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Want to reach thousands of consumers in the Charlottesville market? Look to the region’s 

Number one local daily newspaper, The Daily Progress. The Charlottesville Daily Progress offers 

both print and web campaigns to meet your needs. 

Business owners often think that newspaper advertising is too costly.  We’re here to dispel that 

myth and assure you that The Daily Progress has programs for every budget level.  We refer to our 

Sales Representatives as Solutions Experts, because they work with all sorts of different businesses 

to create ways for those businesses to achieve their marketing goals.  

TOP 10 REASONS TO ADVERTISE IN THE DAILY PROGRESS

1. DAILY PROGRESS AD CAMPAIGNS GET RESULTS.  When your ad runs, the phone rings, people come in, your web 
site gets visits and your sales potential grows.  

2. DAILY PROGRESS ADVERTISING LETS YOU REACH NEW CUSTOMERS.  Whether you’ve been in business for 50 
years or 50 days, you need to reach new people to keep your business growing.

3. DAILY PROGRESS ADVERTISING CAN TARGET SPECIFIC AREAS, READERS AND AREAS OF INTEREST.  We offer 
many programs and publications in addition to the “daily paper” that are designed to help you target specific 
customers.

4. DAILY PROGRESS ADVERTISING REACHES MORE PEOPLE EVERY DAY THAN ANY OTHER MEDIUM,  which means 
that when our readers are in the market for your product, service or event, your name is the one they’ll remember 
if they’ve seen you advertise in the paper on a regular basis.

5. DAILY PROGRESS ADVERTISING IS TANGIBLE, which means that your ad has a long shelf life and your customers 
will retain your ad message indefinitely.

6. DAILY PROGRESS ADVERTISING CAN RUN TOMORROW!  We have short deadlines, which means that you can 
get your message out quickly and can change that message quickly, if you need to.

7. DAILY PROGRESS ADVERTISING DOESN’T CHARGE YOU MORE TO CREATE AND PRODUCE YOUR AD, it’s already 
included in the price you’re quoted – that saves you money.

8. DAILY PROGRESS ADVERTISING IS CONSIDERED “CONTENT” IN THE PAPER.  This means that your customers 
look to the paper to find the best deals when they’re in the market to buy.

9. DAILY PROGRESS READERS HAVE MONEY TO SPEND.  We reach people with the highest household incomes, 
levels of education and home ownership.  This means that our readers are the customers that you want.

10. DAILY PROGRESS READERS (YOUR CUSTOMERS) LOOK FOR THEIR PAPER EVERY DAY.  Whether in their 
driveway or in the box at area locations, The Daily Progress is a sought-after product. 

why advertise 
with us?



our market & 
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The Daily Progress is the leading daily newspaper 

in Central Virginia and the #1 advertising source 

in the local and regional markets.

22714

22737

22718

22741

22726

22724

22713
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Circulation: 
 Daily:17,000

 Sunday: 22,000

Demographics:
 Population: 254,580
 Households: 102,301
 Readers:  Daily  – 58,502
           Sunday – 66,890

Median Age in Albemarle County: 36

Median Household Income: $63,669

 

 
Male: 48.2%

Female: 51.8% 

Homeowners: 84%

Education: 47.7% of residents 25 
year old and have a Bachelors  
Degree or higher

Occupation: 
 63% (white-collar)
 37% (blue-collar)

DMA: 182

Overall, 70% of the market reads The Daily Progress. 

3 in 4 people rely on The Daily Progress for advertising information. 
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marketing 
services

How Can The Daily Progress Help You?

We’ll find the right marketing solution for you.
As the leading information provider in Central Virginia, we have

many ways in addition to the newspaper itself to help you reach

your customers. Whether it’s brochure design, event planning,

commercial printing, product sampling, copywriting, media planning,

online campaigns, contests or promotions, we have the ability to

help you target your best customers.

We‘ll do the work for you.
With your input, our Solutions Experts and award- 

winning design staff will come up with creative and 

affordable ways for you to identify and meet your 

key marketing challenges.

You’ll get results.
The bottom line for any business nowadays 

is return on investment. We work with 

self-employed entrepreneurs as well as 

large corporations to ensure that their 

marketing is smart marketing, and that it 

gets them the results they need.

(434) 978-7200



7 
    

niche 
publications

e-Magazine  •  July 2011

CENTRAL VIRGINIA

g   lf  

5 x 4” adrobertson electric

 

Actor David Hasselhoff 
(right) meets his namesake, an electrical 
technician from Texas, in 
the premiere of “Same 
Name” Sunday on CBS

July 23 - 29,

1 x 5”Reine's  Jeweler

A Publication of the 

mattress discounter

S฀
LE

reinesjewelers.com434-977-8450240 Shoppers World CourtCharlottesville

Storewidesavings of
to 50% off!

Summer

973-4348Serving You Like Family Since 1968

Our staff is highly trained, honest, loyal and dedicated to

your total home comfort and safety. One call will take care
of all your home’s major needs.

Call today for a free estimate on a Trane Home
Comfort System and Clean Effects Air Cleaner.

CALL US!Before You Let Just Anyone
Service Your Home’s Major Needs

VOTED #1

for ‘05, ‘0
6, ‘0

7, ‘0
8, ‘0

9 & ‘10

• Heating
• Electrical

• Air Conditioning
• Plumbing

• Indoor Air Quality

2131 BERKMAR DRIVE • CHARLOTTESVILLE, VIRGINIA 22901

(434) 973-4348 • FAX (434) 978-4622

By Patrick Robbins
Recently, the children of Central 

Virginia were given an artistic and fun 
summer treat, when travelling cartoonist 
and storyteller, Joe Wos visited the area. 
Wos gave several workshops to young 
aspiring artists at three of the Jefferson-
Madison Regional Libraries on July 7 and 
8. Each of his shows, which are part of 
his one-man show series known as “Once 
Upon a Toon,” played to full houses of 
youngsters age 14 and under.  Wos, who has been active in the cartoon 

field since the tender age of 14, not only 
has published many characters such as 
Don the Duck and The Smartest Dragon, 
but also has a calling to empower his 
students. He works all across the country 
with children to create great characters 
and cast them in great stories. 

His career as a teacher began under 
very unique circumstances. He was 
taking a class as a 16-year-old at an after-
school program being given at a local 
community college, when the teacher 
took ill. Wos, being an experienced 
cartoonist, was quickly recruited to take 
over the class. He began professionally 
teaching cartooning at the age of 18, 
along with his work in the art world.

Hailing from Pittsburgh, Wos has been 
a professional freelance cartoonist and 
storyteller for more than 25 years and is 
a part of the large cultural scene in the 
old Steel Town. He was the resident 
cartoonist for the Charles M. Schultz 
(the creator of the long running Peanuts 
comic strip) Museum, located in Santa 
Rosa, Calif.

Besides the characters he has created, 

By Wendy Edwards

The Carysbrook field was the sight a sunny welcome for Fluvanna’s 9-U baseball All-stars on July 27 as players eased into their homecoming from regional championships with a game of friends and family.
“I just want them to relax and enjoy each other. That’s kind of how they got where they’re at,” says head coach A.J. Bowman, who helped lead this group of Fluvanna’s finest ball players through a series of victories to win their division in the Cal Ripken League semifinals, launching the team into the finals for the first time in Fluvanna’s history.Now that they are back 

on home turf, “the more they can be 9-year-olds, the better,” the coach says. “This is a chance to get together and not be in competition.”
This is Bowman’s second year heading the all-stars team—and it is the boys’ second brush with success. “We lost in the semifinals last year,” the coach says. And while Fluvanna lost to North Carolina in the championship this year, just getting into the championships is a significant milestone for the team.

Cameron Shields has been on the all-stars team five years in a row. “I like playing a lot,” says the 9-year-old, who feels this year’s team did “pretty good” in the finals. “They 

hustled really good. I’m proud of them.”“It was truly a group effort,” Bowman says. “We 

had several kids pitch. If the top of the line-up didn’t score the bottom did. They’re so far advanced 

physically that we try to hold them to a standard, but we have to remember they are, and they should be, 9-year-olds.”
Team mom Michelle Algieri says her son Kyle wouldn’t have wanted to be anywhere else this summer. “This is a great group of kids. They mesh very well together and the kids feel the coaches are very fair, (the kids) enjoy them and that’s why they do so well. There’s not a lot of pressure.”

There is a great deal of support for the semifinalists who, with the help of parent Michael Brown, raised more than $6,000 in less than a week to help the league this year. “And I have to give a big thank you for all the 

support, especially the donations,” Bowman says.What’s next for the all-stars? The team has been featured in an upcoming segment of WINA Morning News: Saturday Edition and they will soon be guests on Varsity Lights with Jerry Miller on NBC 29 (Aug. 7).
Shields says he looks forward to making the all-stars team next year, and getting a home run. Bowman says he’d love to coach the boys again. “As long as they would ask me, I certainly would come back.” Until then, he hopes the kids “keep their attitudes up and keep playing hard, ’cause after all, it’s all contagious.”

By Wendy Edwards
As the delivery of class schedules across 

the county marks the end of summer break, 
Fluvanna kids are both excited and nervous 
about going back to school—and perhaps 
a little sad.

“School is starting on my birthday,” says 
soon-to-be sophomore Sidney Carr. “I’m 
pretty bummed. I don’t want it to start on 
my birthday, but I’m looking forward to 
seeing my friends again.”Carr’s schedule includes French, 
chemistry, English Honors 11 and world 
history. “I am actually really excited about 
history because I have Mr. Blaha. He’s my 
bus driver and he’s pretty fun, and (history’s) 
probably my favorite subject.”Rising third-grader Emma Vernon has 
already met her teacher. “We’ve been running with her all summer 
long!” Ms. Childs is one of the ‘pink ladies’ 
who helps organize runs in Fluvanna for 
the women’s four miler training program. 

“She goes out and sponsors the little 
running group that Emma and I are in,” 
her mom, Bobbi, says. While she would like summer to “keep 
going,” Emma says she looks forward to 
playing with her friends at school and 
reading.

Emma’s brother Joshua, a rising sixth-
grader, agrees that he’d like summer break 
to continue. “I really like summer,” he says. 
“But then if you go to school, you make 
new friends and you also have the weekend 
sleepovers with friends.” He admits to feeling a little nervous 
about starting middle school this year. “It’s 
a new school and then I’m going to be in 
the lowest grade there.” On the plus side, 
there will be “science and science projects,” 
which he really likes.Huston Oyler has similar feelings. 

“Being a freshman’s kind of scary,” she 
says. “You’re new to the school and you’re 
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Joe Wos Brings Cartooning to Central Virginia

3-on-3 Basketball Tourney a success

PRIDE Inc. first 3-on-3 Basketball Tournament was a success held last Saturday, 

July 23 at the high school. The 2011 Champions are (left to right) Ivnijah Rivers, 

Edward Riley and Andris Rivers of Richmond, VA and Adrian Cary of Palmyra, 

VA.  Thank you to all of the participants that took part in the highly competitive 

event.  Get your team ready for next year!
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265 Turkeysag Trail • Suite ฀04 • Lake Monticello (Next to the ABC Store) • Open Mon.-Sat. 9am - 7:00pm • 589-0950 or 996-5825 or 964-6934

homem฀de jellies – honey – ฀pple butter – loc฀l free-r฀nge eggs

FAULKNIER PRODUCE Now Buying
Fluvanna
County

Produce

Home Grown VineRipened Tomatoes$1.29 lb. Home GrownCucumbers
3 for $1.00

Fresh
Green Peppers2 for $1.00 10 lb. bagWhite Potatoes$2.99

Come see us every Saturday in Scottsvi l le on the corner of Rt. 6 & 726

Yellow Squashor Zucchini
.89¢

lb.

Kyle Algieri with Dad, Coach Mike  
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design for your home and garden

Contain Growthwith container gardens

plus 
Viette Farm and Nurseries

The Comeback Garden
What to considerfor perennial gardens

Y O U R  G U I D E  T O  C E N T R A L  V I R G I N I A   2 0 1 1 - 1 2

History Schools Business Entertainment Athletics Outdoors Government

2011Special Bridal Edition

Here Comes the Bride
tips for the perfect day

Second Ceremony  

wedding etiquette

Bridal Bootcamp

get in shape for the big day



RICHMOND฀TIMES-DISPATCH฀•฀BRISTOL฀HERALD฀COURIER
THE฀DAILY฀PROGRESS฀•฀CULPEPER฀STAR-EXPONENT฀
DANVILLE฀REGISTER฀&฀BEE฀•  THE฀LYNCHBURG฀NEWS฀&฀ADVANCE฀
THE฀NEWS฀&฀MESSENGER฀•  THE฀NEWS฀VIRGINIAN

DISPLAY - 6 Column

Annual $ Commitment

Open Rate
$1,000-$2,999
$3,000-$5,999
$6,000-$8,999
$9,000-$11,999
$12,000-$14,999
$15,000-$19,999
$20,000-$29,999
$30,000-$49,999
$50,000-$74,999
$75,000-$99,999
$100,000-$199,999
$200,000-$299,000
$300,000+

Daily

 $44.56 
 $32.51 
 $31.63
 $29.50 
 $29.49 
 $28.96 
 $28.38 
 $28.23 
 $27.63 
 $27.31 
 $27.04 
 $26.72
 $26.45 
 $26.07 

Sun./Hol.

 $49.75
 $36.73
 $34.28 
 $32.25
 $32.20 
 $31.51 
 $30.93
 $30.66
 $30.12
 $29.74
 $29.47 
 $28.99
 $28.77
 $28.39 

Daily

 $19.14 
 $15.38
 $14.53 
 $13.69 
 $13.25
 $12.93 
 $12.55 
 $12.01 
 $11.74 
 $11.46 
 $11.09
 $10.71 
 $10.00
 $  9.46

 $22.05
 $16.70
 $15.77 
 $14.83 
 $14.06
 $13.78 
 $13.45 
 $12.79 
 $12.40 
 $12.02
 $11.69
 $11.30
 $10.58 
 $  9.98 

Non-Subscriber 

Publications

Open
Contract
Pick-up

Progress 

Plus (Wed)

  $17.00
  $10.15
  $  3.70

Rural

Virginian (Wed)

$17.00
$10.15
$ 4.06

Local

$260.00

$325.00

$450.00

Weekly
Publications**

(Includes 30% discount 
for all 3 publications)

Churches and Non-Profit can qualify for the $6,000 contract level. Rates are net and non-commissionable. 

6/2012

Thurs.

 $31.09
 $21.40 
 $21.18
 $20.96 
 $20.76 
 $20.53
 $19.83
 $19.47 
 $18.06
 $16.94
 $16.94
 $16.94 
 $16.94
 $16.94

N/A
N/A
N/A

$15.50
$  9.00
$  3.45

Sun./Hol.

Shenandoah
Shopper (Wed)

Sunday Circulation and Advertising rates will apply to New Years Day, Memorial Day, 
July 4th, Labor Day, Thanksgiving Day and Christmas Day.

AD RESERVATION DEADLINE

Publication Day

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday

Sunday

Display

Thursday, 5 pm

Friday, 5 pm

Monday, 12 noon

Monday, 5 pm

Tuesday, 5 pm

Wednesday,฀5฀pm

Wednesday,฀5฀pm

Daily Publications Weekly Publications** 
(Orange County Review, Madison 
Eagle฀&฀Greene฀County฀Record)

Publication Day

Thursday

Display

Monday, 12 noon

Non-Subscriber Publications Deadline: 
Monday at 5 pm, 10 days prior to publication

Holiday Deadline: 
24 hours earlier than above regular deadlines

Special Advertising Incentives

Advertise in The Daily Progress 

& The News Virginian and receive 10% OFF 

The same ad must publish in both newspapers. 

Same ad must publish within six consecutive days to qualify for discount. Minor 

corrections are allowed for timeliness of ad.  No other discounts apply.

To improve results, increase the frequency, and reach of 
your advertising message. Earn additional discounts as 
you enhance the value of your message.

Circulation
The Daily Progress (Charlottesville)

Paid circulation daily 23,401; Sunday 26,756 total paid circulation 
(Source:฀Annual฀ABC฀Audit฀2010)

The News Virginian (Waynesboro)

Paid circulation daily 6,206; Sunday 6,002 total paid circulation 
(Source:฀Annual฀ABC฀Audit฀2012)

The Central Virginia Weekly Group

Publishing฀in฀the฀counties฀of฀Orange,฀Madison,฀and฀Greene.฀
Combined paid and rack distribution: 10,000. 

MULTIPLE PAPER DISCOUNT

MODULAR AD DISCOUNTS

FREQUENCY DISCOUNTS

Full฀page฀(6฀column฀x฀21”)฀–฀15%
1/2฀page฀(6฀column฀x฀10.5”฀or฀3฀column฀x฀21”)฀–฀10%
1/4฀page฀(3฀column฀x฀10.5”)฀-฀7%
1/8฀page฀(3฀column฀x฀5”)฀–฀5%
1/16฀page฀(2฀column฀x฀3”)฀–฀3%

2฀days฀–฀4%
3฀days฀–฀7%
4฀days฀–฀10%

5฀days฀–฀15%
6฀days฀–฀20%
7฀days฀–฀25%

Repeat the same ad in any 7 consecutive day period and receive the above 
discount on each ad.  Must be the same ad/no changes. Entire schedule must 
be฀booked฀at฀ the฀same฀ time.฀ ฀Use฀any฀mix฀of฀days,฀ start฀on฀any฀day฀of฀ the฀
week.  Discount is per ad, off price otherwise payable.  Modular ad discount 
may apply.  No other discounts apply.

Color Rates    25%฀of฀space฀cost

retail rates
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national rates
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Color Rates

Preprints

Full Run

Single
2pg std./4 pg tab
4 pg std./ 8 pg tab
6 pg std./ 12 pg tab
8 pg std./16 pg tab
10 pg std./20 pg tab
12 pg std./24 pg tab
14 pg std./28 pg tab
16 pg std./32 pg tab

Over 16 pg std./32 pg tab add $1.25 per tab page.

 $86.00 
 $91.25 
 $96.50 
 $101.75 
 $107.00 
 $112.00 
 $117.50 
 $123.00 
 $128.50

 $86.00 
 $91.25 
 $96.50 
 $101.75 
 $107.00 
 $112.00 
 $117.50 
 $123.00 
 $128.50 

 $90.20 
 $95.50 
 $101.00 
 $106.00 
 $111.00 
 $116.00 
 $121.00 
 $126.00 
 $132.00 

 $86.00 
 $91.25 
 $96.50 
 $101.75 
 $107.00 
 $112.00 
 $117.50 
 $123.00 
 $128.50

Non-
Subscriber

 $86.00 
 $91.25 
 $96.50 
 $101.75 
 $107.00 
 $112.00 
 $117.50 
 $123.00 
 $128.50 

 $90.20 
 $95.50 
 $101.00 
 $106.00 
 $111.00 
 $116.00 
 $121.00 
 $126.00 
 $132.00 

 $86.00 
 $91.25 
 $96.50 
 $101.75 
 $107.00 
 $112.00 
 $117.50 
 $123.00 
 $128.50  

Non-
SubscriberSun./Hol.Daily Daily Sun./Hol. Weekly

RICHMOND฀TIMES-DISPATCH฀•฀BRISTOL฀HERALD฀COURIER
THE฀DAILY฀PROGRESS฀•฀฀CULPEPER฀STAR-EXPONENT฀
DANVILLE฀REGISTER฀&฀BEE฀•฀฀THE฀LYNCHBURG฀NEWS฀&฀ADVANCE฀
THE฀NEWS฀&฀MESSENGER฀฀•฀฀THE฀NEWS฀VIRGINIAN

DISPLAY - 6 Column

Retail

DISPLAY - 4 Column

Classified

LINE - 4 Column

Classified

$57.88

$120.75

$23.50

$61.36

per column

per 1/4  inch

$23.85

$60.95

$10.35

$27.26

per column

per 1/4  inch

Thurs.

$39.75 per paper

color฀25%฀total฀ad฀cost

฀10%฀total฀ad฀cost
 

10.35 per 1/4 inch  
per฀paper฀(line)

Weekly Publications** 

Display

11/2612

All advertising placed by a manufacturer, wholesaler or distributor of products or services sold generally through retail outlets, by mail or any other manner is deemed national advertising. Advertisers who 

do not publish a local phone number or do not have a physical location within our area of distribution, operates retail locations in multiple DMA’s or has a billing address outside our PMA may also qualify 

for national rates. All national advertising is subject to the terms and conditions of the rate card in effect at that time. Rates are commissionable. Rate Card #DNO2061

$28.39

 inch

Non-
Subscriber

$18.17

inch

Non-
SubscriberSun./Hol.Sun./Hol.

Circulation
The Daily Progress (Charlottesville)

Paid circulation daily 23,401; Sunday 26,756 total paid circulation 
(Source:฀Annual฀ABC฀Audit฀2010)

The News Virginian (Waynesboro)

Paid circulation daily 6,206; Sunday 6,002 total paid circulation 
(Source:฀Annual฀ABC฀Audit฀2012)

The Central Virginia Weekly Group

Publishing฀in฀the฀counties฀of฀Orange,฀Madison,฀and฀Greene.฀
Combined paid and rack distribution: 10,000. 

Special Advertising Incentives

Pick up Sunday’s display ad on the following 

Wednesday฀or฀Thursday฀for฀33%฀OFF!
* Holidays do not apply. Discount applies to the daily rate. No other discounts apply.

Advertise in:

•฀2฀publications฀and฀receive฀15%฀OFF฀
•฀3฀publications฀and฀receive฀30%฀OFF
The same ad must publish in the following newspapers: The Daily Progress, 

The฀News฀Virginian,฀and฀The฀Weekly฀Group฀and/or฀the฀non-subscriber฀publications.฀
Same ROP ad/insert must publish within six consecutive days to qualify for discount. 

Discounts apply to full-run only. 

No other discounts apply.

To improve results, increase the frequency, 
and reach of your advertising message. Earn 
additional discounts as you enhance the value 
of your message.

Sunday฀Circulation฀and฀Advertising฀rates฀will฀apply฀to฀New฀Years฀Day,฀Memorial฀Day,฀
July฀4th,฀Labor฀Day,฀Thanksgiving฀Day฀and฀Christmas฀Day.

AD฀RESERVATION฀DEADLINE

Publication Day

Monday

Tuesday

Wednesday
Thursday

Friday

Saturday

Sunday

Display

Thursday, 5 pm

Friday, 5 pm

Monday, 12 noon

Monday, 5 pm

Tuesday, 5 pm

Wednesday,฀12฀noon
Wednesday,฀5฀pm

Classified Line

Friday, 5 pm

Monday, 5 pm

Tuesday, 5 pm

Wednesday,฀5฀pm
Thursday, 5 pm

Friday, 3 pm

Friday, 3 pm

Daily Publications

Weekly Publications**(Orange County Review, Madison Eagle, 
&฀Greene฀County฀Record)

Publication Day

Thursday

Display

Monday, 3 pm

Classified Line

Tuesday, 10 am

Non-Subscriber Publication Deadline: Monday at 5pm, 10 days
prior to publication
Holiday Deadline: 24 hours earlier than above regular deadlines
Preprint Reservation Deadline: 10 business days prior to publication

COMBINATION/DISCOUNT฀DAYS

MULTIPLE฀PAPER฀DISCOUNT

Daily Daily

Ad size Spot Color Full Color

118.5”฀ 27%฀ 35%฀of฀ad฀cost
63”฀–฀118.25”฀ 29%฀ 37%฀of฀ad฀cost
31.5”฀–฀62.75”฀ 31%฀ 39%฀of฀ad฀cost
15.25”฀–฀31.25”฀ 33%฀ 41%฀of฀ad฀cost
3”฀–฀15”฀ 35%฀ 43%฀of฀ad฀cost
Rates are gross.

Ad size  Full Color

31.5”฀–฀118.5”฀ ฀ 25%฀of฀ad฀cost
15.25”฀–฀31.25”฀ ฀ 30%฀of฀ad฀cost
3”฀–฀15”฀ ฀ 35%฀of฀ad฀cost
Rates are gross.

Retail
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RICHMOND฀TIMES-DISPATCH฀•฀BRISTOL฀HERALD฀COURIER
THE฀DAILY฀PROGRESS฀•฀฀CULPEPER฀STAR-EXPONENT฀
DANVILLE฀REGISTER฀&฀BEE฀•฀฀THE฀LYNCHBURG฀NEWS฀&฀ADVANCE฀
THE฀NEWS฀&฀MESSENGER฀฀•฀฀THE฀NEWS฀VIRGINIAN

10 business days prior to publication for space and materials.

Weekly
Publications*

       $5.00 CPM zoning fee surcharge applied to less than full run quantities.

6/2012

•฀Sunday฀Circulation฀and฀Advertising฀rates฀will฀apply฀to฀New฀Years฀Day,
฀฀Memorial฀Day,฀July฀4th,฀Labor฀Day,฀Thanksgiving฀Day฀and฀Christmas฀Day.

•฀Pre-printed฀quantities฀will฀vary฀due฀to฀seasonality฀and฀spoilage.฀
  Please contact your sales representative for press order quantities. 
฀฀(usually฀2.5฀-฀3%฀overage)

Non-
SubscriberSun./Hol.Daily Daily Sun./Hol.

Non-
Subscriber

The Daily Progress

Deliver฀to฀The฀Lynchburg฀News฀&฀Advance
101฀Wyndale฀Drive
Lynchburg,฀VA฀24501
434-385-5588

The News Virginian

Deliver฀to฀The฀Lynchburg฀News฀&฀Advance
101฀Wyndale฀Drive
Lynchburg,฀VA฀24501
434-385-5588

Culpeper Star-Exponent

122฀West฀Spencer฀Street
Culpeper, VA 22701
ndwyer@starexponent.com
540-948-5121

DELIVERY ADDRESSES

Deliveries are accepted Monday through Friday, 8:00 a.m. - 4:00 p.m.

Insert Sizes:
Maximum: 11” x 11”

(before฀quarterfolding)

Minimum paper stock:

60 lbs. coated or uncoated

Over 32 pg std./64 pg tab please contact your sales representative. Rate Card #DN02071

Daily Sun./Hol.
Non-
Subscriber

Preprints and press-fed inserts inserted in the following  

newspapers:฀The฀Daily฀Progress,฀ ฀The฀News฀Virginian,฀The฀Weekly฀
Group฀ (Orange฀ County฀ Review,฀ Greene฀ County฀ Record,฀ and฀
Madison฀ Eagle)฀ and/or฀ the฀ non-subscriber฀ publications฀ will฀
count separately towards frequency contract fulfillment. Preprint  

revenue applies toward fullfillment of dollar volume agreements. 

Requires annual commitment. Discount applies to full run preprint 

rates only. No other discounts apply. Preprints for separate  

publications need to be wrapped and labeled separately.

Level฀1฀฀ 6฀-฀12฀times฀ ฀฀ 3%
Level฀2฀฀ 13฀-฀26฀times฀ ฀ 6%
Level฀3฀฀ 27฀-฀52฀times฀ ฀ 9%
Level฀4฀฀ 53฀-฀104฀times฀฀ 12%
Level฀5฀฀ 105+฀ ฀ ฀ 15%

To improve results, increase the size, frequency, and reach of your 
advertising message. Earn additional discounts as you enhance the 
value of your message.

Preprint Frequency Discounts

Circulation
The Daily Progress (Charlottesville)

Paid circulation daily 23,401; Sunday 26,756 total paid circulation 
(Source:฀Annual฀ABC฀Audit฀2010)

The News Virginian (Waynesboro)

Paid circulation daily 6,206; Sunday 6,002 total paid circulation 
(Source:฀Annual฀ABC฀Audit฀2010)

The Culpeper Star Exponent (Culpeper)

Paid circulation daily 7,326; Sunday 7,456 total paid circulation 
(Source:฀Annual฀ABC฀Audit฀3/30/08)

The Central Virginia Weekly Group

Publishing฀in฀the฀counties฀of฀Orange,฀Madison,฀and฀Greene.฀
Combined paid and rack distribution: 10,000. 

Weekly Publications

122฀West฀Spencer฀Street
Culpeper, VA 22701
ndwyer@starexponent.com
540-948-5121

Post-It Notes
You can be front page news!

Post your advertising message on the front page. 
Perfect for grand openings, special events and 
coupons. Certain terms and conditions apply. Call 
your local sales representative for more
information. (434) 978-7200

 $62.00 
 $66.00 
 $68.00 
 $72.00 
 $77.00 
 $82.00 
 $87.00 
 $92.00 
 $97.00 

 $101.50 
 $106.00 
 $110.50 
 $115.00 
 $119.50 
 $124.00 
 $128.50 
 $133.00 

Full Run

Single
4 pg tab
4 pg std./ 8 pg tab
6 pg std./ 12 pg tab
8 pg std./16 pg tab
10 pg std./20 pg tab
12 pg std./24 pg tab
14 pg std./28 pg tab
16 pg std./32 pg tab
18 pg std/36 pg tab
20 pg std/40 pg tab
22 pg std/44 pg tab
24 pg std/48 pg tab
26 pg std/52 pg tab
28 pg std/56 pg tab
30 pg std/60 pg tab
32 pg std/64 pg tab

 $66.00 
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 $71.00 
 $75.00 
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 $85.00 
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 $133.00 
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 $82.00 
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 $92.00 
 $97.00 
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 $106.00 
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 $115.00 
 $119.50 
 $124.00 
 $128.50 
 $133.00 
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 $71.00 
 $75.00 
 $80.00 
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 $100.00 
 $104.50 
 $109.00 
 $113.50 
 $118.00 
 $122.50 
 $127.00 
 $131.50 
 $136.00
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 $66.00 
 $68.00 
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 $77.00 
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 $87.00 
 $92.00 
 $97.00 
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 $115.00 
 $119.50 
 $124.00 
 $128.50 
 $133.00 
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 $64.00 
 $74.00 
 $78.00 
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 $86.00 
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 $116.00 
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 $76.00 
 $80.00 
 $84.00 
 $88.00 
 $94.00 
 $98.00 
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PREPRINT DEADLINE
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AD RESERVATION DEADLINE

Publication 

Day

Monday

Tuesday

Wednesday
Thursday

Friday

Saturday

Sunday

Classified

Display & Legals

Thursday, 5 pm

Friday, 5 pm

Monday, 12 noon

Monday, 5 pm

Tuesday, 5 pm

Wednesday,฀5฀pm
Wednesday,฀5฀pm

Classified 

Line

Friday, 5 pm

Monday, 5 pm

Tuesday, 5 pm

Wednesday,฀5฀pm
Thursday, 5 pm

Friday, 3 pm

Friday, 3 pm

Daily Progress

Per Column Inch

Additional 1/4 inch

1/16 pg

1/8 pg

1/4 pg square/strip

1/3 page

1/2 pg vertical/horiz

3/4 pg horiz

Full page

Daily Publications

Non-Subscriber Publication Deadline 
Monday at 5pm, 10 days prior to publication.

Holidays

24 hours earlier than above regular deadlines

Preprint Reservation Deadline
10 business days prior to publication

8/11/056/2012

Frequency Discounts
Per 28 days

2฀-3฀days...................................25%
4-5฀days.....................................35%
6-7฀days.....................................45%
8฀or฀more฀days..........................50%

Add color to any ad size
for an additional 25%

of ad cost.

The Publisher shall not be liable for discrepancies 

between any measurements of dimensions 

provided herein and the actual space occupied 

by any advertisement hereunder that do not 

materially affect the proportional visual impact 

of the advertisement. Rates are net and non-

commissionable.
Progress Plus   $6.13 Per Column Inch Pick Up Rate
Rural Virginian  $6.13 Per Column Inch Pick Up Rate

Open     $1,000     $3,000      $6,000     $12,000     $25,000     $50,000     $100,000 

$105     $90      $80          $76               $66  $62       $57             $54

$26.25     $22.50     $20.00         $19.00           $16.50  $15.50       $14.25           $13.50

$515     $443     $391         $371               $324  $304       $278            $263

$985     $847      $749          $709              $621  $581       $532            $502

$1765     $1518      $1341          $1271            $1112  $1041       $953            $900

$2350     $2021      $1786           $1692            $1481  $1387       $1269            $1199

$3310     $2847      $2516          $2383            $2085  $1953       $1787            $1688

$4675     $4021     $3553          $3366            $2945  $2758       $2525            $2384

$5735     $4932      $4359          $4129            $3613 $3384       $3097            $2925

P.O. Box 9030 • Charlottesville, VA 22906
434-978-7200 • dailyprogress@mgads.com

1/16 Page

1x5.25”2x2.75”

OROR

P.O. Box 9030 • Charlottesville, VA 22906
434-978-7200 • dailyprogress@mgads.com

1/8 Page

2x5.25” 1x10.5”

OROR

P.O. Box 9030 • Charlottesville, VA 22906
434-978-7200 • dailyprogress@mgads.com

1/4 Page

2x10.5” 4x5.25”

OROR

P.O. Box 9030 • Charlottesville, VA 22906
434-978-7200 • dailyprogress@mgads.com

1/3 Page

4x7” 3x9.25”

OROR

P.O. Box 9030 • Charlottesville, VA 22906
434-978-7200 • dailyprogress@mgads.com

1/2 Page

2x21” 4x10.5”

OROR

AD SIZE REFERENCE CHART - 4 COLUMN FORMAT

P.O. Box 9030 • Charlottesville, VA 22906
434-978-7200 • dailyprogress@mgads.com

3/4 Page

4x15.75” 3x21”

OROR

4x14.75" 3x19.75"4x9.75"2x19.75"

3x8.5"4x6.5"4x5"2x9.75"

1x9.75"2x4.75"

2x2.75"  

or 

1x5"

1/16 Page

4x19.75"

Full Page
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2012.

17.5”

19.75”

Rates effective 2012.
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Electronic Ad Submission 
To ensure that your ad appears exactly as you intend it to, The Daily Progress preferred software for electronic ad delivery is Adobe Acrobat 

Distiller 4.0 (pdf). Providing pdf files can minimize inadvertent error and help to ensure accuracy when the ad is printed. Using pdf also allows 

you to embed fonts and graphics within the file rather than sending them separately further ensuring that your ads appear exactly as you intend. 

All artwork within the pdf’s created must be processed in CMYK. We are not responsible for images printed incorrectly due to RGB, Lab Color, 

or Index Color. We do know that things can change, however, so our graphic artists and typesetters will still be able to make simple last minute 

changes to pdf files if you so request. Copies of the The Daily Progress’ preferred Acrobat Distiller settings (Mac or Windows) are available upon 

request. Although we prefer pdf, our intent is to serve you in the way you need us to, and we can and will accept ads in other software formats. 

A listing of those software applications and their specifications appears below; we can also make requested changes to files submitted in those 

formats. Whatever the format, The Daily Progress will only make changes to ads as instructed by the advertiser/agency. Should you request 

such changes, please understand that The Daily Progress will not be held responsible for errors in those corrections. Again, to ensure your ads’ 

integrity, we will not make major changes in an ad when there is sufficient time for the advertiser/agency to make and resubmit them. Your sales 

representative will help you determine whether that is possible within the appropriate deadlines. If Adobe Acrobat is not available to you, this 

list of guidelines should help you prepare electronic ads using other software. If you have questions, please contact The Daily Progress Art 

Department at 434-978-3436. Please email all electronic ad submissions to: dailyprogress@mgads.com

MEDIA
CD-ROM฀or฀CD-RW
Electronic ad files will be stored on The Daily Progress file servers for 
90 days from the original run date. Ads older than 90 days must be 
resubmitted.

SOFTWARE (Mac or Windows)
Adobe Acrobat Distiller 4.0
Adobe Photoshop 5.5
Adobe Illustrator 9.0
QuarkXpress฀4.1
Mac users please include program extension
when฀naming฀ile฀(ex:฀.tif,฀.eps,฀.qxd฀etc...)

COLOR
All฀Pantone,฀Index,฀Lab฀&฀RGB฀colors฀must฀be฀turned฀to฀process฀colors฀
(CMYK)
All฀color฀scans/bitmaps฀must฀be฀converted฀to฀CMYK.
The฀color฀ink฀limit฀for฀our฀Flexo฀press฀is฀240%.

GRAPHICS
•฀฀All฀linked฀graphics฀must฀be฀included.
•฀฀Vector฀graphics฀must฀be฀saved฀in฀EPS฀format.
฀฀฀฀Type฀MUST฀be฀turned฀to฀outlines.
•฀฀Scans/bitmap฀graphics฀must฀be฀in฀TIFF
฀฀฀or฀Photoshop฀EPS฀from฀at฀170฀dpi฀at฀100%

GRAYSCALE IMAGES
A good original grayscale image should have a range of tones from 
the highlight through the midtone to shadow. They should have bright, 
clean highlights, and be well focused for optimal reproduction. A high 
contrast฀original฀does฀not฀meet฀these฀guidelines.฀Unsharp฀Masking฀or฀
other sharpening techniques should be used to improve the detail in 
the printed reproduction. The aimpoints for grayscale images are as 
follows:

Non-Detail Whites 2%
Highlight 4%
Midtones 35%
Shadow 85% 

The Daily Progress is not responsible for reproduction of graphics that do not 

adhere to these specifications. 

PROOFS
Laser฀or฀ inkjet฀proofs฀must฀accompany฀all฀ads฀submitted.฀FTP/Email฀
users must fax proofs at the time of transmission. FAX 434-978-7204

MECHANICAL SPECIFICATIONS
Retail Column Widths
(Broadsheet 6 column width)
1 column =1.556 inches
2 column = 3.22 inches
3 column = 4.889
4 column = 6.556
5 column = 8.22
6 column = 9.889 inches
Full page 6 col. x 19.75 inches
Double฀Truck฀(Center฀Spread)
13฀column=฀21.25฀inches฀wide฀(12฀columns฀+฀gutter)

Classified Column Widths*
(Broadsheet 4 column width)
1 column = 2.389 inches
2 column = 4.889 inches
3 column = 7.389
4 column = 9.889
Full Page 9.889”x 19.75 inches
*Please note that sizes will reduce in print due to output process.
Actual฀size฀will฀reduce฀by฀+/-4%฀from฀specs฀listed฀above.฀(Excludes
Full฀Page฀Size)

Tab
Full page = 9.50” x 9.50”
Half฀page฀(horizontal)฀=฀9.50”฀x฀4.65”
Half฀page฀(vertical)฀=฀4.625”฀x฀9.50”
Quarter page = 4.625” x 4.65”
Eighth page = 4.625” x 2.25”
*Please note that sizes will reduce in print due to output process.
Actual฀size฀will฀reduce฀by฀+/-4%฀from฀specs฀listed฀above.฀(Excludes
Full฀Page฀Size)

FTP
Ads may be delivered using our FTP site or via the Internet. An account 
name and password are required for secure transfers. Please contact 
The Daily Progress Art Department at 434-978-3436 for details.

EMAIL ADS & AD MATERIALS
Ads may be sent via email to dailyprogress@mgads.com Send the ad
ile(s)฀ as฀ an฀ attachment฀ to฀ the฀ e-mail.฀Ad฀ submitted฀ by฀ e-mail฀ must 
contain the name of The Daily Progress sales representative, account 
name, and run date(s) in the body of the email. Please note there is a 
20MB฀ile฀ limitation฀ for฀attachments.฀Please฀note:฀Our฀email฀ system฀
blocks฀executable฀(.exe)฀attachments.฀This฀prohibits฀any฀self฀extracting฀
compressed ads.



ad file 
preparation

In order to produce a high quality newspaper ad, press considerations must be addressed at each stage of 

ad preparation. In particular, the texture of newsprint causes significant dot gain on press. This guide includes 

specifications that will help compensate for press gain and variances. It is our goal to provide you with the necessary 

information to build and deliver ads that will reproduce well in The Daily Progress. If you have questions or wish to 

test prior to submitting, please contact us.

The Daily Progress adheres to SNAP standards. These specifications are designed to improve reproduction 

quality in the non-heatset process by setting coordinated standards for all processes from image preparation to 

printing. SNAP is intended to be used by advertisers, agencies, designers, publishers, pre-press managers, material 

suppliers and printers. Images not conforming to SNAP standards may not meet expectations when printed in The 

Daily Progress.

PDF
•฀Create฀PDF฀iles฀with฀Acrobat฀Distiller฀or
฀฀Adobe฀PDF฀Online
•฀Use฀PDF/1.3฀settings.
•฀DO฀NOT฀create฀encrypted฀PDF฀iles.฀DO฀NOT฀use฀any
  security including Acrobat Standard Security

•฀DO฀NOT฀create฀PDF฀iles฀with฀Adobe฀PDF฀Writer
•฀DO฀NOT฀save฀as฀PDF฀from฀Adobe฀Illustrator฀or
  Adobe Photoshop

•฀DO฀NOT฀use฀the฀default฀Mac฀OS฀X฀“Save฀As฀PDF...”
฀฀command฀from฀the฀print฀window฀when฀creating฀PDF฀฀฀ 
  files.

FONTS 

•฀Do฀not฀use฀CID฀Identity-H฀or฀OpenType฀Fonts
•฀Minimum฀black฀knockout฀type฀size฀is฀10฀point฀bold
•฀Minimum฀color฀knockout฀type฀size฀is฀18฀point
  (not more than two plates)

•฀Embed฀all฀fonts฀(including฀system฀fonts)฀when
฀฀creating฀PDF฀iles
•฀Do฀not฀apply฀artiicial฀type฀styles฀to฀fonts฀(bold,฀italic,
  outline, etc.)

IMAGES & SCANNING
•฀Include฀only฀TIFF฀or฀EPS฀images
•฀Halftone฀or฀photo-quality฀images฀must฀be฀254฀pixels฀฀฀ 
฀฀per฀inch฀@฀100%฀(internet/web฀images฀are฀usually฀72฀฀ 
  DPI and reproduce poorly)

•฀All฀line฀art฀and฀line฀drawings฀must฀be฀1016฀DPI฀or฀higher
•฀Use฀binary฀encoding
•฀All฀iles฀must฀be฀CMYK/Grayscale/Line฀Art

COLOR
•฀Do฀not฀use฀4-color฀black
•฀Do฀not฀use฀colors฀with฀greater฀than฀240%฀total
  ink coverage

•฀Do฀not฀save฀images฀in฀RGB,฀Index฀color฀or฀LAB฀color.
฀฀All฀colors฀must฀be฀CMYK
•฀Replace฀Pantone฀colors฀with฀CMYK฀and฀give฀฀฀฀ 
฀฀consideration฀to฀newspaper฀Dot฀Gain
•฀All฀color฀type฀must฀be฀at฀least฀18฀points
•฀Use฀only฀two฀process฀colors฀when฀creating฀color฀type
•฀Use฀only฀two฀process฀colors฀when฀using฀knockout฀text
  on a color

•฀Do฀not฀use฀knockout฀text฀on฀4-color฀images
•฀Color฀correct฀all฀images฀for฀newsprint
•฀Remove฀all฀colors฀that฀can฀contaminate฀bright฀colors
฀฀by฀using฀GCR
•฀Knockout฀on฀all฀plates
•฀Apply฀Knockout/Overprint฀on฀each฀element฀-฀check
  individual items

DOCUMENT 

•฀Create฀documents฀at฀100%฀of฀printed฀size฀(ads฀must
  not require scaling)

•฀Include฀all฀EPS฀and/or฀tiff฀iles฀(QuarkXPress)
  including logos and pictures

•฀Include฀only฀the฀necessary฀iles฀for฀the฀ad฀on฀disk
•฀Use฀collect฀for฀output฀when฀preparing฀QuarkXPress฀iles
•฀Save฀images฀at฀the฀same฀folder฀level฀as฀the฀QuarkXPress
  file on disk

•฀Images฀should฀ideally฀be฀used฀at฀100%฀of฀original
฀฀scanned฀size

FILE PREPARATION GUIDE AND CHECKLIST
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Online advertising is a dynamic, cost effective way to give more information to your potential 

customers,฀especially฀when฀converged฀with฀print฀publications.฀฀42฀million฀Americans฀use฀the฀
Internet฀every฀day฀for฀their฀news.*฀฀Traditional฀media฀organizations฀dominate฀online฀news฀sources.฀฀
On฀a฀typical฀day,฀44%฀of฀U.S.฀adults฀get฀news฀through฀a฀digital฀channel.*

Let us show you which online products are right for you!

Contact your Sales Representative today  

for more information and availability.

434-981-4703฀฀•฀฀฀lrenigar@dailyprogress.com

Yahoo!,฀Zillow,฀local฀network฀of฀websites,฀rich฀media฀overlays,฀video฀pre-rolls,฀custom฀
packages, content section sponsorships

E-mail updates: E-mails for users who subscribe to receive regular updates such as 

news, weather or entertainment.  

Marketing Messages:฀E-mails฀sent฀to฀users฀to฀promote฀and/or฀sell฀a฀product฀or฀
service

Co-branded e-mail marketing: An฀e-mail฀sent฀by฀a฀Media฀General฀property฀on฀behalf฀
of฀an฀advertiser.฀฀Media฀General฀endorses฀the฀message฀and฀its฀logo฀is฀visible฀within฀
the message

Third-party e-mail messages:฀Offered฀by฀Media฀General฀on฀behalf฀of฀a฀speciic฀
company.฀฀Third฀parties฀must฀provide฀and฀maintain฀their฀own฀e-mail฀addresses.฀฀Media฀
General฀collected฀e-mail฀addresses฀will฀not฀be฀used฀or฀sold฀to฀third฀parties

Easy to use products that allow businesses to build direct marketing cellular 

databases that can be used to reach consumers on special offers, brand awareness 

and community information.  We provide intuitive, self service, web-based interfaces 

that฀generate฀text฀messages฀across฀all฀carriers฀to฀over฀98%฀of฀the฀250+฀million฀US฀cell฀
phones in use and mobile web applications accessible on all mobile web enabled 

phones.  We offer dedicated as well as shared common short codes with unique 

keywords฀accessible฀throughout฀the฀USA

Standard banner ads, splash pages, contest pages, custom banner ads that integrate 

video, audio and animation

Display Advertising:

E-mail Advertising:

Mobile Advertising:

Creative Services:

We’re Flexible.
We’re right for you. 



3* Omniture Site Catalyst Jan 2011 through June 2011

Dailyprogress.com:  Over 1,432,758 page views per month. 

     Over 309,135 unique visitors per month. 

NewsVirginian.com:  Over 468,464 page views per month. 

     Over 80,622 unique visitors per month. 

OrangeNews.com:  Over 43,423 page views per month. 

     Over 11,333 unique visitors per month. 

Madison-News.com:  Over 31,096 page views per month. 

     Over 7,935 unique visitors per month. 

Greene-News.com:  Over 25,505 page views per month. 

     Over 8,000 unique visitors per month. 
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Internet User Profile

Gender

Children

Income

Education

Traffic Frequency

For more information

on how to advertise in 

The Orange County 

Review or 

OrangeNews.com call:

Source for data:  Quantcast.com, 

November 2009.  Data used in 

each section is an index comparing 

the overall U.S. Internet average 

vs. www.orangenews.com users.

(804) 598-4305 

The Orange County 

Review is a Media General 

publication.

Age

Ethnicity

6

(540) 672-1266



Gender

Children

Income

Education

Traffic Frequency

For more information

on how to advertise in 

the Greene County 

Record or Greene-

News.com call:

Source for data:  Quantcast.com, 

March 2010.  Data used in each 

section is an index comparing the 

overall U.S. Internet average vs. 

www.greene-news.com users.

(540) 672-1266 

The Greene County Record is 

a Media General publication.

Age

Ethnicity

Internet User Profile
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Internet User Profile



Gender

Children

Income

Education

Traffic Frequency

For more information

on how to advertise in 

The Madison County 

Eagle or Madison-

News.com call:

Source for data:  Quantcast.com, 

March 2010.  Data used in each 

section is an index comparing the 

overall U.S. Internet average vs. 

www.madison-news.com users.

(540) 672-1266

The Madison County Eagle is 

a Media General publication.

Age

Ethnicity

Internet User Profile

8

(540) 672-1266

Internet User Profile
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Banner Ad Options

• The below list outlines all banner ads and their various options that may be sold.
• Full Speciications on loating, rollover, sliding, pushdown and other effects seen in banners must use the follow-
ing standards.
• Limits including frequency caps and animation loops are also outlined below.
• Be sure to note which banner option(s) you require on your Production Order to Creative Services.
• This documentation accompanies Banner Ad Standards documentation, which provides additional information on 
general standards.
• Yahoo! reserves the right to request additional changes to submitted ads, or to reject any ad unit in its sole dis-
cretion.

Leaderboard banner - 728x90

1

1. Normal – does not expand, can be static image or Flash

2. Expandable – (can be static or animated) Expansion panel expands out of banner on mouseover. Expansion panel lays 
over content of website. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner size: 728x300.

Options:

File size limit: 40k for Flash, 30k for GIF/JPEG

Display/Pillow banner - 300x250  (Large Rectangle)

1. Normal – does not expand, can be static image, animated GIF or Flash

2. Expandable – (can be static or animated) Expansion panel expands out of banner (to the left or right) on mouseover. Ex-
pansion panel lays over content of website. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner 
size: 600x250

Options:

File size limit: 40k for Flash, 30k for GIF/JPEG

Skyscraper banner - 160x600 or 120 x 600

1. Normal – does not expand, can be static image or Flash

2. Expandable – (can be static or animated) Expansion panel expands out of banner on mouseover. Expansion panel lays 
over content of website. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner size: 320x600

Options:

File size limit: 40k for Flash, 30k for GIF/JPEG

Pencil banner - 990x30

1. Normal – does not expand, can be static image, animated GIF or Flash

2. Expandable – (can be static or animated) Expansion panel expands out of banner on mouseover. Expansion panel lays 
over content of website. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner size:  990x300

3. Sliding Billboard – Expansion panel automatically slides down out of banner on page load for up to 8 seconds, over con-
tent of website. Frequency cap: 1 per user per 24 hours. After initlal view, expansion panel can only be triggered by mouse 
over or click. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner size: 990x300

4. Pushdown Billboard – Expansion panel automatically slides down out of banner on page load for up to 8 seconds, while 
content of website is moved down. Frequency cap: 1 per user per 24 hours. After initlal view, expansion panel can only be 
triggered by mouse over or click. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner size: 
990x300

Options:

File size limit: 40k for Flash, 30k for GIF/JPEG
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Monster banner - 425x600

Normal – does not expand, can be static image or Flash

Options:

Yahoo! site only. File size limit: 40k for Flash, 30k for GIF/JPEG

Floating Ad  (Must include In-page Companion Banner)

Floating Ad must be animated with Flash, not static – Floating Ad must take the shape of the object it represents. No 
square objects. It must move across the screen, pausing for no more than 1 second. Audio allowed on click only. Up to 8 
seconds animation. Frequency cap: 1 per user per 24 hours. Dimensions: 200x200. 
Companion Banner may be normal or expandable – Companion Banner can be any banner ad size. Up to 15 seconds 
animation. Must follow Normal or Expandable standards. Video may be used in banner or expansion panel, 30 seconds max. 
Audio allowed on click or mouseover, 15-30 seconds max.

Options:

File size limit:
Floating: 40k for Flash;

Companion: 40k for Flash, 30k for GIF/JPEG

Sticky Note Ad

Sticky Note may be static or animated – Sticky Note automatically scrolls down over website content and appears in place 
for up to 8 seconds. If not clicked or closed, Sticky Note scrolls back up. Up to 8 seconds animation. Frequency cap: 1 per 
user per 24 hours. Dimensions: 300x250.

Options:

File size limit: 40k for Flash, 30k for GIF/JPEG

Peel Back Ad

Corner Peel Teaser may be static or animated – Up to 15 seconds animation. Frequency cap: 1 per user per 24 hours. 
Dimensions: 100x100 or 170x170. No video or audio permitted. 
Full Page Peel Back may be static or animated – Up to 15 seconds animation. Frequency cap: 1 per user per 24 hours. 
Dimensions: 800x600. Video may be used, 30 seconds max. Audio allowed on click or mouseover, 15-30 seconds max.

Options:

File size limit:
Corner Peel Teaser: 15k;

Full Page Peel Back: 100k

234x60 Banner Ad

1. Normal – does not expand, can be static image, animated GIF or Flash

2. Expandable – (can be static or animated) Expansion panel expands out of banner on mouseover. Expansion panel lays 
over content of website. File size limit for expansion panel: 60k; Max # of panels:4; Full expanded banner size: 234x200

Options:

File size limit: 40k for Flash, 30k for GIF/JPEG

16



17

• Creative cannot exceed ile size limits: 40K for FLASH, 30K for GIF/JPEG.
• Creative must have a distinct border or background color.
• Animation is limited to 15 seconds (or 8 seconds for Floating/Sticky Note).
• Client must be clearly identiied in the ad.
• The landing or splash page must match the offer made in the ad.
• Terms and conditions of an offer must be accessible from landing or splash page.
• Expandable ads: After page load, Expandable ads are triggered by mouse over/mouse off or click open/click close.
• Sliding Billboard ads: On page load, Sliding Billboard ads automatically slide down over content of website for 8 seconds max. 
• Pushdown Billboard ads: On page load, Pushdown Billboard ads automatically slide down and push website content down for 8 seconds max.

The following categories require additional policy review
and approval: Alcohol, promotions/sweepstakes, political,
religious, gambling, adult entertainment, tobacco products, ads 
which collect data and pharmaceuticals.

728 x 90 LEADERBOARD • 40k max for Flash
• 30k max for GIF/JPEG
• Creative can be static, animated GIF, Flash (complex animation), or Rich Media
(user interaction such as Video, Expandable).
• Animation/looping: up to 15 seconds. Can begin again on mouseover.
• Video may be used in expansion panel, 30 seconds max.
• Audio must be user initiated, 15-30 seconds max.
• Expandable banners: Hot spot area should be no more than 25% of ad. Close button must 
be easily visible. File size limit for expansion panel: 60K. Max # of expandable panels is 4. 
Expandable full size: 728x300.

• 40k max for Flash
• 30k max for GIF/JPEG
• Creative can be static, animated GIF, Flash (complex animation), or Rich Media
(user interaction such as Video, Expandable, Floating/Sticky).
• Animation/looping: up to 15 seconds. Can begin again on mouseover.
• Video may be used in banner or expansion panel, 30 seconds max.
• Audio must be user initiated, 15-30 seconds max.
• Expandable banners: Hot spot area should be no more than 25% of ad. Close button must 
be easily visible. File size limit for expansion panel: 60K. Max # of expandable panels is 4. 
Expandable full size: 600x250.

• 40k max for Flash
• 30k max for GIF/JPEG
• Creative can be static, animated GIF, Flash (complex animation), or Rich Media
(user interaction such as Video, Expandable).
• Animation/looping: up to 15 seconds. Can begin again on mouseover.
• Video may be used in banner or expansion panel, 30 seconds max.
• Audio must be user initiated, 15-30 seconds max.
• Expandable banners: Hot spot area should be no more than 25% of ad. Close button must 
be easily visible. File size limit for expansion panel: 60K. Max # of expandable panels is 4. 
Expandable full size: 320x600.

1

• 40k max for Flash
• 30k max for GIF/JPEG
• Creative can be static, animated GIF, Flash (complex animation), or Rich Media
(user interaction such as Video, Expandable).
• Animation/looping: up to 15 seconds. Can begin again on mouseover.
• Video may be used in expansion panel, 30 seconds max.
• Audio must be user initiated, 15-30 seconds max.
• Expandable banners: Hot spot area should be no more than 25% of ad. Close button must 
be easily visible.
• Sliding & Pushdown Billboard banners: Expansion panel slides down or pushes down for 8 
seconds max. Close button must be easily visible.
• File size limit for expansion panel: 60K. Max # of expandable panels is 4. Expandable full 
size: 990x300.

BANNER AD STANDARDS

GUIDELINES FOR ALL BANNERS:

300 x 250 DISPLAY

160 x 600 SKYSCRAPER

ALTERNATIVE SKYSCRAPER SIZE: 120 x 600

990 x 30 PENCIL

• ADDITIONAL DEVELOPMENT IS REQUIRED BY CREATIVE SERVICES. 
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STICKY NOTE

2
• 40k max for Flash
• 30k max for GIF/JPEG
• Creative can be static, animated GIF, Flash (complex animation), or Rich Media
(user interaction such as Video, Expandable).
• Animation/looping: up to 15 seconds. Can begin again on mouseover.
• Video may be used in expansion panel, 30 seconds max.
• Audio must be user initiated, 15-30 seconds max.
• Expandable banners: Hot spot area should be no more than 25% of ad. Close
button must be easily visible. File size limit for expansion panel: 60K. Max # of panels 4. 
Expandable full size: 234x200

Yahoo! site only • 40k max for Flash
• 30k max for GIF/JPEG
• Creative can be static, Flash (complex animation), or Rich Media (user interaction such as 
Video in banner).
• Animation/looping: up to 15 seconds. Can begin again on mouseover.
• Video may be used in banner, 30 seconds max.
• Audio must be user initiated, 15-30 seconds max.
• Not an Expandable banner.

• Dimensions: 125 x 100 or 170 x 170
• 15k max
• Creative can be static image or Flash.
• Animation/looping: up to 15 seconds. Replays when Peel Back is closed. 
• No video or audio permitted.
• Frequency cap (how often ad is viewable): 1 per user per 24 hours.

• Dimensions: 800 x 600
• 100k max
• Creative can be static, animated GIF, Flash (complex animation), or Rich Media
(user interaction such as Video).
• Animation/looping: up to 15 seconds. 
• Video may be used, 30 seconds max.
• Audio must be user initiated, 15-30 seconds max.
• Frequency cap (how often ad is viewable): 1 per user per 24 hours.
• Close button displays on corner pulled down.

• Dimensions: varies based on request
• 40k max for Flash, 30k max for GIF/JPEG
• Creative can be static, animated GIF, Flash (complex animation), or Rich Media
(user interaction such as Audio in banner).
• Animation/looping: up to 8 seconds. 
• Audio must be user initiated on click only and end when banner ends.
• Design: must take the shape of object it represents. No square objects.
• Floating element should move across the screen, pausing no more than 1 second (Yahoo! 
site).
• Frequency cap (how often ad is viewable): 1 per user per 24 hours.
• Close button must be easily visible.

• Dimensions: Any size (Recommended: Leaderboard or Display)
• 40k max for Flash, 30k max for GIF/JPEG
• Creative can be static, animated GIF, Flash (complex animation), or Rich Media
(user interaction such as Video, Expandable). 
• Animation/looping: up to 15 seconds. Can begin again on mouseover.
• Video may be used in banner or expansion panel, 30 seconds max.
• Audio must be user initiated, 15-30 seconds max.

• Dimensions: 300x250
• 40k max for Flash, 30k max for GIF/JPEG
• Creative can be static image, animated GIF or Flash. 
• Animation/looping: sticky note automatically scrolls down over website content and appears 
up to 8 seconds.
• Frequency cap (how often ad is viewable): 1 per user per 24 hours.
• Close button must be easily visible.

234 x 60 DEAL OF THE DAY 

425 x 600 MONSTER 

FLOATING AD 

FLOATING AD

COMPANION BANNER FOR FLOATING AD

STICKY NOTE

CORNER PEEL CORNER PEEL TEASER

FULL PAGE PEEL BACK

• ADDITIONAL DEVELOPMENT IS REQUIRED BY CREATIVE SERVICES. 

• FLOATING AD SHOULD RUN WITH COMPANION BANNER. SEE BELOW.

3

• 300x50 (10k max); 216x36 (6k max); 168x28 (4k max); 120x20 (2k max)

• 320x53; 300x50; 216x36 (40k max)

• 640x100 (30k max); 72x72 (10k max)

• Creative is static (no animation).
• For each package, all corresponding banner sizes are needed for scheduling.
• Formats: GIF, JPEG or PNG

MOBILE BANNERS MEDIA GENERAL/YAHOO - 4 SIZES:

• 90k max
• Dimensions: 1,410 x 800
• Advertising space: 210 x 800 on both left and right side of web page
• Format: GIF only
• Includes Companion Pencil 990x30

• Wallpaper is static (no animation - GIF only).
• Companion Pencil can be static image or animated GIF.
• Creative gives the appearance of a site ‘take over’ by illing the background area.
• Creative Services will provide 3 components for each Wallpaper ad, and are required to 
schedule with Ad Ops: Hexadecimal color value, URL for Companion Pencil and Background 
image URL. 

WALLPAPER

• ADDITIONAL DEVELOPMENT IS REQUIRED BY CREATIVE SERVICES. 

VERVE - 3 SIZES:

DOAPP - 2 SIZES:
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SMARTPHONE USERS ARE:

Male: 58% Female: 42%

Average Age: 36.4 years

Educated:  69% attended at least 
2 years of college

Affl uent: Average household 
income is $100,296

•

•

•

•

$2,549.5
(25%)

2014

$2,036.8
(36%)

2013

$1,501.3
(36%)

2012

$1,102.4
(48%)

2011

$743.1
(79%)

2010

$416.0
(30%)

2009

US Mobile Ad 

Spending, 2009-2014

millions and % change

Note: includes display (banner, rich media and video) search and messaging -based advertising.  

Source: eMarketer, Sept. 2010.  www.eMarketer.com

INSIDENOVA APP*

$499/MONTH

Exclusive Sponsorship

Links directly to your mobile enabled 
site or mobile splash page

•

•

INSIDENOVA.COM MOBILE SITE

Up to 25,000 page views

3 Sponsorship positions available

Links directly to your mobile enabled 
site or mobile splash page

•

•

•

$499/MONTH

SMS MARKETING

$499/MONTH

Includes up to 6,000 messages monthly 
(minimum 3 months)

Can be used for mobile giveaways and 
contests to embrace your customer base

Access to real time reports & analysis

•

•

•

Opt-in text message marketing

Build your mobile database
and further engage potential 
clients who are interested in 
your business

•

•

1.  IT IS RECOMMENDED THAT YOUR AD LINKS TO A MOBILE-ENABLED SITE. IF YOU DO NOT HAVE ONE, WE CAN CREATE A MOBILE SPLASH PAGE FOR AN ADDITIONAL ONE-TIME CHARGE OF $50.   * ONLY AVAILABLE ON IPHONE & ANDROID SMARTPHONES
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mobile
advertising

dailyprogress app*

dailyprogress.com mobile site



Laura Renigar, Digital Sales Specialist 

(434)฀981-4703  – lrenigar@dailyprogress.com

Carolyn Cullen, Regional Advertising Director  

(434)฀975-7112฀–฀ccullen@dailyprogress.com

Jim Kelly, Digital฀Sales฀Manager฀฀ 

(434)฀978-3437฀–฀jkelly@dailyprogress.com

Anne McKenzie, The฀News฀Virginian฀Advertising฀Manager฀ 

(540)฀932-3545฀–฀amckenzie@newsvirginian.com

Flynn Kern, The฀Central฀Virginia฀Weekly฀Group฀Advertising฀Manager 

(540)฀฀672-1266฀–฀fkern@orangenews.com
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contacts
Contact your Sales Representative or


