range of tones from
the highlight through the midtone to shadow.They should have bright,
clean highlights, and be well focused for optimal reproduction. A high
contrast original does not meet these guidelines. Unsharp Masking or
other sharpening techniques should be used to improve the detail in
the printed reproduction. The aimpoints for grayscale images are as
follows:

Non-Detail Whites 2%

Highlight 4%

Midtones 35%

Shadow 85%

The Daily Progress is not responsible for reproduction of graphics that do not
adhere to these specifications.

PROOFS

Laser or inkjet proofs must accompany all ads submitted. FTP/Email
users must fax proofs at the time of transmission. FAX 434-978-7204

MECHANICAL SPECIFICATIONS
Retail Column Widths

(Broadsheet 6 column width)

1 column =1.556 inches

2 column = 3.22 inches

3 column =4.889

4 column = 6.556

5 column = 8.22

6 column = 9.889 inches

Full page 6 col. x 19.75 inches

Double Truck (Center Spread)

13 column= 21.25 inches wide (12 columns + gutter)

Classified Column Widths*

(Broadsheet 4 column width)

1 column = 2.389 inches

2 column = 4.889 inches

3 column = 7.389

4 column =9.889

Full Page 9.889”x 19.75 inches

*Please note that sizes will reduce in print due to output process.
Actual size will reduce by +/-4% from specs listed above. (Excludes
Full Page Size)

Tab

Full page = 9.50” x 9.50”

Half page (horizontal) = 9.50” x 4.65”

Half page (vertical) = 4.625" x 9.50”

Quarter page = 4.625" x 4.65"

Eighth page = 4.625"” x 2.25"

*Please note that sizes will reduce in print due to output process.
Actual size will reduce by +/-4% from specs listed above. (Excludes
Full Page Size)

FTP

Ads may be delivered using our FTP site or via the Internet. An account
name and password are required for secure transfers. Please contact
The Daily Progress Art Department at 434-978-3436 for details.

EMAIL ADS & AD MATERIALS

Ads may be sent via email to dailyprogress@mgads.com Send the ad
file(s) as an attachment to the e-mail. Ad submitted by e-mail must
contain the name of The Daily Progress sales representative, account
name, and run date(s) in the body of the email. Please note there is a
20MB file limitation for attachments. Please note: Our email system
blocks executable (.exe) attachments. This prohibits any self extracting
compressed ads.
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ad file
preparation

In order to produce a high quality newspaper ad, press considerations must be addressed at each stage of
ad preparation. In particular, the texture of newsprint causes significant dot gain on press. This guide includes
specifications that will help compensate for press gain and variances. It is our goal to provide you with the necessary
information to build and deliver ads that will reproduce well in The Daily Progress. If you have questions or wish to

test prior to submitting, please contact us.

The Daily Progress adheres to SNAP standards. These specifications are designed to improve reproduction
quality in the non-heatset process by setting coordinated standards for all processes from image preparation to
printing. SNAP is intended to be used by advertisers, agencies, designers, publishers, pre-press managers, material
suppliers and printers.Images not conforming to SNAP standards may not meet expectations when printed in The

Daily Progress.

FILE PREPARATION GUIDE AND CHECKLIST

PDF

« Create PDF files with Acrobat Distiller or
Adobe PDF Online

* Use PDF/1.3 settings.

+ DO NOT create encrypted PDF files. DO NOT use any
security including Acrobat Standard Security

+ DO NOT create PDF files with Adobe PDF Writer

+ DO NOT save as PDF from Adobe lllustrator or
Adobe Photoshop

* DO NOT use the default Mac OS X “Save As PDF..."
command from the print window when creating PDF
files.

FONTS

* Do not use CID Identity-H or OpenType Fonts

* Minimum black knockout type size is 10 point bold

* Minimum color knockout type size is 18 point
(not more than two plates)

« Embed all fonts (including system fonts) when
creating PDF files

+ Do not apply artificial type styles to fonts (bold, italic,
outline, etc.)

IMAGES & SCANNING

* Include only TIFF or EPS images

+ Halftone or photo-quality images must be 254 pixels
per inch @ 100% (internet/web images are usually 72
DPI and reproduce poorly)

« All line art and line drawings must be 1016 DPI or higher

+ Use binary encoding

+ All files must be CMYK/Grayscale/Line Art

COLOR

* Do not use 4-color black

* Do not use colors with greater than 240% total
ink coverage

* Do not save images in RGB, Index color or LAB color.
All colors must be CMYK

* Replace Pantone colors with CMYK and give
consideration to newspaper Dot Gain

+ All color type must be at least 18 points

* Use only two process colors when creating color type

+ Use only two process colors when using knockout text
on a color

* Do not use knockout text on 4-color images

« Color correct all images for newsprint

* Remove all colors that can contaminate bright colors
by using GCR

* Knockout on all plates

* Apply Knockout/Overprint on each element - check
individual items

DOCUMENT

* Create documents at 100% of printed size (ads must
not require scaling)

* Include all EPS and/or tiff files (QuarkXPress)
including logos and pictures

* Include only the necessary files for the ad on disk

+ Use collect for output when preparing QuarkXPress files

* Save images at the same folder level as the QuarkXPress
file on disk

+Images should ideally be used at 100% of original
scanned size
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We're Flexible.
We're right for you.

Online advertising is a dynamic, cost effective way to give more information to your potential
customers, especially when converged with print publications. 42 million Americans use the
Internet every day for their news.* Traditional media organizations dominate online news sources.
On a typical day, 44% of U.S.adults get news through a digital channel.*

Let us show you which online products are right for you!

Display Advertising:

E-mail Advertising:

Mobile Advertising:

Creative Services:

Yahoo!, Zillow, local network of websites, rich media overlays, video pre-rolls, custom
packages, content section sponsorships

E-mail updates: E-mails for users who subscribe to receive regular updates such as
news, weather or entertainment.

Marketing Messages: E-mails sent to users to promote and/or sell a product or
service

Co-branded e-mail marketing: An e-mail sent by a Media General property on behalf
of an advertiser. Media General endorses the message and its logo is visible within
the message

Third-party e-mail messages: Offered by Media General on behalf of a specific
company. Third parties must provide and maintain their own e-mail addresses. Media
General collected e-mail addresses will not be used or sold to third parties

Easy to use products that allow businesses to build direct marketing cellular
databases that can be used to reach consumers on special offers, brand awareness
and community information. We provide intuitive, self service, web-based interfaces
that generate text messages across all carriers to over 98% of the 250+ million US cell
phones in use and mobile web applications accessible on all mobile web enabled
phones. We offer dedicated as well as shared common short codes with unique
keywords accessible throughout the USA

Standard banner ads, splash pages, contest pages, custom banner ads that integrate
video, audio and animation

Contact your Sales Representative today

for more information and availability.

434-981-4703 - lrenigar@dailyprogress.com
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Our reach + your frequency =

- Success!

Strong in presence - where we need to be.

Dailyprogress.com: Over 1,432,758 page views per month.
Over 309,1 35 unique visitors per month.

NewsVirginian.com: Over 468,464 page views per month.
over 80,622 unique visitors per month.

OrangeNews.com: Over 43,423 page views per month.
over 1 1,333 unique visitors per month.

Madison-News.com: Over 31,096 page views per month.

Over 7,935 unique visitors per month.

Greene-News.com: Over 25,505 page views per month.

over 8,000 unique visitors per month.

We are building successful relationships with our visitors so you can
deliver your message to the right buyers at the right time!

3
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Internet User Profile

Gender
Trickex
Male 52% W _ 105
Age
| m
1
35-49 3z 113
50+ ax N 1 71
Ethnicity
Cauc. sox NN BEENNEES 105
Afr. Am. 1e% ] m157
: | N :
1% | —
Children

No Kids 0-17 76% - NN SS———ZZ 123
HasKids0-17 2% S NN | 5
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I
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$ EHZII-'.- 4 1 I 121
Education
College So5 I I 122
Grad. Sch.  19% N 133
Traffic Frequency
<1% Addicts 19% of Visits
30% Hegulars 51% of Visits

70% Passers-By 30% of Visits

DailyProgress.com

For more information

on how to advertise in The
Daily Progress or
DailyProgress.com call:

(434) 978-7200

Source for data: Quantcast.com,
Movember 2010, 30-day data used in
each section is an index comparing
the overall L5, Internet average vs.
wewwd, dailyprogress.com users.

The Daily Progress &
dallyprogress.com
AE5 W, Rio Road
Charlottesville, W4 22901
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Internet User Profile
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Traffic Frequency
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[ D |
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For more information

on how to advertise in The
News Virginian or
NewsVirginian.com call:

(540) 949-8213

Source for data: Quantcast.com,
Data used in each
section s an index comparing the
averall LS, Internet average vs.
WY, NEW SYirginian. com users,




Gender
Male 40%
Female 51%
Age

3-12 %
13-17 5%
18-34 23%
35-49 1%
a0+ 0%
Ethnicity
Cauc. 26%
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Asian 1%
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Cther 2%
Children
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. Index
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Internet User Profile

Income

$0-30k 18% N DI 101
$30-60kK 31% N I 118
$60-100k  28% | B EEH
$100k+ 23% N :2
Education
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College a7% I = 115
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Internet Mverage

Traffic Frequency

<1% Addicts 13% of Visits
27% Regulars 51% of Visits
T3% Passers-By 36% of Visits

[ DO

For more information
on how to advertise in
The Orange County
Review or
OrangeNews.com call:

(540) 672-1266

Source for data: Quantcast.com,
Data used in
each section is an index comparing
the overall U.S. Internet average
VS. WWW.0orangenews.com Uusers.
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Male

Female
Age
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13-17 7% I e
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Internet User Profile

Income

$0-30k 1% N NN 105
$30-60k  31% 1 RV 115
$60-100k 2z H I 101
$100k= 2% i
Education

No College 485
College A44%
Grad. Sch.  16%

O o
Y
I 112

Internet Mveroge

Traffic Frequency

<1% Addicts 3% of Visits

19% Regulars 42% of Visits

B1% Passers-By 55% of Vislts

For more information
on how to advertise in
the Greene County
Record or Greene-
News.com call:

(540) 672-1266

Source for data: Quantcast.com,
Data used in each
section is an index comparing the
overall U.S. Internet average vs.
WWWw.greene-news.com UsSers.
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Internet User Profile

Income

$0-30K {F¥ I
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B T

5100k+ L%

Education
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College ¢ Il NS 00
Grad. Sch.  19% N I i 1 28

Imternet Average

Traffic Frequency

< 1% Addicts 6% of Visits

23% Regulars AB% of Visits

[ I

77% Passers-By 445 of Visits

[ DN |

For more information
on how to advertise in
The Madison County
Eagle or Madison-
News.com call:

(540) 672-1266

Source for data: Quantcast.com,
Data used in each
section is an index comparing the
overall U.S. Internet average vs.
www.madison-news.com users.




Premium ad sizes
appearing throughout
DailyProgress.com or

NewsVirginian.com!

« High profile online option

«Puts your brand, message
or offer front & center

Drive traffic imnmediately
to your website or custom
splash page

«Campaign Reporting lets
you optimize results

Leaderboard,
Medium Rectangle,

Banner Ads

he
Paily Progress

INVENTORY REDUCTION SALE
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Deal of the Day!

Reserve the Site for a day!
Unparalleled Branding!

*Your Ad will display in
front of every user

on every page of the

web site on your reserved
day or days!

*Highly visible fixed ad
position offers 100%
viewer coverage

Promote: Events, Grand

Openings, Sales, Concerts,

Services, etc.

Grab attention with
animated, eye-catching
“rich media” ads

DailyProgress.com &

What's next

NEWS SPORTS ENTERTAINMENT LIFESTYLES WEATHER oBmlAmEs VIDEO TOOLS.

Quick Links:

Search: C keyword © ste C web GO YAHOO! searcH

Monday, March 22,2010 | [Qrange. VA 63° Feels Like: 63 Overcast View [ ¢ ]

WINDOW OR ISLE?

D
R Sl | 1111 "sl' [ l|

Classifieds Jobs RealEstate Shopping/Deais Cars

Editorials | Letters | Columnists | Biog

1234 0

County schools wrestle with
efficiency vs. funding

The Albemarle Board of Supenvisors, having recently

% wallable Now!

Do On Kindle

= ,‘Q.,,,b_

Click here for a free trial

ADVERTISEMENT

| seen awave of consenvatives swept into office, is
preparing to lower residents’ tax bills even as the
school system plans to cut 22 teachers and two
S principals

» Full Story| 4 Comments.

Other Headlines
City coupie going solar with a $42000

» More.

legan Lovet/The Daily Progress

Albemarie
bags into 3 harlottesville

=~DailyProgress.com:

What's next

MNEWS SPORTS ENTERTAINMENT LIFESTYLES WEATHER oBfruAR:s VIDEO TOOLS

Search: C Keyword @ ste C web Go Y)\Hoo! SEARCH

Monday, March 22,2010 | [Palmyra, VA 66° Feels Like: 66° Mostly Cloudy

siod

i
-

City Directory Local Weather. Zipcode or City.State | GO

Charlottesville, Virginia, United States (22901)

sion | Radar | Solunar

Ouuonk

Currently

NewSVirglnlan.com
7 e THE VALLEY INDEPTHDAIY,

NEWS SPORTS ENTERTANMENT LIFESTYLES WEATHER OBITUARIES VIDED TOOLS
Search: C Keyword  Ste * Web Go

Monday, March 22,2010 | Afton, VA 66° Feels Like: 66 Clear

YAHOO! seEaRcH

What’s Your

Credit Score?

World class breads
hakad frach daijly.

@

yout ﬂeals h

DE A\_""Highli

-u!Yn

cm( here tole

Editorials | Letters | Colu

sts | Blog

News 123 n
TBIVES WSRO o )
%&V’ ‘gﬁ . ;% ?4-‘ Basking in spring’s 1st
: 2 L2 weekend

Andy Smith, of Crimora, relaxes in @ hammock on a
warm Sunday afternoon at Gypsy Hill Park in Staunton,

» Full Story

Other Headlines
Virginia delegation starkly disagrees on health care

» ltore

Bare market
Newspaper captures top state honor 1 Comment
The News Virginian wins 19 awards

Warrant: Video footage links accused killers to body
dump site 1 Comment

ROSANNE WEBER/STAFF
Andy Smith, of Crimora, relaxes in a hammock on a warm
Sunday afternoon at Gypsy Hil Park in Staunton.

_ THE NEWS VIRGINIA

T0-cent fax mtcdme P AP E R

N Acai Berry Exposed
(Official Test)
Want to use Acai berry? Do not
use. Read this waming now.
Basd boes

Subscribe here

ADVERTISEMENT

asswylockedon

Mre

fule Read More

Richmond - Mom Lost |
46lbs Following 1 Rule

I cut down 46ibs of stomach fat
in @ month by obeying this 1

234 x 60 banners
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Corner Peels-Floats- Sticky Notes

Get Maximum Impact !

Excellent for Brand awareness,
Events, Grand Openings, Sales

Displays to every unique
visitor on the most popular
pages -can’t be missed!

Receive exclusivity for 24-hr.
period- choose your days or
weeks

Use as a stand alone or with
ROS campaign

Corner Peel:

Top right corner of web page
peels back to reveal message
Large space for content &

images Floating Ad
-

Floating Ad:
Floats, dances, slides around
the page-interacts with user

Sticky Note: Appears over
page-then retracts

Corner Peel

Richmond Times-Dispatch: Pace an Ad | Subscrie | Manage Subscrigton | Mligise

Richmond

NEWS BUSINESS SPORTS ENTERTAINMENT LIFESTYLES WEATHER OBITUARIES VIDEO TO. °

Search:  Keywors O ste C vt 50| YRrIoO! seanch

IRGINIA
s 5 e Thoma.ville. ) v 3
Times-Dispalch NEC <om R » WINE EXPO
‘Thursday, February 25, 2010 | [lew Kent, VA 46° Overcast View

HEALTH SUMMIT Oba':na, Cantor clash over Ieglgai

Business 1234510

sample and biy Virginia wines

{quiﬂf simplyLHE BEST way fﬂ}

February 26-28,2010

o Greater Richmond
Fed to look into insurance Convention Center
contracts on Greek debt

Federal Reserve chairman tells lawmakers central

bankis looking into the use by Goldman Sachs and
‘other Wall Street firms of a sophisticated investment

instrumentto make bets that Greece will default

1 Full Story

«= 2010

LEARN MORE

. : Richmond Raceway Complex
NRATA .
DATA wiRIDETO @ SEEr

¥ CLICK FOR MORE THEFAIRe [ rouomaronnone

HOME COMMUNITIESY NEWS™ SPORTS™ EDUCATION HEALTH™ BUSINESS™ WEATHER™ TRAFFIC EVENTS CLASSIFIEDS ABOUT™ SHARE™

Weather

61° 4 ! Y % ] :
party * “ GRTK WINL
\ X > 3 EXPIRIENC |

Precision Top Stories as Mon, October 19, 2009 & N

Cloudv

Times-Dispaich | FREE" Dinner for 2 at Chili’s®

NEWS BUSINESS SPORTS ENTERTAINMENT LIFESTYLFS WFATHER OBITUARIES ONLINE TOOLS Classifieds Jobs RealEstate Shopping Cars

Your place for everything related to the
Monument Ave 10K
Ui o Submit Your Personal Stories
ELIZABETH FARNA/MEDIA GENERAL NEWS SERVIIFFEEmmssiier'ts Slavoly musetnin © Race Day Information
Patrick Simmons and his defense attorney, Michele Chiocca, 9 1 ,
reactto his acouital o three charaes of sssaut. Files cite bizarre behavior of soldier slain in standoff ® Race Results Clek Hore

Richmond 'Congrats‘ You’ve Been Selected' cl_UiJ Click 1p

Here =

. Now! |
___________________________________ - A -

The inRich l}letwo(kr I ﬁ{ich

a OPINION: | Editorials | Letters | Commentary|

ADVERTISEMENT

“Highlight
Y yomgll_galgh
Click here to le: A

Sticky Note
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Banner Advertising that gets attention!

We develop flexible packages that meet your needs!

aderboard

300 x 250
Medium Rectangle 120 X 242
Box Ad Vertica
Banner
160 x 600
Wide
Skyscaper

234 x 60
Half Banner

AD SIZES: We follow IAB standards and guidelines.

Contextual targeting is available in multiple content areas:

Local News | Weather | Sports | Lifestyle | Entertainment | Classifieds
And more!
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Yahoo Display Advertising

Unmatched Reach !
Superior Targeting !
Reach up to 85% of total online
audience with Yahoo!

Custom Behavioral Targeting

. Communicate directly with people who
demonstrate active interest in purchasing
your particular product/service

. Build Brand awareness —target Engagers

. Generate clicks/leads —target Shoppers

. Over 400 categories: Auto, Real Estate,
Health, Retail, Education, Entertainment,
Finance, morel

Add segments to refine your targets:

. Demographic Targeting

Deliver your message only to people of
certain gender or age.

Achieve greater accuracy through user
declared demographic info.

. Geographic Targeting

Deliver your message only to people living
in area of your choice .

Location based advertising - Zip code, City,
County, DMA, State

. Frequency Capping

Reach more uniques by limiting exposure to
individual users who see your message

YAaHOO!

Tremendous Reach + Unique Targeting

+ 178,383 million unique visitors/mo.
+  82.9% monthly reach of Internet Universe
+  25.4 visits per person/mo on average

Source: ComScore Media Metrix, US Data, June 2011

Yahoo! | My vaboo!  Mall | Mora~ Get the New, Safar TE8 P i Sign 1
.YAHOO!., FINANCE W7 Search WEB SEARCH
¥ WHICH JOB BEST SOOTHES YOUR RAZOR BURN? 728 x 90
Leader
Wed, Apr B, 2005, 10:38AM ET - 1.5, Markets close in Shrs 22mind
HOME NEWS & OPINION | | PERSONAL FINANCE | | MY PORTFOLIOS "i'lill CRER |
F——
TODAY'S MARKETS Free Stock Symbol Lookup - Scottrade Leading stock ressarch|
] Ilarl:et Sballwes
treaming o T HOO, = =
o Ya
% 1" Web | Images | Video Local  Shopping | mRota
1m0 Y
| Search: | Wakb Search

w0k b

1560 e — Co—
SYMBOL LA
Daw 778 | @ Answers L 5 Epieitaminen Sholy. Lo Check your mail status- SignIn  Free mad Sign Up
Nasdaq 1,569 & Auto Somali pirates seize ship
Sa0 500 816 | @ Finance A L| S fisgged caga ship with 20

iiiii Aar

i ges,
me of Bodwull

immortalizing the na
L 0= i then Toailas
Ganres: Action/Adwoniure, Sclence

and Animation

Running Thme: 1 he 53

Raelease Date: November 15, 2007 fwide)

MPAA Rating: PG-13 far intanse sequances of muw.
inchsding drsturbing images, nome soxusl
matenal and nudity

Distributors: Wamaer Bros. Pictures Iinfemational,
Paramount Pictures

Fiction/F andasy

Now Fly
See Full Dotalls

Cast and Credits

Sramng: Bay Winslone. Aoiheny Hopking, dahn
Malkgach, Robin Wight Penn, Brendan Gleesgn

Non-Stop
from

San Franciseo

o Ireland,

Whawe AL ll!ll I raduction Photos.,,

Sponsored Links
St AGUCSE DE4U LCD; HOTV
WAEHOO! MAIL kemizzens

o3 Hone || Dy,

Civhats hul) fly now »

oy Check Mal 5] e =

Thers ane N ressages in your Drafts
foldar,

=

425 x 600
Monster

7.1

FightT?

Dia Vagss
B e

>

Refinance with
the bank you trust

* Competitive fixed rates
* Prequalify in 10 minutes or less

Call now, no obligation: 1.
| BankotAmorica >

1.888.616.3940

300 x 250
Rectangle

120 x 600

Sky

Seadoo or

Touring Motorcycle

Limited to first 2 buyers.
) Must be online purchase.

click here for details.
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Zillow.com Display/Graphical Ad

Excellent for brand advertising or
to highlight specific listings

Broaden audience exposure
with Geo-Targeting

Combine with Yahoo! Behaviorally
Targeted Real Estate/Retail Home
Categories to increase your reach

Grab attention with Rich Media

or Expandable ads — incorporate
options such as scrolling pictures,
video, etc.

Great for Companies & Services:
Moving, Home Improvement,
Remodeling, Home Appliance,
Furniture, Mortgage, Automotive,
Home Insurance/Inspection, etc.

$20 CPM Rate/ 300x250 ad unit

72 Zillow.com

One of the Largest & Fastest Growing
Real Estate Sites in US

+ 22 million unique visitors/mo.

+ 79 % of All Homebuyers use Zillow

+  Affluent Audience-Active Buyers & Sellers
+ $82,000 Median Household Income

+ 755 Credit Score

+ 90 % Zillow Visitors are Home Owners
Seot. 2077

7= Tillow.com' .. yrep) | RO
i_ﬂ,- ~r—— =3
=
=
=
"
=
P
&
e
= | -
"
e : 2
7 Zillow.com’ S e T
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= -
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Ll for the martguge
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sa
- (e
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Toals 20000 £
L e
& Rectangle
m o0 L
el deplemders  Rating 2]
& ow A as -
R (51 T 004 008 808 8 s o £
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T @ —— s
[rreas o = |
e Local info Hore * My Zilla w
Wiliam Sount =
10 B StateFarm
Sove $633 whan you
combine home and sute”
\\\\\
&
2 ZHlow.Com ey ey
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YaHoO!

* The below list outlines all banner ads and their various options that may be sold.

* Full Specifications on floating, rollover, sliding, pushdown and other effects seen in banners must use the follow-
ing standards.

* Limits including frequency caps and animation loops are also outlined below.

* Be sure to note which banner option(s) you require on your Production Order to Creative Services.

* This documentation accompanies Banner Ad Standards documentation, which provides additional information on
general standards.

* Yahoo! reserves the right to request additional changes to submitted ads, or to reject any ad unit in its sole dis-
cretion.

File size limit: 40k for Flash, 30k for GIF/JJPEG
Options:
1. Normal — does not expand, can be static image or Flash

2. Expandable — (can be static or animated) Expansion panel expands out of banner on mouseover. Expansion panel lays
over content of website. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner size: 728x300.

File size limit: 40k for Flash, 30k for GIF/JPEG
Options:
1. Normal — does not expand, can be static image, animated GIF or Flash

2. Expandable — (can be static or animated) Expansion panel expands out of banner (to the left or right) on mouseover. Ex-
pansion panel lays over content of website. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner
size: 600x250

File size limit: 40k for Flash, 30k for GIF/JJPEG
Options:
1. Normal — does not expand, can be static image or Flash

2. Expandable — (can be static or animated) Expansion panel expands out of banner on mouseover. Expansion panel lays
over content of website. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner size: 320x600

File size limit: 40k for Flash, 30k for GIF/JPEG
Options:
1. Normal — does not expand, can be static image, animated GIF or Flash

2. Expandable — (can be static or animated) Expansion panel expands out of banner on mouseover. Expansion panel lays
over content of website. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner size: 990x300

3. Sliding Billboard — Expansion panel automatically slides down out of banner on page load for up to 8 seconds, over con-
tent of website. Frequency cap: 1 per user per 24 hours. After initlal view, expansion panel can only be triggered by mouse
over or click. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner size: 990x300

4. Pushdown Billboard — Expansion panel automatically slides down out of banner on page load for up to 8 seconds, while
content of website is moved down. Frequency cap: 1 per user per 24 hours. After initlal view, expansion panel can only be
triggered by mouse over or click. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner size:
990x300
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File size limit: 40k for Flash, 30k for GIF/JPEG
Options:
1. Normal — does not expand, can be static image, animated GIF or Flash

2. Expandable — (can be static or animated) Expansion panel expands out of banner on mouseover. Expansion panel lays
over content of website. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner size: 234x200

Yahoo! site only. File size limit: 40k for Flash, 30k for GIF/JJPEG
Options:

Normal — does not expand, can be static image or Flash

File size limit:
. Floating: 40k for Flash;
Options: Companion: 40k for Flash, 30k for GIF/JPEG

Floating Ad must be animated with Flash, not static — Floating Ad must take the shape of the object it represents. No
square objects. It must move across the screen, pausing for no more than 1 second. Audio allowed on click only. Up to 8
seconds animation. Frequency cap: 1 per user per 24 hours. Dimensions: 200x200.

Companion Banner may be normal or expandable — Companion Banner can be any banner ad size. Up to 15 seconds
animation. Must follow Normal or Expandable standards. Video may be used in banner or expansion panel, 30 seconds max.
Audio allowed on click or mouseover, 15-30 seconds max.

File size limit: 40k for Flash, 30k for GIF/JPEG
Options:

Sticky Note may be static or animated — Sticky Note automatically scrolls down over website content and appears in place
for up to 8 seconds. If not clicked or closed, Sticky Note scrolls back up. Up to 8 seconds animation. Frequency cap: 1 per
user per 24 hours. Dimensions: 300x250.

File size limit:
Corner Peel Teaser: 15k;
Options: Full Page Peel Back: 100k

Corner Peel Teaser may be static or animated — Up to 15 seconds animation. Frequency cap: 1 per user per 24 hours.
Dimensions: 100x100 or 170x170. No video or audio permitted.

Full Page Peel Back may be static or animated — Up to 15 seconds animation. Frequency cap: 1 per user per 24 hours.
Dimensions: 800x600. Video may be used, 30 seconds max. Audio allowed on click or mouseover, 15-30 seconds max.
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CRAC)

< %:e CREATIVE SERVICES

« Creative cannot exceed file size limits: 40K for FLASH, 30K for GIF/JPEG.
« Creative must have a distinct border or background color.
* Animation is limited to 15 seconds (or 8 seconds for Floating/Sticky Note).

« Client must be clearly identified in the ad.

» The landing or splash page must match the offer made in the ad.

The following categories require additional policy review
and approval: Alcohol, promotions/sweepstakes, political,
religious, gambling, adult entertainment, tobacco products, ads
which collect data and pharmaceuticals.

» Terms and conditions of an offer must be accessible from landing or splash page.

- Expandable ads: After page load, Expandable ads are triggered by mouse over/mouse off or click open/click close.

« Sliding Billboard ads: On page load, Sliding Billboard ads automatically slide down over content of website for 8 seconds max.

* Pushdown Billboard ads: On page load, Pushdown Billboard ads automatically slide down and push website content down for 8 seconds max.

728 x 90 LEADERBOARD
% GMONTHS*
ggﬁgﬂgg#&guwmsmmm @

A0 TI0Y

" Round 3"
Sunday, March 14,2010
FAMILY FUNJ$5 Gate Fee

$20 forta Car Fall

* 40k max for Flash

* 30k max for GIF/JPEG

« Creative can be static, animated GIF, Flash (complex animation), or Rich Media

(user interaction such as Video, Expandable).

« Animation/looping: up to 15 seconds. Can begin again on mouseover.

« Video may be used in expansion panel, 30 seconds max.

« Audio must be user initiated, 15-30 seconds max.

* Expandable banners: Hot spot area should be no more than 25% of ad. Close button must
be easily visible. File size limit for expansion panel: 60K. Max # of expandable panels is 4.
Expandabile full size: 728x300.

* 40k max for Flash

* 30k max for GIF/JPEG

« Creative can be static, animated GIF, Flash (complex animation), or Rich Media

(user interaction such as Video, Expandable, Floating/Sticky).

« Animation/looping: up to 15 seconds. Can begin again on mouseover.

« Video may be used in banner or expansion panel, 30 seconds max.

» Audio must be user initiated, 15-30 seconds max.

* Expandable banners: Hot spot area should be no more than 25% of ad. Close button must
be easily visible. File size limit for expansion panel: 60K. Max # of expandable panels is 4.
Expandable full size: 600x250.

160 x 600 SKYSCRAPER

0717, Geank & Macthe,
“gning

USTAINABILITY |

WICKHAM
POND l W

New England-Style Homes moke.
Grand Openi
August 485"
12 noon - 5pm

ve passionatel

(hurch Hill Homes

CLICKHEREOron any
destination to request

tourism information wwww churchhillhomes.net

* 40k max for Flash

* 30k max for GIF/JPEG

« Creative can be static, animated GIF, Flash (complex animation), or Rich Media

(user interaction such as Video, Expandable).

« Animation/looping: up to 15 seconds. Can begin again on mouseover.

« Video may be used in banner or expansion panel, 30 seconds max.

* Audio must be user initiated, 15-30 seconds max.

* Expandable banners: Hot spot area should be no more than 25% of ad. Close button must
be easily visible. File size limit for expansion panel: 60K. Max # of expandable panels is 4.
Expandable full size: 320x600.

ALTERNATIVE SKYSCRAPER SIZE: 120 x 600

990 x 30 PENCIL

TDOWH 1o rie XXI OLYMPICS 0 v 08 s 18 s B se0s moreioy. CAROLINA ICE PAL

* 40k max for Flash

* 30k max for GIF/JPEG

« Creative can be static, animated GIF, Flash (complex animation), or Rich Media

(user interaction such as Video, Expandable).

« Animation/looping: up to 15 seconds. Can begin again on mouseover.

« Video may be used in expansion panel, 30 seconds max.

« Audio must be user initiated, 15-30 seconds max.

« Expandable banners: Hot spot area should be no more than 25% of ad. Close button must
be easily visible.

« Sliding & Pushdown Billboard banners: Expansion panel slides down or pushes down for 8
seconds max. Close button must be easily visible.

« File size limit for expansion panel: 60K. Max # of expandable panels is 4. Expandable full
size: 990x300.

« ADDITIONAL DEVELOPMENT IS REQUIRED BY CREATIVE SERVICES.

17



234 x 60 DEAL OF THE DAY * 40k max for Flash
) - 30k max for GIF/JPEG

- Creative can be static, animated GIF, Flash (complex animation), or Rich Media
/' I cg’;ﬁ;i: (user interaction such as Video, Expandable).
= « Animation/looping: up to 15 seconds. Can begin again on mouseover.
gﬂg ":’f," R8T - Video may be used in expansion panel, 30 seconds max.
We has u need! « Audio must be user initiated, 15-30 seconds max.
* Expandable banners: Hot spot area should be no more than 25% of ad. Close
button must be easily visible. File size limit for expansion panel: 60K. Max # of panels 4.
Expandable full size: 234x200

425 x 600 MONSTER vahoo! site only * 40k max for Flash

* 30k max for GIF/JJPEG

« Creative can be static, Flash (complex animation), or Rich Media (user interaction such as
Video in banner).

« Animation/looping: up to 15 seconds. Can begin again on mouseover.

+ Video may be used in banner, 30 seconds max.

« Audio must be user initiated, 15-30 seconds max.

* Not an Expandable banner.

Ty smartway to get it » Mercedes-enz.

* Dimensions: varies based on request
* 40k max for Flash, 30k max for GIF/JPEG
- Creative can be static, animated GIF, Flash (complex animation), or Rich Media
(user interaction such as Audio in banner).
« Animation/looping: up to 8 seconds.
+ Audio must be user initiated on click only and end when banner ends.
FLOATING AD « Design: must take the shape of object it represents. No square objects.
P « Floating element should move across the screen, pausing no more than 1 second (Yahoo!
site).
« Frequency cap (how often ad is viewable): 1 per user per 24 hours.
‘)v + Close button must be easily visible.
(user interaction such as Video, Expandable).
« Animation/looping: up to 15 seconds. Can begin again on mouseover.
« Video may be used in banner or expansion panel, 30 seconds max.
STICKY NOTE + Audio must be user initiated, 15-30 seconds max.

804.594.SAVE

e

i dmcte e g

* FLOATING AD SHOULD RUN WITH COMPANION BANNER. SEE BELOW.

* Dimensions: Any size (Recommended: Leaderboard or Display)
* 40k max for Flash, 30k max for GIF/JPEG

e comiton - Creative can be static, animated GIF, Flash (complex animation), or Rich Media

KINSTON: :
(257) 573-RUTY  (252) KIRTETA

i
i * Dimensions: 300x250

* 40k max for Flash, 30k max for GIF/JPEG

- Creative can be static image, animated GIF or Flash.

+ Animation/looping: sticky note automatically scrolls down over website content and appears
up to 8 seconds.

« Frequency cap (how often ad is viewable): 1 per user per 24 hours.

+ Close button must be easily visible.

Znd Averne NW
Hickory, NC 28602
Hickory, NC has been recogni
5th least-fit area in the U.S.

* Dimensions: 125 x 100 or 170 x 170

* 15k max

« Creative can be static image or Flash.

« Animation/looping: up to 15 seconds. Replays when Peel Back is closed.
+ No video or audio permitted.

* Frequency cap (how often ad is viewable): 1 per user per 24 hours.

2 GREAT SHOWS 1 ADMISSION PRICE!
MAC EVENTS HOME . MAYMONT FLOWER
SHGW KichmoNs  "LEARDEN SHOW

KL v coupoms c-vo earm mors!

MWA.\:MQM * Dimensions: 800 x 600

* 100k max

= Creative can be static, animated GIF, Flash (complex animation), or Rich Media
(user interaction such as Video).

« Animation/looping: up to 15 seconds.

« Video may be used, 30 seconds max.

« Audio must be user initiated, 15-30 seconds max.

« Frequency cap (how often ad is viewable): 1 per user per 24 hours.

« Close button displays on corner pulled down.

* ADDITIONAL DEVELOPMENT IS REQUIRED BY CREATIVE SERVICES.

MOBILE BANNERS

‘ SAVE r clothes that span

- 300x50 (10k max); 216x36 (6k max); 168x28 (4k max); 120x20 (2k max)

ra'l
urto 4 U "'ﬁ.fi"éf:"l’u?ﬂﬂ,ﬁ"fu iy

SFcry Find ".. code * 320x53; 300x50; 216x36 (40k max)
win the geld!
< A wwﬁz&em

* 640x100 (30k max); 72x72 (10k max)

« Creative is static (no animation).
« For each package, all corresponding banner sizes are needed for scheduling.
« Formats: GIF, JPEG or PNG

* 90k max

* Dimensions: 1,410 x 800

* Advertising space: 210 x 800 on both left and right side of web page
* Format: GIF only

* Includes Companion Pencil 990x30

« Wallpaper is static (no animation - GIF only).

< Companion Pencil can be static image or animated GIF.

- Creative gives the appearance of a site ‘take over’ by filling the background area.

« Creative Services will provide 3 components for each Wallpaper ad, and are required to
schedule with Ad Ops: Hexadecimal color value, URL for Companion Pencil and Background
image URL.

* ADDITIONAL DEVELOPMENT IS REQUIRED BY CREATIVE SERVICES.
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mobile
advertising

$2,549.5
US Mobile Ad (2%)
Spending, 2009-2014 $2,036.8 SMARTPHONE USERS ARE:
millions and % change Co) * Male: 58% Female: 42%
$1,501.3 * Average Age: 36.4 years
(36%) - Educated: 69% attended at least
$1, /1024 2 years of college
$743.1 « Affluent: Average household
54160 (79%) income is $100,296
(30%)
Note: includes display (banner, rich media and video) search and messaging -based advertising.
. Source: eMarketer, Sept. 2010. www.eMarketer.com
2009 2010 2011 2012 2013 2014
. INSIDENOVA.COM - INSIDENOVA.COM =3
dailyprogress app* UPDATE: Winier storm
..................................................................................................................................................................................... g in aftoct tor PRl e

« Exclusive Sponsorship

* Links directly to your mobile enabled
site or mobile splash page

dailyprogress.com mobile site

* Up to 25,000 page views
» 3 Sponsorship positions available

« Links directly to your mobile enabled
site or mobile splash page

SMS MARKETING

* Includes up to 6,000 messages monthly
(minimum 3 months)

» Can be used for mobile giveaways and
contests to embrace your customer base

* Access to real time reports & analysis

 Build your

your busin

>

A robber carrying a giant stick attacks a
store clerk on Liberia Avenue early

Police release video in
/oodbridge robbery

ince Wiliam County police are

king for three men who robbed Pla.

>

udolph punctured in
Christmas parade

An inflatable Rudoiph the Red-Nosed
Reindeer was punctured by a stopligh

lack Friday in Prince William
Cour

Rl The holiday shopping season kicked off
at midniaht as baraain hunters soied.

>

Call Anytime, Anywhere! - No WiFi

Ads by Adtob

il ATET = 1:12 PM =

I mi.insidenova.com/nov... & I I

Q’ Get Google Goggles on you iPhone [
O Ads oy Adtcs

-l ATET = 2:13 PM

mi.insidenova.com/nov... &

DailyProgress.com

e

No Weather information available.

Headlines:

Chck Here fo Leorn Mcre

UPDATE: Winter storm waming in effect for Prince
William
Prince William area snow closings and delays (s &

Hearing continued for Woodbridge doctor charged
with sexual bat
Regional water supply plan to be created » » s
Governor's budget would jeopardize future of Prince
William services » 17

1. News

YT T o

* Opt-in text message marketing

mobile database

and further engage potential
clients who are interested in

€SS

DailyProgress.com

Click Here to Learn Mcre

ing continued for Woodbridge doctor charged
with sexual batter
Posted: 01/26/2011 10:12 AM

i

A trial for a Woodbridge doctor charged with
neppeorat caniact i M it e corseun
lednesday.

NIurMommodHusuh\ interal medicine doctor.
Wwee acheduded ko appear i Prince Wilam Geners
Dssmcwnwememayonmnusu

mumummmmmmu«mamm His

K

| Mobiia Mik Ciuo, Aegly
| wiwoed YES 2alliclally
| becoma part of this i
| emchisha club. 5t mess
| ris Bppy. :

1. ITIS RECOMMENDED THAT YOUR AD LINKS TO A MOBILE-ENABLED SITE. IF YOU DO NOT HAVE ONE, WE CAN CREATE A MOBILE SPLASH PAGE FOR AN ADDITIONAL ONE-TIME CHARGE OF $50. * ONLY AVAILABLE ON IPHONE & ANDROID SMARTPHONES
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contacts

Contact your Sales Representative or

Laura Renigar, Digital Sales Specialist
(434) 981-4703 - Irenigar@dailyprogress.com

Carolyn Cullen, Regional Advertising Director
(434) 975-7112 - ccullen@dailyprogress.com

Jim Kelly, Digital Sales Manager
(434) 978-3437 - jkelly@dailyprogress.com

Anne McKenzie, The News Virginian Advertising Manager

(540) 932-3545 — amckenzie@newsvirginian.com

Flynn Kern, The Central Virginia Weekly Group Advertising Manager
(540) 672-1266 - fkern@orangenews.com




